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HHEPEIMOBA

Ileit HaBYaybHUN TOCIOHMK TpU3HAYEHUM I CcTyAeHTiB IV Kkypey
cremianbHOCTI  «/Jlu3akin» 3 aucuuiuliHd  «IHO3eMHa MoBa (3a  TpodeciiHIM
CIPSMYBaHHSIM)».

Hanwnit HaBuansHui nmocioHuk «English for Designers» mae Ha MeTi HaBYaHHS
npodeciiHol aHTHCHKOI MOBH, (DOPMYBaHHSI TaKMX KOMIIETEHIIH, SIK 3AaTHICTH 10
y3arajJbHEHHS, aHali3y, COPUUHATTSA iHOpMallli, 3JaTHICTh JIOTIYHO MPaBUIBHO,
apryMEHTOBAHO Ta SICHO OyJyBaTH yCHE Ta MMCbMOBE MOBJICHHS, 3AaTHICTh aJIeKBATHO
HepeKyiafiaTi aBTEHTUYHI TEKCTH 3 aHTJIIHCHhKOI MOBH Ha YKPAiHCBKY.

[TociOHUK cKIIaa€eTbes 3 TEMATUYHUX TEKCTIB aBTEHTUYHOIO XapakTepy, II0
PO3KpHUBAIOTh 3arajbHl BIIOMOCTI 3 JU3ailHy Ta HOro PO3BUTKY B LIJIOMY, TEKCTHU 3
MUCTEITBA, TEOPii Tu3aliHy, €CTETUKH, CIIEMEHTIB Ta MPUHIUIIB AU3aiiHy, TEKCTH TIPO
mia01p Me0JIIB, CydacH1 CTHIIl IEKOPYBaHHS, & TAKOK TEKCTH Mpo npodecito Au3aiHepa,
ICTOpII0 TpalyHOrO OU3aiHY, BUAM JISUIBHOCTI IpaiuHUX AW3aldHEpIB, pO3pOOKY
JIOTOTUMIB Ta YNAKOBOK, THIM pPEKJIaMH, TOLIO, IO 0€3 CYMHIBY MOXE CHPHUSITH
M1JBUIIEHHIO MOTHUBAILIIT 10 BUBYEHHS MTPO(]eciitHOl aHTTIHCHKOI.

MoBHu#i  maTepiasl  JAaHOro  MOCIOHMKa MiAIOpaHO 3  ypaxyBaHHSIM
(GYHKII0HATPHO-KOMYHIKATUBHOTO TMIJIXO/y Ta PO3IJIAAEThCA SK 3aci0 peamizariii
MOBHOTO CHUIKyBaHHS. BuKOpUCTaHl aBTEHTHYHI TEKCTH 3 AaHIJIHCBKUX Ta
aMEpUKaHCBhKUX JpKepeda BiaiOpaHi 3a TEMaTUYHUM MPUHLUIOM, IO JO3BOJISIE
MOKa3aTH XPOHOJIOTII0 PO3BUTKY AW3aliHy, BUCBITJIIMTH €Tanu (hOpMyBaHHS OCHOBHHUX
HaIPSIMKIB Ta Tajly3ei, po3MOBICTH MPO Cy4YacH1 TEHAECHII1 y cepi nu3aiiHy.

Y HaBUYaIbHMM MTOCIOHUK BKIIFOUCHUH KOMILJIECKC BIPAB, HAIJICHUX HA 3aCBOECHHS
JIEKCUYHOTO Martepialy, GopMyBaHHS I'paMaTHYHMX HABUYOK Ta PO3BUTOK MOBHHX
YMiHb 3 BUBYEHOI TEMaTHKHU.

[Toci6HMK Mae HaBYAIbLHUM, pO3BUBAIOYWH 1 MI3HABAIbHUM XapakTep. Koxen 13
pO3AUTIB MOOYAOBAaHUN TakKMM YMHOM, II00 MPOILIEC OBOJOJIHHS MaTepiaioM OyB
JOCTYITHUM 1 OTHOYACHO MAKCUMAJIbHO €(PEKTUBHUM.

[Toci6nuk «English for Designers» mMoxe OyTH BUKOPUCTAaHUN Ha MPAKTUUHHUX
3aHATTAX Ta y MPOILIEC CAMOCTIMHOT pOOOTH CTYACHTIB.



UNIT 1. DESIGN DEVELOPMENT
1. Read and translate the following text.

The History of Design Development

The direct translation of the term “DESIGN” from
English firstly gave us an approximate meaning of
“painting”’; but now we can use it also in the meaning
of constructing or planning.

In 1907 there was founded an industrial union in
Germany, which united industrialists, architects, artists
and merchants. Its creation was demanded by economic
and esthetic causes in order to win the international
market. The founder, an architect German Mutezius,

was there as a president of the union “Werkbund” till
1914.

As a goal the union wanted to reorganize the handicraft production into the
industrial one and to create some common or ideal samples for manufacturing; they
“led a struggle” with extra decoration of goods. Their program was devoted to using
and selecting the best ideas and opportunities in art, trade, manufacturing in order to
unite the largest industrial representatives. The most important event of that period was
the invitation of Peter Berence as an art director to a great Electric Company that
produced different electric staff: lamps, motors, tools. As the owner wanted the
production to widespread all over the world market, so he was interested in creating a
new image of his firm (that was an innovation in promotion of goods of that period).

In 1919 in a little German town Weiniar, there was founded a “Bauhous”— the first
institution to train artists for the work in industry. The head of the establishment was
Germanic architect Walter Gropius, a former Peter Berence's student. During a very
short period “Bauhaus” managed to become a large design-training center.

The first year student had a specialized course to study ceramics, furniture, textile.
The study included technical subjects — Werklehre and artistic course — Kunstlehre, also
some knowledge in handicraft was necessary for a future designer. The Bauhaus goods
differed in design and graphics. Technical training consisted of studying of tools, metal-
work technologies and treating, etc. The students were taught all the peculiarities of
molding and colour mixing perception. It was known as modern laboratory of industrial

goods constructing. Having moved in Dessau the college was given a building
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containing study-rooms, workshops and a hostel. During the last years of studying the

theoretical basis was increased in the study program.

Vocabulary

approximate — HaOIMOKCHUH, TPUOTMZHUM

painting — >xuBomucC: a) BUJ 00pa30TBOPUOr0 MHUCTEITBA; O0) (BUTBIP) PO3IIHC;

300paKeHHsI, KApTHUHA; B) MAJIIPCTBO; MATIOBAHHS

construct — OyayBaTu, CIOPY/I’)KYBaTH; 3BOJIUTH; KOHCTPYIOBATH

planning — manyBaHHS; pPO3poOKa TIaHy

handicraft — 1) pemecino; pyuna po6oTa; 2) MUCTEITBO pEMICHUKA; 3) pid pyIHOI

pobotu

production — BUpOOHUIITBO; IPOYKILiS; BAPOOH

manufacturing — BUpOOHUIITBO; BUTOTOBJICHHS; 00pOoOKa

representative — mpeicCTaBHUK; JIeJeraT; yIOBHOBaKCHUI

electric staff — enexTpoerani ta o0aiHaHHS

to widespread — mommproBaTucs

promotion — po3BUTOK; TPOCYBAHHS; CIIPUSHHS

ceramics — 1) kepamika, TOHYapHE MUCTEITBO; 2) KepaMmiuHe BUPOOHUIITBO;

rOHYapHE BUPOOHUIITBO

furniture — 1) me6:11, 06cTaHOBKa; 2) npunaaas, akcecyapu, GypHIiTypa

textile — 1) TekcTrIBHUH, TKAIBKUM; 2) TEKCTUIIb, TEKCTHJIBHUN BUPI0; TKAHWHA

Werklehre — (HiM.) BuUpoOHHYE HaBYaHHS

Kunstlehre — (HiM.) HaBYaHHSI MUCTEUTBY

tool — (poOoumii) IHCTPYMEHT; MEXaHI3M; CIIOCIO

metal-work technologies and treating — TexHosor1i MeTanoo0pooKu

molding — dopmyBanHs BUpOOy

colour mixing perception — cripuiiHATTSI KOJILOPY MpHU 3MilTyBaHH1 dapo

trend — 3araybHUI HAPSIMOK, TCHICHIIISI

vital — 1) xurTeBuil; 2) (KUTTEBO) BAXIMBUN, HACYIIHWM, CYTTEBUN;
HEOOX1THUN

application — 3acTocyBaHHs, BUKOPUCTaHHS, BXKUBAHHS; TOAATOK; MOXJIUBICTh

3aCTOCYBaHHS

to brighten up — nposcusiTu(cs)

to penetrate — MPOHUKATH yCePEIUHY, MPOXOAUTH KPi3b, MPOHU3YBATH

peculiarity — cnierudidHiCTh; 0COOJIUBICTb, CBOEPITHICTD, CrICIU(piKa



I. Read the following international words and guess their meanings:

direct
translation
term
industrial
industrialist
architect
economic
aesthetic
president
1deal

period
motor

firm (n)
center
graphics
information
commission
individual
decoration
engineer
technology

Vocabulary Exercises

II. Match the verb with its definition:

O R 0N DN AW -

. to paint

. to create

. to appear
. to design

. to unite

. to demand
. to study

. to manage
. to increase

a. to cover a surface with paint

b. to make something new, especially to invent something

c. to become noticeable or to be present

d. to join together as a group, or to make people join together
as a group; to combine

e. to ask for something forcefully, in a way that shows that a
refusal is not expected

f. to learn about a subject, especially in an educational course
or by reading books

g.to succeed in doing something, especially something
difficult

h. to (make something) to become larger in amount or size
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III. Choose the Ukranian equivalent:

approximate NpUOJIN3HUI BIJIIOBITHUN 1ICTOTHUH
painting TUTAaHYBaHHS MaJTFOBaHHS dbopMyBaHHS
handicraft MaCTEepHA PYKOIUIIIS pemecio
ceramics Kepamika pemMeciio bypHiTYpa
furniture MAJTFOBAHHS dbypHiTypa pemecio
textile TEKCTUJIHHHUIA BUPIO KepamiuHuii BUpi6 QypHiTypa
tool oOJiaTHaHHS pemMeciio Kepamika

IV. Reread the text, answer the following questions:
How do we understand the meaning of the word “design™?
What were the reasons of the industrial union foundation?
What was the goal of the industrial union?
When and where was the first institution training artists founded?
What did the students study in “Bauhaus™?

A e

V. Match these words and expressions with their meanings and try to
memorize them:
1) the meaning of constructing or planning  a) Haiikpaiili i71e1 Ta MOKJIUBOCTI
2) economic and esthetic causa b) ocobauBOCTI 06pOOKH
(exkopyBaHHs)
3) the international market ¢) ceHc ooy 10BU ab0
TUTAaHYBaHHS
4) the handicraft production d) CIPUNHATTS 3MIITYBaHHS

KOJILOPIB

5) common or ideal samples

6) extra decoration of goods

7) the best ideas and opportunities
8) electric staff

9) a new image

10) promotion of goods

11) the peculiarities of molding

12) colour mixing perception

€) EKOHOMIYHI Ta €CTeTUYHI1
PUYHHA

f) mpocyBanHs TOBapiB

g) pemMicHuYe BUPOOHUIITBO

h) TT. enexTponpunanu

1) HOBUM BUTJIS]T

]) MIKHApOJHUN PUHOK

k) 3aranbHi 4M 1€alibHI 3pa3Ku
1) nonatkoBa mpukpaca

TOBapiB



VI. Translate the following text into English:

bayxay3 (Bauhaus) — BuIa mkosa mpoOMHUCIOBOTO MHUCTEITBa, OYIIBHUIITBA Ta
XYyZ0KHBOTO KOHCTpyloBaHHA. bayxay3 OyB 3acHoBanuii 1919 poky apxiTekTopom
Bamerepom I'pomiycom. Ilporpama HaB4YaHHS y IIKOJI mTepemdavaia MOETHAHHS
MUCTEITBA 3 OyA1BEIbHOIO TEXHIKOIO Ha Cy4acHI1# OCHOBI.

Huzaiinepu bayxay3a BBakajau CBOIM TOJOBHMM 3aBJAHHSIM IPOEKTYBaHHS
IIPOMHUCIIOBUX BHUPOOIB Ta iX CHCTEM 13 MO3MIIM BHCOKOI BIIMOBIIATBHOCTI MEpes
JIOAMHOIO Ta CYCHIIBLCTBOM. bayxay3 iICHyBaB sIK yHIKaJIbHA BUILA XYJOKHS IIKOJIA 10
1932 poky. 3 mpuxoaoM 0 BIaAd HaIllOHAJI-COILIANICTIB BiH OyB 3aKpUTUN yepes3
JEeMOKpATUYHI 1/1e1, 110 00'eIHyBaJId MANUCTPIB PI3HUX HALIOHAIBHOCTEH.

BruuB imeii bayxay3a HalOUIbII MOMITHUN y (QYHKIIOHANBHINA apXITEKTypl
cydacHux odicis Ta (adpuxk.

VII. Read the text and give a brief summary of it.

2. Read and translate the following text.
Evolution of the Design Process and Technologies
A History of Design: From Ancient Egypt to the Computer Age
Among the earliest recorded

references to design comes from

Egypt. The earliest designers were

S
y = = architects from about 3000 BC.
A =Y They were designers, not builders,
= £ S and they mediated between patrons
A= o i '_Lia .
— gx;;}rﬁ.\z_; = jﬁ K and builders.
= = They were allied with priests

and higher education. Design was bound by precedent, and changed little over time,
with knowledge passed down through families for as much as 25 generations. Design
technologies included reed pens, rulers, squares, and triangles. Materials included
leather, wood panels, limestone, and stuccoed tablets.

In ancient Greek, designers were still architects, but they doubled as builders and
engineers. There was education at private school and apprenticeship. The technology
was not significantly different than Egyptian.
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Design (and architects) became increasingly important in Roman times.
Education was longer in the liberal arts, and then with an established master. Design
technologies included drafting and complex scale model construction.

During the early middle ages, the role of the designer or architect continued to
be important, but the status of the job fell. Drawings were finely detailed using drafting
instruments. Buildings and design tended to be elegant.

The tools and technologies of design remained fairly constant until the last twenty-
five years. They improved in quality and quantity, but remained as mechanical drawing
instruments, modelling and prototyping tools.

Illustration technologies such as airbrushing were developed, but the advent of
the computer gave rise to automated design tools. These include mechanical drafting
replacements such as CAD, illustration tools such as 3-D illustration programs with full
color shading complete with shadows and reflections, and computational tools to
generate material lists and cost analysis.

Designers in this century include architects, graphic designers, interior designers,
industrial designers, packaging designers, automotive designers.

There have been a number of design movements which had considerable impact
on design in this century. The Bahaus was a design school founded in Germany in the
1930’s. A number of classic furniture designs were created by graduates from the
Bahaus. The influence of these pieces is evident in much modern or contemporary
furniture. American designers like Eames and Frank Lloyd Wright also had a great deal
of influence on modern design.

The most overlooked, and perhaps the most influential, modern designers
probably work in the fashion industry. They design everything from clothes to perfume,
to the latest “look™.

Vocabulary
ally - 1. a) 3'ennyBaTH, 00'eIHYBaTH; BCTAHOBIIIOBATH 3B'A30K 3 (YMM-HEOYb,
Oyab-KuM); 0) BCTyMaTu B CO03, 00'€THATUCS; TIOPITHUTHUCS; 2. a) MATH TICHUHN
3B'SI30K 3 (UMMOCH); 0) MaTu CIiJIbHI PUCH 3 (AUMOCH)
precedent — monepeaHiN
a reed pen — TPOCTUHHA PYy4Ka
limestone — BanHsK
a stuccoed tablet — mmaTok 037001I0BaNBHOTO, IITYKATYPHOTO TIICY
CAD (computer-aided design) — cucteMa aBTOMaTU30BaHOTO MTPOEKTYBAHHS

11



Design from 1900 to 1925

During the second half of the nineteenth century, a number of forces transformed
the avant-garde design scene. Two, in particular, played an important role: a reaction
against the prevalent taste for academic historicism and the rediscovery of the arts of
Asia. Machine-produced pastiches of historical styles were increasingly shunned in
favor of new designs that derived forms and decorative motifs from nature.

By the turn of the twentieth century, a new stylistic vocabulary with distinct
regional characteristics had been firmly established with an exploration of new design
influences.

Originating in Britain the Arts and Crafts movement had considerable influence
into the twentieth century. Primarily through publications, the movement quickly
spread across Europe (it was notably influential in Austria and Germany) and to
America. Reacting against the perceived dehumanizing effects of industrialization, the
nineteenth-century British design reformers such as William Morris advocated a return
to handcraftsmanship.

Disillusioned by the failure of Art Nouveau and competing with advances in
design and manufacturing in Austria and Germany in the early years of the century,
French designers felt the need to reestablish their role as leaders in the luxury trade.
The Sociéte des Artistes Décorateurs, founded in 1900, encouraged new standards for
French design and production through its annual exhibitions at the Salon d‘Automne.
In 1912, the French government voted to sponsor an international exhibition of
decorative arts.

Design from 1925 to 1950

The second quarter of the twentieth century saw radical changes in design. The
Art Deco style, which reached its apogee at the 1925 Exposition des Arts Décoratifs et
Industriels Modernes in Paris, gradually waned; its decorative flourishes and emphasis
on rich and exotic materials seemed increasingly irrelevant, considering the economic
pressures of the Great Depression in the United States and growing political instability
in Europe. The geometric forms and plain undecorated surfaces favored by modernists
were, however, too demanding for most people. It was with relief that consumers turned
to the warmer organic design, with its emphasis on wood and natural materials that
emerged in Scandinavia in the mid-1930s.

World War II profoundly affected the material and formal developments of
architecture and design. Items such as steel, aluminum and copper were rationed for

use in the war effort, forcing designers to substitute nonessential materials, including
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cardboard, glass and plywood in their designs. Many American designers worked for
the war effort itself, applying their knowledge and expertise to military exigencies.
Design from 1950 to the present

The years following World War II were characterized by enormous changes on
every level. The war ended, leaving a new worldwide generation of veterans with young
families struggling to rebuild their lives. The pressing need for inexpensive housing and
furnishings spurred a boom in design and production.

Commercial jet travel was introduced in 1957, and the ease of travel in the jet
age encouraged a growing fusion of cultural influences. In particular, a blurring of
Eastern and Western aesthetics and technology represented an entirely new cultural
fusion.

The most marked changes occurred in America, Italy, Scandinavia, and Japan. A
growing number of American firms such as the Herman Miller Furniture Company and
Knoll International began to build a reputation for manufacturing and marketing well-
designed, high-quality, inexpensive furniture made from new materials like fiberglass
and plastics for the consumer market in the postwar years. In an effort to revive their
depressed postwar economy, Italian designers made a self-conscious effort to establish
themselves as leaders in the lucrative international marketplace for domestic design.

Vocabulary
advance — npocyBaHHsI, IPOrpec
to accentuate — aKIIeHTYBaTH, M1KPECIIOBATH
alliance — coro03, 00'eTHAHHS
attempt — cnipoba
contemporaneous — Cy4acHUI, OJJHOYACHUN
exigency — TEpMIHOBICTb, KPaiHICTb
purist — mypuct
aesthetically - ecteTnuno
apogee — aroreii, BepxiBKa
cardboard — xapToH
copper — MiJib
elaboration — po3po6ka, po3BUTOK
implication — 3Ha4YeHHS, IATEKCT
lucrative - mpuOyTKOBHIA, BUT1THAN
pared-down — ypizaHuit
to reinterpret — nepeocMuUCIUTU

13



to revive — Bi[po/INTH, TIO’)KBABUTHU
surge - CIUIeCK, ITiIBUIIICHHS
tour-de-force — mposiB cuimn

vernacular — npocTopiuHui, HAPOTHUM

Vocabulary Exercises
I. Match the words from the text with their a) synonyms b) antonyms.
a) words from the text. aesthetically, apogee, conspicuously, elaboration,
judicious, implication.
Synonyms: noticeably, development, esthetically, prudent, climax, consequence.
b) words from the text: uniquely, utility, enormous, lucrative, interior.
Antonyms: tiny, unprofitable, exterior, inutility, frequently.

I1. Match the words with their definitions.

Novelty, pastiches, alliance, postpone, prominence, essential, aesthetics,
abandoned.

a) a piece of art, music, literature, etc. that intentionally copies the style of
someone else's work or is intentionally in various styles; or the practice of making art
in either of these ways;

b) the state of being easily seen or well known;

c) necessary or needed;

d) the formal study of art, especially in relation to the idea of beauty;

e) an agreement to work with someone else to try to achieve the same thing;

f) left in a particular place or condition, usually forever;

g) to delay an event and plan or decide that it should happen at a later date or
time;

h) something that is new and unusual.

III. Circle the suitable preposition.

1. It was replaced (by, after) young modernist reformers who believed that beauty
need not depend on ornament but could be achieved through the manipulation of form.

2. It was with relief that consumers turned to the warmer organic design, with its

emphasis on wood and natural materials, that emerged (in, on) Scandinavia in the mid-
1930s.
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3. The Bauhaus, founded in Weimar in 1919 as a school of arts and crafts, soon
became known as a center of avant-garde design (under, with) the direction of Walter
Gropius.

4. In 1933, the Nazis closed (down, up) the Bauhaus.

IV. Find in the text the English for:

BaXJIMBA POJIb, JIEKOPATUBHI MOTHBH, BIIMIHHA XapaKTEpUCTUKA, OpraHivHI
(GopMu, MOMYJISPHUNA MOIUT, MPUCKOPUTH CMEPTh, BEIMUYE3HUN BIUIMB, BUCTYIATH
IPOTH, BUCTYIIATH 3a [IOBEPHEHHSI, 0OMEKEHA KUJIbKICTh, BUKOPUCTAHHS MallINH, CO03

MHCTCLTBA Ta HpOMI/ICJIOBOCTi, ,HeKOpaTI/IBHi aKCeCyapu, Bi,ZIKJIaCTH 3 IIPUYNHHA.

Grammar Exercises

I. Decide why the italicized nouns are used with a, the or zero article.

1. During the second half of the nineteenth century, a number of forces
transformed the avant-garde design scene.

2. A new stylistic vocabulary with distinct regional characteristics had been
firmly established with an exploration of new design influences.

3. The term Art Nouveau is derived from the name of Siegfried Bing's Parisian
shop L'Art Nouveau.

4. The most innovative Jugendstil designers replaced the exuberance and
naturalism of French and Belgian design with a comparatively restrained and abstracted

aesthetics.

I1. With the help of the prefixes given bellow form adjectives from the
given ones and point out the changes in meaning.

In-, non-, im-, il-, un-, dis-, ir-, pre-

Expensive, possible, formal, practical, war, functional, legal, complete, married,

able, conscious, believable, cooked, human, honest, regular, moral, imaginable.

Reading Comprehension
I. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text discusses the
i1ssues of ..., etc.

I1. Answer the following questions:
1. What is design? What does the word design mean as a verb and as a noun?
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2. Who is called a designer? What function does this person fulfill?
3. What were the two main forces that influenced the avant-garde design scene?

4. What kind of new design influences were established?

II1. Work in pairs and discuss the following issues focusing on the history of
design:

1. The years following World War II in the life of people.

2. A boom in design and production.

3. The most marked changes in the development of American design.

4. Italian designers in the after-war time.

5. Scandinavian design after World War II.

6. Changes in Japanese design after World War 1II.

16



UNIT 2. DESIGN AND ARTS

1. Read and translate the following text.

Design and Applied Arts

Throughout history, especially in the Western world,
arts have always existed under a sort of hierarchy — history
painting was above portraiture, portraiture above still life,
poetry was above prose, opera above the popular song.

Applied arts always had to take the proverbial back seat
to their more —importantl creative counterparts. It was only in
the late 19th century, with the rise of Arts & crafts movement
and the Art nouveau that the applied arts came to the forefront

< of public attention.

In the broadest sense of the word, applied arts are those in which artistic design
is applied to utilitarian objects of everyday use (as opposed to Fine arts which have no
function other than to aesthetically and intellectually stimulate the viewer). Industrial
design, graphic design, fashion design, interior design, and the decorative arts all belong
to the realm of Applied arts. Offering endless opportunities for originality, these arts
enrich our daily lives and can make even the most mundane utensil in our home a
pleasure for the eyes.

Industrial Design

From the Volkswagen Beetle to the latest iPod, from the chair at your desk to the
new Alpha Romeo, industrial design is all around us. It aims to make our lives easier,
to optimize function, value and appearance guided by special requirements. Marrying
function with form, design is as much an art as it is a part of engineering. It turns purely
mechanical objects into aesthetically pleasing items, it enhances their use and appeal.

Choice of materials must be considered, whether glass is more appropriate, metal
or wood. A design can make a new product — sink or swim on the market — it can make
it into a sleek, aerodynamic image of luxury, or a clunky, ill-proportioned eye-sore.
Dieter Rams (closely associated with Braun), Sir Jonathan Ive (creator of many of
Apple's iconic products), Richard A. Teague's work for the American Motor Company,
all pinnacles of industrial design, show how important a strong visual identity combined
with a highly practical product can (and often does) equal success.
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Graphic Design

Graphic design arose as a separate discipline the advent of the printing press in
the 15th century. Engravings soon replaced hand-painted book illustration, and
communication through visual images started to gain momentum. Sign-painting was
another early form of graphic design, soon to be followed by poster painting in the 19th
century, newspaper advertising, and pamphlets.

Very closely tied to marketing (and propaganda), graphic design was always used
to convey ideas in a symbolic yet memorable manner (for example, Raymond Loewy's
Royal Dutch Shell logo). With the advent of the Internet, it has become one of the
dominant branches of applied arts and an inseparable part of web development.

Fashion Design

Possibly the most attractive to the general public and definitely the most
discussed in the media, fashion has been a hot topic for centuries. Still, design as we
know it today started with Charles Frederick Worth, the first who was able to dictate
style instead of obey it. Before him, the bourgeoisie and the common people simply
copied the garments of their social superiors. Yet it all changed with the advent of the
fashion house, the designer who could predict and dictate the trends. Soon came French
Chanel and Dior, Italian Gucci, Versace and many more.

Influenced by social and cultural norms and expectations, fashion has had a
tremendous impact on how we see ourselves and each other. A creative outlet, it was
also a way to either reinforce or challenge the status quo.

Interior Design

Closely tied to architecture yet quite distinct from it, interior design fulfils our
need to live in beautiful surroundings. A multifaceted profession, it has to take into
consideration everything from architectural limits, practical matters such as health and
safety concerns, as well as purely aesthetic goals to (ideally) create an environment that
is comfortable and pleasant to live in. Interior design can be applied to residential and
commercial spaces, but also on temporary structures such as the theater stage, event
design etc. Today, natural light and materials, airiness and feeling of space, subtle
colours are de rigueur.

Decorative Arts

From the lavishness of baroque to the severe directness of Bauhaus, each era has
left its imprint on the most diverse of all the applied arts. Materials used vary as much
as the purpose both of which, in turn, can make the item an affordable household utensil
or exquisite, jewel-encrusted objet d‘art. Often classified as mere — craftsl, decorative
arts serve a definite purpose of embellishing everyday objects and enhancing their
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functionality. The practice has been around since the dawn of time and it encompasses
ceramics, glassware, basketry, jewelry, metalware, furniture, stained glass, tapestry,
and textiles. Decorative art also embraces just about any category of — precious or

crafted objectl with only limited practical use (e.g. Fabergé Easter Eggs).

Vocabulary

applied art — npukinagHe MUCTELITBO

counterpart — aHaJIOT; €KBIBaJICHT

de rigueur — 3anmuTyBaHUN €TUKETOM a00 MOJI010; OOOB'SI3KOBUI
disposable — 0 lHOPa30BOr0 BUKOPUCTAHHS

to encompass - Matu B co01

engraving — rpasropa

to gain momentum — HapoOIyBaTH NIBUIKICTh; HAOUPATU TPUCKOPEHHS
glassware — BUpoOH 31 CKJIa, CKJISTHHM TOCY/T

mundane - MUPCbKUM, 3eMHHUM, CBITCHKUI

objet d'art — npeaqMer MHUCTENTBA

to reinforce — 3MiIIHIOBaTH, MOCUJIFOBATH

residential — >xuTioBHI

sign-painting — marOBaHHS BUBICOK

stained glass — KOJILOPOBE CKJIO

subtle colours — HiIX)H1 KOJTBOPHU

to take a back seat - 3aiiMmaTu He3aBUAHE, CKPOMHE CTAaHOBUIIIE
tapestry — ro6enex

temporary — THMYaCOBHM

utensil - nocyn, HaUMHHS, TpUIAAAS

utilitarian — yruititTapHui, NpakKTUYHUMA

decorative arts — 1exopaTuBHe/IPUKIATHE MUCTEIITBO

Vocabulary Exercises
I. Match the words from the text with their:
a) words from the text: realm, daily, proverbial, embrace, diverse, appropriate,
pamphlet, disposable.
Synonyms: suitable, well-known, various, throwaway, brochure, include,
everyday, sphere.
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b) words from the text: pleasure for the eyes, advent, temporary, reinforce,
safety, precious, forefront.
Antonyms: disappearance, decrease, cheap, eye-sore, permanent, background,

danger.

I1. Match the words with their definitions.

Applied art, fine art, tapestry, engraving, utensil, luxury, advertising, status quo.

a) a large piece of heavy cloth with a picture sewn on it using coloured threads;

b) an instrument or vessel used in a household and especially a kitchen;

c) the current situation, the way things are now;

d) the design or decoration of functional objects so as to make them aesthetically
pleasing;

e) the act or practice of calling public attention to one's product, service, need,
etc., especially by paid announcements;

f) a picture made by cutting a design on a piece of metal and then printing the
design on paper;

g) an art form practised mainly for its aesthetic value and its beauty (—art for
art's sakel) rather than its functional value;

h) something that is not essential but is desirable and often expensive.

II1. Match the words from A and B so as to make collocations.

a) gain, sign, take, public, fulfill, hot, household, take into, creative, cultural;

b) a back seat, one‘s needs, consideration, momentum, utensils, outlet, painting,
norms, attention, topic.

IV. Look through the text and give the English equivalents of the following.
JKutiioBi 1 KoMepIiifHI MPUMIIICHHS, 3 JaBHIX-JaBEH, HACOJ0/a ISl 04eH, 3alHATH
YiTbHE MICIE, CIY>KUTH TEBHOI METH, MPEIMETH TOBCSKICHHOTO BHUKOPHCTAHHS,

repeaBaTH 11€10, 3BudaiiHe HaunHHS.

V. Look through the text, give the Ukrainian equivalents of the following
words and use them in sentences of your own.

[ll-proportioned eye-sore; sign-painting was a form of graphic design, soon to be
followed by poster painting; to either reinforce or challenge the status quo; an
inseparable part of our existence; a multifaceted profession; exquisite, jewel-encrusted

objet d‘art.
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Grammar Exercises

I. Choose the correct form of the word.

1. Throughout history arts ... always ... (existed, have existed, exist, is existing)
under a sort of hierarchy.

2. It was only in the late 19th century, that the applied arts (come, came, had
come, has come) to the forefront of public attention.

3. Graphic design (arise, is arising, arose, had arose) as a separate discipline soon
after the advent of the printing press in the 15th century.

4. With the advent of the Internet, it (has become, i1s becoming, became, will
become) one of the dominant branches of applied arts and an inseparable part of web
development.

5. The practice (is, is being, was, has been) around since the dawn of time.

6. Fabergé Easter Eggs (is, be, are) a perfect example of this.

7. Applied arts ... long ... (has been, have been being, have been, are been) a
matter of debate.

I1. Put questions to the following sentences / to the words in bold.

1. Industrial design, graphic design, fashion design, interior design, and the
decorative arts all belong to the realm of Applied arts.

2. Industrial design aims to make our lives easier, to optimize function, value
and appearance.

3. Graphic design arose as a separate discipline soon after the advent of the
printing press in the 15th century.

4. With the advent of the Internet, it has become one of the dominant branches
of applied arts.

5. Possibly the most attractive to the general public and definitely the most
discussed in the media, fashion has been a hot topic for centuries.

6. Yet it all changed with the advent of the fashion house.

7. Interior design fulfils our need to live in beautiful surroundings.

Reading Comprehension

I. Read the text once again and give the main idea.

The text is about ..., the text covers the problems of ..., the text discusses the
1ssues of ..., etc.

I1. Answer the following questions.
1. How do you understand the idea that arts have always existed under a sort of
hierarchy?
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2. What are applied arts and why do we need them?

3. What is the difference between fine arts and applied arts?

4. What are the benefits of industrial design?

5. Do you know any influential industrial designers? What products are they
famous for?

6. What were the early forms of graphic design? What is modern graphic design?

7. Who was the first person to create fashion?

8. What is fashion design? Why is it important?

9. Is interior design a multifaceted profession? Why?

10. What are top interior design trends now?

11. What are decorative arts? When did this practice start?

12. Can applied arts be considered art?

II1. Decide if the following statements are true or false according to the
text. Correct those that are false.

1. Fine arts always had to take the proverbial back seat to their more — important|
creative counterparts.

2. The applied arts are the application of design and decoration to everyday
objects to make them aesthetically pleasing.

3. A good design of a product can bring success on the market.

4. With the advent of the Internet, graphic design has been declining.

5. Fashion has a tremendous impact on how we see each other — people judge
you like they do a book, by the cover.

6. Interior design considers only practical and functional matters.

7. The purpose of decorative art is to enhance the functionality of everyday
objects.

IV. Work in pairs and discuss the following issues focusing on the design
and applied arts:

1. What are applied arts and why should you study them?

2. Industrial design is all around us.

3. How graphic design appeared and developed.

4. Why fashion matters.

5. Interior design as a multifaceted profession.

6. The variety of decorative arts.

7. Applied arts — an Art or a Craft?
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UNIT 3. ELEMENTS OF DESIGN
I. Read and translate the following text.

The Building Blocks of Design: Mastering the Elements for
Visual Harmony

T

are able to portray more than just visuals.

Understanding the
fundamentals of design is the first
step to creating cohesive and

harmonious visuals. When we

look at a design piece, our eyes
are looking at a composition. By
carefully  and  thoughtfully

arranging elements on a page, you

Design is made up of basic elements built into a structure that communicates a
message. These elements are the building blocks you need to construct your design.
You can use these elements alone or in combination with one other, depending on what
you're trying to achieve.

The main elements of design are: LINE, TEXTURE, COLOR, FORM, SHAPE,
SCALE.

Line. Often the starting point for all artistic expressions, the line is one of the
most essential elements of design. Lines always have more length than thickness, and
they don't necessarily have to be solid. Dashed and dotted lines can also be used and
have a friendlier feel than a solid line. Straight lines usually come across as a steady
and static element. On the other hand, curved lines are dynamic and give energy to your
design.

A line can be vertical, diagonal, horizontal, and even curved. It can be any width,
size, shape, position, direction, interval, or density.

Points create lines and lines create shapes. A line can have other elements like
color, texture, and movement applied to it. Though basic in appearance, lines can
control the viewer‘s thoughts and emotions, and lead a viewer*s eye through space.

Line can convey various feeling and emotions: a delicate, smooth line seems
serene and soothing, while a bold, frantic line can suggest anger or energy.

Horizontal lines suggest rest and stability; they have a relaxing, informal effect,

and are ideal to create calm interiors. Horizontal lines also suggest breadth, so they
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visually expand a room. Vertical lines express a state of equilibrium with the force of
gravity; they generate the psychological impression of steadiness, strength and
simplicity. They add height and dignity, creating a more formal atmosphere. Diagonal
lines imply movement and are visually active and dynamic; they attract attention and
can add drama, but they can be disturbing unless supported by verticals or opposing
diagonals. Too many oblique lines can make the interior restless. Curved lines tend

to promote softness; being similar to natural forms, we perceive them as freer
than straight lines. Large upwards curves suggest gentle, relaxed movement, while
downwards curves seem serious and sad; small curves can express playfulness and
energy. An excessive use of curves can create an ornate, fussy appearance.

Texture. Texture is the way a surface feels, or the way it‘s perceived to feel. It
has the power to attract or detract a viewer*‘s eyes, and can be applied to lines, shapes,
and forms.

There are two types of texture: tactile and visual. Tactile textures are three-
dimensional and can be touched. The easiest example is tree bark. When you touch
bark, you can feel all the bumps and ridges, the roughness and smoothness. A photo of
the same bark would be a visual texture. You can see it, not feel it.

Different textures give off a different vibration, so try thinking of different
materials if you work with physical shapes. For instance, try using soft surfaces like felt
for children‘s books. Art book designs are the most forgiving for thinking outside the
box.

Color. Color is one of the hardest elements to harness, and probably one of the
most challenging to understand. The basics, however, are relatively easy.

Color can help the organization of a design, and give emphasis to specific areas
or actions. Like other elements, it has a few different properties: hue, saturation, and
lightness. Unlike other elements, it does not always have to be used. A design can have
the absence of color (yes, black and white are still colors, but you get the point). Color
can be used sparingly or in a rainbow of hues, but tends to work best when there‘s both
a dominant color and a supporting color.

Form. Everything possesses a form in one way or another. When we talk about
form, we‘re not talking about the content of the form, but the form itself.

Forms are three dimensional, and they are of two types: geometric (man-made)
and natural (organic). A digital or physical form can be measured by height, width, and
depth. A form can be created by combining shapes, and it can be enhanced by color or
texture. Depending on their usage, they can also be ornate or utilitarian. For digital
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design, think of form as the object you‘re designing for; so if you‘re designing for a
mobile device, the phone is your form.

Lines joining together define the form or shape of objects. The most common
shapes found in our homes are squares, rectangles and triangle — created by straight
lines — and circles and ovals — created by circular lines. The square represents the pure
and the rational; like the triangle, it’s a stable, serene figure but it becomes dynamic
when standing on one of its corners. All rectangles can be considered to be variations
of the square, however rectangular shapes are more pleasing to the eye than square ones.
Rectangular shapes are clearly the norm in architectural and interior design, however
too many rectangular shapes can become boring. Add interest by varying their size,
proportion, colour, texture, placement, or orientation. The triangle represents stability,
but it’s also a dynamic shape because of the different angles formed by its sides. Add
interest by varying their size, proportion, colour, texture, placement, or orientation. The
circle is a compact shape that represents unity and continuity; although it’s normally a
stable shape, it can appear to have motion when combined with other lines and shapes.
Curvilinear shapes, like curved lines, express softness and fluidity. When shapes extend
into the third dimension they create volume; the space defined by walls (a room) is the
most common volume in interior design. Totally geometric spaces can seem too formal
or restrictive, while free-flowing spaces can feel open and confused, so it’s necessary
to balance both kind of forms.

Shape. All objects are composed of shapes, and all elements of design are shapes
in some way. Shapes can live in a form. An example would be a button on a website:
it‘s a shape that‘s living inside the computer (which is the form).

A shape is a two- or three-dimensional object that stands out from the space next
to it because of a defined or implied boundary. A shape can live in different areas in
space, and have other elements like line, color, texture, or movement. Like forms,
shapes come in two different types: geometric and organic.

Geometric shapes can be drawn using a ruler, compass, or digital instrument.
They feel very precise, like an architecture rendering. They‘re created in CAD (CAD is
an abbreviation for 'computer aided design') or by hand, and are controlled orderly.
Organic shapes are found in nature or drawn by hand. They‘re the opposite of
geometric, and often feel natural or smooth. That‘s not to say that because they‘re
natural, they‘re less complex. Think of the grain on a stump of wood: it‘s complex, but
not geometrically precise.

Scale (Size). Playing with the scale and size of your objects, shapes, textures and
other elements add emphasis. How boring would a symmetrical website with all
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similarly sized ingredients be? Very. But the amount of variation will depend heavily
on the content within. Subtle differences suit professional content, while bold ones

prefer creative enterprises.

Vocabulary
cohesive - oB'sA3aHMiA, 3rypTOBaHMIA, III0 YTBOPIOE €TUHE II1JIE
curved - BUTHYTUI, BUKPUBJICHUW; KDUBUI
dashed and dotted lines — myHKTUPHI1 JiHIT, IITPUX MYHKTUP
to harness — npubopkyBartH, MmaKOPIOBaTH, TPUOOPKYBATH
hue — KoJ1ip; BIATIHOK; TOH
lightness — CBITJIICTh KOJIbOPY
ornate — 0araTo MpUKpalIeHU, XUTPOMYIPHIL, 3 MPUKPACAMH
rendering — BUKOHaHHs, Iepeaayda, 300paKeHHsI, Bi3yai3alis
roughness — MopcTKiCTh, HEPIBHICTH
saturation — HacHYEHHS, HACHYECHICTh
smoothness — riaakicTh, piBHICTb
solid — cyuuibHuiA, 6e3repepBHUI
to stand out — BUAUIATHCS, BUCTYIIATH (HA TJI1 YOTOCh); BIAPI3HATUCA
subtle — ToHKMI, €A TOMITHUH
to think outside the box — MucnuTu no3a pamkamu, 1yMaT HECTAaHIAPTHO
utilitarian — npakTUYHUMN, TparMaTUYHUN
visuals - 3a36uuaii. 300pakeHHs, Bi3yalbHUM PSiJ
well-rounded — Bce6iuHO OCBIUEHUI

Vocabulary Exercises

I. Match the words with their definitions.

Hue, compass, saturation, texture, CAD, rainbow, boundary, ruler.

1. The shade or tint of a color.

2. A display of the colours of the spectrum produced by the dispersion of light.

3. A long flat piece of wood, metal, or plastic with straight edges marked in
centimeters or inches.

4. A line which marks the limits of an area; a dividing line.

5. It refers to how vivid, rich, or intense a color is.

6. The surface of a material, esp. as perceived by the sense of touch.

7. A V-shaped device that is used for drawing circles or measuring distances on

maps.
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8. It refers to the use of computer software in the design of things such as cars,
buildings, and machines.

I1. Match the words from the text with their a) synonyms b) antonyms:

a) words from the text: property, possess, enhance, ornate, precise, well-rounded.

Synonyms: accurate, decorated, competent, feature, have, reinforce.

b) words from the text: roughness, thickness, straight, challenging, subtle,
vertical.

Antonyms: obvious, curved, easy, horizontal, smoothness, thinness.

II1. Match the words from A and B so as to make collocations.
a) communicate, create, building, dotted, tree, visual;

b) blocks, lines, messages, bark, texture, visuals.

IV. Supply the missing prepositions.

1. His red house stands (in, out, to, up) from the others.

2. The population of the town is made (from, for, out, up) of people from various
ethnic backgrounds.

3. This lamp gives (off, of, up, away) a very bright light.

4. His decision will depend (from, —, on, under) how soon he meets the
committee.

5. You can study a full colour design (of, for, on, to) the postcard in the attached
file.

6. This dress 1s sewn (with, by, for, to) hand.

7. An imaginative and creative person is able to think (out, outside, of, away
from) the box.

V. Look through the text and give the English equivalents for the
following.

OcHoBU Au3aiiHy; TpuUBHMIpHA (akTypa; M'sSKI MOBEPXHi, Takl SIK MOBCTH;
MUCITUTH HECTaHJAPTHO; CKJIAJHUI/HENPOCTUM [JI1 PO3YMIHHS; OCHOBHUN Ta
MIATPUMYIOUHIA KOJIbOPH; apXITEKTypHAa Bi3yasi3ailis; TOHKI BIJIMIHHOCTI.

Grammar Exercises

I. Choose the correct form of the word.

1. When we (looked, look, have looked, are looking) at a design piece, our eyes
are looking at a composition.
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2. Design (is made, makes, made, has been made) up of basic elements built into
a structure that communicates a message.

3. Everything (possess, possesses, is possessing, is possessed) a form in one way
or another.

4. All objects (are composed, compose, composed, are compose) of shapes.

5. When we (will talk, talked, talks, talk) about form, we‘re not talking about the
content of the form, but the form itself.

6. When you (will touch, touched, touch, are touched) bark, you can feel all the
bumps and ridges.

I1. Put questions to the following sentences / to the words in bold.

1. Understanding the fundamentals of design is the first step to creating
cohesive and harmonious visuals.

2. By carefully and thoughtfully arranging elements on a page, you are able
to portray more than just visuals.

3. You can use these elements alone or in combination with each other,
depending on what you're trying to achieve.

4. Lines can control the viewer’s thoughts and emotions.

5. There are two types of texture: tactile and visual.

6. Everything possesses a form in one way or another.

7. All objects are composed of shapes.

8. Organic shapes are found in nature.

Reading Comprehension
I. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text discusses the
1ssues of ..., etc.

I1. Answer the following questions.

1. Why is it important to understand the fundamentals of design?
2. What building blocks do you need to construct your design?
3. How many types of lines can you think of?

4. Why is line one of the most essential elements of design?

5. What are the differences between tactile and visual textures?
6. What is the function of color in design?

7. What properties of color do you know?
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8. How can color be used?

9. What are forms and their types?

10. What is shape? What are the differences between geometric and organic
shapes? 11. What does scale mean in design?

12. Why should you understand the core design elements?

I11. Say whether the following sentences are true or false. If the statement
is false, change it to make it true.

1. You can use the elements of design only in combination with one other.

2. Dashed and dotted lines have a friendlier feel than a solid line.

3. A photo of the bark would be a tactile texture.

4. A design can have the absence of color.

5. Forms can live in a shape.

6. Organic shapes feel very precise.

7. The more elements of design are used the more interesting is your object.

IV. Work in pairs and discuss the following issues focusing on the elements
of design:

1. What are the elements of design? How are they used in Art?

2. How do the elements of design affect communication design?

3. Give examples of how you think the elements of design are used.

4. Study your notebook/textbook cover. What elements of design are used?
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UNIT 4. PRINCIPLES OF DESIGN
1. Read and translate the following text.

The Art of Composition: Mastering Design Principles for Visual
Harmony and Balance

It should be noted that there is no real
consensus in the design community about
what the main principles of design actually
are. Therefore, the following eight principles
are those mentioned most often in articles
and books on the subject. In any work of art
there is a thought process for the arrangement
and use of the elements of design. The artist
who works with the principles of good
composition will create a more interesting
piece; it will be arranged to show a pleasing

e ———

rhythm and movement. The centre of interest
will be strong and the viewer will not look away, instead, they will be drawn into the
work. A good knowledge of composition is essential in producing good artwork.

These principles of design highlight the fundamental aspects of what makes
design not only appealing to the eye, but functional and useful for our everyday use.

Balance refers to the way the elements of art are arranged to create a feeling of
stability in a work; a pleasing or harmonious arrangement or proportion of parts or areas
in a design or composition.

Balance can be achieved in 3 different ways:

1. Symmetry, in which both sides of a composition have the same elements in the
same position, as in a mirror-image, or the two sides of a face.

2. Asymmetry, in which the composition is balanced due to the contrast of any
of the elements of art. For example, a large circle on one side of a composition might
be balanced by a small square on the other side. Asymmetry is often more visually
interesting. Where symmetrical designs can be quite static and predictable,
asymmetrical balance can give designs a more dynamic feel.
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3. Radial symmetry, when elements —radiatel from a point in the centre of a
design, as in the spokes coming out of the hub of a bicycle tire, or rays shining from the
sun, or petals blossoming from a rose.

Visual equilibrium in a room is called balance. A wellbalanced room gives
careful consideration to the placement of objects according to their visual weight. The
elements of line, form, color and texture all help determine an object’s visual weight,
which is the amount of space it appears to occupy. Balance also refers to how and
where you place the elements within a room. To maintain balance, try to distribute the
elements throughout the room.

Formal balance, often referred to as symmetrical balance, creates a mirror image
effect.

Informal balance uses different objects of the same visual weight to create
equilibrium in a room. It is more subtle and spontaneous and gives a warmer, more
casual feeling.

Emphasis is the focal point of the room. The focal point should be obvious as
you enter the room,; it is the area to which your eye is attracted. Whatever is featured
as the centre of interest — a fireplace, artwork or a window treatment framing a beautiful
view — must be sufficiently emphasized so that everything else leads the eye toward
the featured area. You can add emphasis to a natural focal point or create one in a room
through effective use of line, form, colour and texture.

Movement refers to the way the eye travels over a design. The most important
element should lead to the next most important one and so on. This is done through
positioning (the eye naturally falls on certain areas of a design first), emphasis, and
other design elements already mentioned. Movement can either be actual motion or it
can be implied — the arrangement of the parts of an image to create a sense of motion
by using lines, shapes, forms, and textures that cause the eye to move over the work.
As a principle of design, it can be a way of combining elements of art to produce the
look of action. In a painting or photograph, for instance, movement refers to a
representation or suggestion of motion. In sculpture too, movement can refer to implied
motion.

Proportion is one of the easiest design principles to understand. Simply put, it‘s
the size of elements in relation to one another. Proportion signals what‘s important in a
design and what isn‘t. Larger elements are more important, smaller elements less. When
things are — proportionatel, it means there‘s a coordination between them that makes
the design look aesthetically pleasing.
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Size relationships in a room are defined by proportion and scale. Proportion
refers to how the elements within an object relate to the object as a whole. Scale relates
to the size of an object when compared with the size of the space in which it is located.

Patterns are nothing more than a repetition of multiple design elements (shapes,
lines, or colors) working together. Wallpaper patterns are the most ubiquitous example
of patterns that virtually everyone is familiar with.

Variety keeps things engaging. It stops designs from being stagnant, predictable
and downright boring — all things you want to avoid. By making sure that the elements
are varied you stop designs from being monotonous and uninspired.

The easiest way to do this is through juxtaposition and contrast. Place bright
colours next to lighter hues, the text next to images, round shapes next to square ones.
By doing so you can keep viewers engaged and your design interesting.

Rhythm is created by movement implied through the repetition of elements of
art in a non-uniform but organized way. It is related to rhythm in music. Unlike pattern,
which demands consistency, rhythm relies on variety. It‘s about giving your
composition a feeling of action and movement.

Rhythm supplies the discipline that controls the eye as it moves around a room.
Rhythm helps the eye to move easily from one object to another and creates a harmony
that tells the eye everything in the room belongs to a unified whole. Rhythm is created
through repetition of line, form, colour or texture. It can also be created through
progression. Progressive rhythm is a gradual increasing or decreasing in size, direction
or colour.

Unity is put last for a good reason — it only occurs when all the elements within
a design coexist to form a holistic experience that‘s pleasing to the eye.

Unity adds order and makes a piece feel like a coherent whole, instead of a messy
combination of individual parts that just happen to exist on the same page. To achieve
unity you need to look out for three things: whether the elements you‘ve used have a
good reason to be there, whether they work together, and whether the message or
concept you‘re trying to display is communicated clearly.

A well-designed room is a unified whole that encompasses all the other elements
and principles of design. Unity assures a sense of order. There is a consistency of sizes
and shapes, a harmony of colour and pattern. The ultimate goal of decorating is to create
a room with unity and harmony and a sense of rhythm. Repeating the elements,
balancing them throughout the room, and then adding a little variety so that the room
has its own sense of personality accomplishes this. Too much unity can be boring; too

much variety can cause a restless feeling.
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The elements and principles of design are general, universal ideas that apply to

every aspect of design.

Vocabulary
arrangement — po3TallryBaHHs, KOMIIO3HIIIs, CKJIQJaHHS
coherent — mociiOBHUH, €TMHUMN
consistency — MociIiI0BHICTh, Y3TOJKEHICTh, JOT1YHICTb
distinguishing — xapaktepHuii
to evolve - po3BUBaTH, pO3BUBATUCSA, EBOIIOIIOHYBATH
to highlight — HanaBaTu Benvke 3HAYCHHS
to hone one's skills — BinTOuyBaTH CBOIO MaliCTEPHICTh
hub - maTounna (kosieca); LIEHTP
juxtaposition — 3icTaBieHHs, TOPIBHIHHS
non-uniform — HEOJHOP1THUIA, HEPIBHOMIPHUI
predictable — nepen6auyBanmii
spoke - criuis (kojeca)
to stand out — BuaLIATUCS
ubiquitous - TOBCIOJHUH, 1110 3yCTPIYA€THCA BCIOIU

variety — pi3HOMaHITHICTh

Vocabulary Exercises

I. Match the principles of design with their definitions.

Proportion, balance, unity, rhythm, movement, emphasis, pattern, variety, radial
symmeirry.

1. Shows how the elements within a composition are arranged symmetrically,
asymmetrically, or radially to create the impression of equality in weight or importance;

2. It 1s used to focus the viewer*s attention on a certain part of a composition;

3. The type of symmetry in which elements are equally spaced around a central
point;

4. The repeating of an object or symbol all over the work of art;

5. The feeling of harmony between all parts of the work of art, which creates a
sense of completeness;

6. The relationship of two or more elements in a composition and how they
compare to one another concerning size, color, quantity, degree, setting, etc.; i.e., ratio;

7. This principle of design is about varying the elements and objects in your
image, to avoid making them boring;
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8. A principle of design that suggests movement or action and it is usually
achieved through the repetition of lines, shapes, colors, and more;

9. Shows action and creates a feeling of motion within a composition.

I1. Match the words from the text with their a) synonyms, b) antonyms:

a) words from the text: agreement, important, draw attention to, centre, common,
develop, contrast, color, diversity.

Synonyms: highlight, variety, hue, ubiquitous, juxtaposition, hub, consensus,
essential, evolve.

b) words from the text: inspired, imbalance, symmetry, static, immobility, single,
unite, similarity, flop, unimportant.

Antonyms: asymmetry, success, uninspired, motion, fundamental, balance,
dynamic, multiple, contrast, separate.

II1. Match the words from A and B so as to make collocations.
a) coherent, to hone, path to, holistic, design, radial, to get, distinguishing;
b) success, approach, symmetry, principles, whole, one‘s skills, feature,

attention.

IV. Look through the text and give the English equivalents of the following.
Panye oko (mpuBabnuBe), KOMIO3HINS 30aaHCOBaHA 3a PaXyHOK KOHTpacTa
€JIEMEHTIB, BiJMIHHA pHCa, IIOJCHHE 3aCTOCYBaHHSA, BI3EpPYHKM Ha IIMajiepax,

OJIHOMaHITHUM 1 HyTHU, BIATOYYBATH CBOIO MaliCTEPHICTb.

Grammar Exercises

I. Choose the correct form of the word.

1. The artist who works with the principles of good composition (created, has
created, will be created, will create) a more interesting piece.

2. Asymmetry is a type of balance, in which the composition (balances, balanced,
is balanced, has been balanced) due to the contrast of any of the elements of art.

3. Unity (add, adds, added, is adding) order and makes a piece feel like a coherent
whole.

4. Make sure that the elements you (have been used, have used, is using, uses)
have a good reason to be there.

5. If you (take, are taking, took, will take) the time to learn and apply these
concepts you‘ll be firmly set on the path to success.

34



6. Design always (evolves, is evolving, has evolved, has been evolving).

I1. Put questions to the following sentences / to the words in bold.

1. The following eight principles are mentioned most often in articles and books
on the subject.

2. The artist who works with the principles of good composition will create a
more interesting piece.

3. Balance refers to the way the elements of art are arranged to create a feeling
of stability in a work.

4. Balance can be achieved in 3 different ways.

5. By making sure the elements are varied you stop designs from being
monotonous and uninspired.

6. To achieve unity you need to look out for three things.

Reading Comprehension
I. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text discusses the
i1ssues of ..., etc.

I1. Answer the following questions.

. Why is it important to follow the principles of design?

. How can balance be achieved? Give examples of different types of balance.
. What principle(s) can make specific parts of a design stand out?

. What does movement refer to? What is implied motion?

. What helps you assess the importance of different elements in a design?

. What are patterns?

. How can you avoid monotony, stagnancy and boredom in a design?

. How can designers create rhythm?

O 00 3 O i A W N —

. What things do you need to achieve unity?

II1. Decide if the following statements are true or false according to the
text. Correct those that are false.

1. If the artist works with the principles of good composition, the viewer will be
drawn into his work.

2. Symmetry is often more visually interesting than asymmetry.

3. A mirror-image is a good example of a radial symmetry.

35



4. To emphasize something, you can use such principles as contrast, movement,
scale, balance.

5. Proportion signals what‘s important in a design and what isn‘t: smaller
elements are more important, larger elements less.

6. Patterns rely on variety.

7. Looking at what other people are doing and applying their techniques to your
own work is a great way to hone your design skills.
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UNIT 5. COLOUR IN DESIGN

1. Read and translate the following text.

Colour Theory
V ) Colour theory encompasses a
' multitude of definitions, concepts and
design applications. As an introduction,
here are a few basic concepts.

A colour circle, based on red,
yellow and blue, is traditional in the field
of art. Sir Isaac Newton developed the
first circular diagram of colours in 1666.

Primary colours — red, yellow and
blue. In traditional colour theory, these are the 3 pigment colours that can not be mixed
or formed by any combination of other colours. All other colours are derived from these
3 hues. Secondary colours — green, orange and purple. These are the colours formed by
mixing the primary colours. Tertiary colours — yellow-orange, redorange, red-purple,
blue-purple, blue-green and yellow-green.

These are the colours formed by mixing one primary and one secondary colour.

Colour harmony

There are many theories for harmony. Here are some basic formulas.

1) A colour scheme based on analogous colours. Analogous colours are any three
colours which are side by side on a 12 part colour wheel, such as yellow-green, yellow,
and yelloworange. Usually one of the three colours predominates.

2) A colour scheme based on complementary colours. Complementary colours
are any two colours which are directly opposite each other, such as red and green and
red-purple and yellow-green.

3) A colour scheme based on nature. Nature provides a perfect departure point
for colour harmony. When you choose a colour scheme, you’re also choosing a mood.
Research shows that colours can have a powerful effect on your state of mind: choose
the wrong colour for a room and it could make you feel depressed, sluggish, irritable
or anxious every time you walk into it. To make your home work for you, it’s a good
idea to decide which particular feelings and activities you’d like each room to
encourage, and then choose your colour schemes accordingly.
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White provides a blank canvas and allows your feelings full play. Choose it, if
you want to feel open to new ideas and need space to think. Avoid it, if you’re feeling
unsure or insecure. Like those one-size clothes, cream fits everyone but only really
suits a few. Choose it as a calm backdrop to an intense lifestyle. Avoid it, if you feel
uninteresting or lacking in sparkle.

Red is a stimulating colour if you’re confident and versatile, overpowering if
you’re not. Bright reds spell sexiness. Choose it, if you’re an extrovert in all areas of
life. Avoid it, if you tire easily, often feel pressured or irritable or if you suffer from
claustrophobia.

Orange is impulsive and friendly. It is often chosen by fatalists who take life as
it comes. Choose it if you’re outgoing and want to create a sociable atmosphere. Avoid
it if you’re under stress.

Pink blends caring and passion, hence its romantic associations. Choose it in
warm shades for the bedroom. Avoid it in cool pastel tones, if you don’t want to blunt
your drive and energy.

Yellow is the colour of sunshine and optimism. Yellow is the choice of those
who want to compensate for a lack of control in the outside world. Choose it, if you’re
feeling depressed or mentally sluggish. Avoid it, if you tend to be impulsive or
slapdash.

Green is extremely restful and can have a deadening effect in activity areas.
Choose it, if you’re introverted or bookish. Avoid it, if you’re lethargic or withdrawn.

Turquoise combines a soothing effect with a great sense of renewal and energy.
Choose it to promote positive relaxation and to help fight insomnia. Avoid it: hardly
ever. Such a wellbalanced colour can be used anywhere.

Blue appeals to conventional and conformist types. Choose it to bring relaxation
and harmony, to calm a driven nature. Avoid it, if you feel passive and unambitious
about life.

Violet is a spiritual and meditative colour. Paler shades indicate emotional
immaturity. Choose it, if you’re extrovert and to create grand impressions. Avoid it, if
you’re an introvert in any way.

Brown is colour of achievement, but it can be depressing if the shade is too dark.
Choose 1it, if you’re insecure, but lighten it with bright colour accents. Avoid it, if
you’re easily depressed.

Black is ultimate achievement colour. For those whose lives and personalities
are completely formed. Choose it, if you’re assured and successful or well on the way

there. Avoid it, if you’re low on self-confidence or anxious in any way.
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Grey expresses achievement if used in darker tones. Lighter ones suggest a need
to impress. Choose it in small quantities to make a confident statement. Avoid it over

large areas, if you feel uninspired.

Vocabulary
colour / color — xomnip
hue/shade — BinTIHOK, TOH
palette — mamitpa
multi-coloured — pizHOKOJIBOPOBUI
monochromatic — MOHOXpPOMHUIA
achromatic — 6e30apBHUiI
black-and-white — yopHO-0111i1
transparent — npo3opun
translucent — HaniBpo30pHii
colourful — xonpopoBUH, SICKpaBU
bright — sackpasuii
dark green — TeMHO-3€JICHUI
light green — cBiTJI0-3eNIeHMIT
yellowish — xoBTHiI1
beige — 6exeBuit
pale — 6u1imit
scarlet - uepBoHUi
lilac — Oy3koBwHii, ioneToBUM
turquoise — 6ipro30BuUi
azure — OJIAKUTHUHN

jet black — ByrinpHO-4OpHMIA

Vocabulary Exercises
I. Answer the questions:
1) What groups of colours are there according to the colour theory?
2) How can you define the word “harmony’?
3) Why is harmony vital in our world?
4) Give an example of a harmonious colour scheme.
5) What colours make you feel secure, confident, calm?
6) Which of the above mentioned colours inspire energy, passion, friendliness,
optimism?

7) What is your favourite colour? Why?
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II. True or false:

1) There are 5 primary colours.

2) Red and green can be considered complementary colours.
3) If you’re not confident enough you should choose white.
4) Cream suits bright personalities.

5) Orange fits easygoing people.

6) Yellow is perfect to cheer you up.

7) Green is a good choice for sluggish people.

8) Sociable people shouldn’t wear violet.

9) Black can enhance anxiety.

II1. Fill in the gaps:

The colour of summer is ...

The colour of royalty is ...

The colour of cleanliness is ...
The colour of passion is ...

The colour of inexperience is ...
The colour of romance is ...
The colour of purity is ...

The colour of coolness is ...

The colour of revolution is ...

Lexical Exercises

I. Make up expressions with the given words:
colour, hue, tone, shade, deep, dark, light, pale, bright.

I1. Find out words synonymous to:
hue, colourful, outgoing, sluggish, restful, conventional.

III. Find out words antonymous to:

extrovert, friendly, sociable, dark, black-and-white, pale, anxious, self-
confidence.
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IV. Translate the following expressions and use them in your own

situations:

grand impression, driven nature, intense lifestyle, blank canvas, side by side,

ultimate achievement, to make a statement.

Grammar Exercises
I. Identify the following verb forms:
based, developed, you’re choosing, can have, choose it, could make you feel,

you’d like, provides, avoid it, is often chosen, don’t want to blunt, tend to be, expresses,

fits.

I1. Make the following sentences negative:

1) There are many theories for harmony.

2) Choose it, if you’re feeling depressed or mentally sluggish.

3) Pink blends caring and passion.

4) All other colours are derived from these 3 hues.

5) Research shows that colours can have a powerful effect on your state of mind.
6) Usually one of the three colours predominates.

II1. Make up questions:

1) colour / what / colours / groups / theory / there / are / in / of / the / ?

2) circular / developed / of / when / was / diagram / the / colours / first / ?
3) hues / do / know / what / of / you /red / ?

4) colours / which / chosen / be / extroverts / by / should / ?

5) which / aren’t / colours / introverts / for / recommended / ?

IV. Fill in the gaps (-ing or -ed):

1) John is an extremely ... (to interest) person.

2) She is ... (to interest) in painting.

3) Go for a walk if you feel ... (to depress).

4) This book is rather sad. I think it’s too ... (to depress).

5) I'love this club. The atmosphere here is very ... (to relax).
6) Mary is so calm. She looks ... (to relax) all the time.

7) I find strong personalities really ... (to inspire).

8) I’ve always been ... (to inspire) by his works.

9) Ann is a good wife. She is so ... (to care).

10) Why are you so ... (to reserve)? You’ve got to be more cheerful.
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Discussion
Prepare a report about:
a) Colours & Psychology.
b) Colours in Fashion & Design.
c) My Favourite Colours & Hues.
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UNIT 6. MATERIALS AND STRUCTURES

1. Read and translate the following text.

Building Materials: A Look at the Natural and Man-Made
Materials Used in Construction

Materials and structures
¢ Lanm Building material is any material which is

& .
“ used for a construction purpose. Many naturally
. | occurring substances, such as clay, sand, wood and

& rocks, even twigs and leaves have been used to
5}1 construct buildings. Apart from naturally occurring
@ materials, many man-made products are in use, some

more and some less synthetic. Building materials can
be generally categorized into two sources, natural
¥ and synthetic. Natural building materials are those
that are unprocessed or minimally processed by industry, such as lumber or glass.
Synthetic materials are made in industrial settings after much human manipulations,
such as plastics and petroleum based paints. Both have their uses.

Fabric

Two well known types include the conical tepee and the circular yurt. It has been
revived as a major construction technique with the development of tensile architecture
and synthetic fabrics. Modern buildings can be made of flexible material such as fabric
membranes, and supported by a system of steel cables, rigid framework or internal.

Mud and clay

The amount of each material used leads to different styles of buildings. The
deciding factor is usually connected with the quality of the soil being used. Larger
amounts of clay usually mean using the cob/adobe style, while low clay soil is usually
associated with sod building. The other main ingredients include more or less
sand/gravel and straw/grasses.

Rock

There are many types of rock throughout the world all with differing attributes
that make them better or worse for particular uses. Rock is a very dense material so it
gives a lot of protection too, its main draw-back as a material is its weight and
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awkwardness. Its energy density is also considered a big drawback, as stone is hard to
keep warm without using large amounts of heating resources.

Thatch

Thatch is one of the oldest of building materials known; grass is a good insulator
and easily harvested. Many African tribes have lived in homes made completely of
grasses year round. In Europe, thatch roofs on homes were once prevalent but the
material fell out of favour as industrialization and improved transport increased the
availability of other materials.

Today, though, the practice is undergoing a revival. In the Netherlands, for
instance, many of new builds too have thatched roofs with special ridge tiles on top.

Wood

Wood is a product of trees, and sometimes other fibrous plants, used for
construction purposes when cut or pressed into lumber and timber, such as boards,
planks and similar materials.

Wood can be very flexible under loads, keeping strength while bending, and is
incredibly strong when compressed vertically. There are many differing qualities to the
different types of wood, even among same tree species. This means specific species are
better for various uses than others. And growing conditions are important for deciding
quality.

Concrete

Concrete is a composite building material made from the combination of
aggregate (composite) and a binder such as cement. For a concrete construction of any
size, as concrete has a rather low tensile strength, it is generally strengthened using steel
rods or bars (known as rebars). This strengthened concrete is then referred to as
reinforced concrete. Concrete has been the predominant building material in this
modern age due to its longevity, formability, and ease of transport.

Metal

Metal is used as structural framework for larger buildings such as skyscrapers, or
as an external surface covering. There are many types of metals used for building. Steel
is a metal alloy whose major component is iron, and is the usual choice for metal
structural building materials. It is strong, flexible, and if refined well and/or treated lasts
a long time. Corrosion is metal's prime enemy when it comes to longevity. The lower
density and better corrosion resistance of aluminium alloys and tin sometimes
overcome their greater cost. Brass was more common in the past, but is usually

restricted to specific uses or specialty items today.
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Other metals used include titanium, chrome, gold, silver. Titanium can be used
for structural purposes, but it is much more expensive than steel. Chrome, gold, and
silver are used as decoration, because these materials are expensive and lack structural
qualities such as tensile strength or hardness.

Glass

Glassmaking is considered an art form as well as an industrial process or material.
Clear windows have been used since the invention of glass to cover small openings in
a building. They provided humans with the ability to both let light into rooms while at
the same time keeping inclement weather side. Glass is generally made from mixtures
of sand and silicates, in a very hot fire stove called a kiln and is very brittle. Very often
additives are added to the mixture when making to produce glass with shades of colours
or various characteristics (such as bullet proof glass, or light emittance).

Plastic

The term plastics covers a range of synthetic or semisynthetic organic
condensation or polymerization products that can be moulded or extruded into objects
or films or fibres. Their name is derived from the fact that in their semi-liquid state they
are malleable, or have the property of plasticity. Plastics vary immensely in heat
tolerance, hardness, and resiliency. Combined with this adaptability, the general
uniformity of composition and lightness of plastics ensures their use in almost all
industrial applications today.

Cement composites

Cement bonded composites are made of hydrated cement paste that binds wood
or alike particles or fibres to make precast building components. Various fibrous
materials including paper and fibreglass have been used as binders. Wood and natural
fibres are composed of various soluble organic compounds like carbohydrates,
glycosides and phenolics. These compounds are known to retard cement setting.
Therefore, before using a wood in making cement boned composites, its compatibility

with cement is assessed.

Vocabulary
clay — riinnHa
sand — micok
wood — nepeBo
timber — nepeBuHa
rock — TT. KaMiHb
synthetic — cunTeTHUHUI
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insulation — 130115

carpentry — TECJISIpCTBO, TECJISIpChbKa CIpaBa
plumbing — canTexHika, BOAOIPOBI
lumber — (US) nunomarepianu
glass — cxio

petroleum — HadTa

mud — Opyx, 3emis

soil — rpyHT

gravel — rpagiii

straw — coioma

density — miJIbHICTH

thatch — conoma, oueper

plank — nomka

board — gomka

reinforced concrete — 3an1300eTOH
bars — 6pycu

rod — rpyT, CTpUKEHb

alloy - crias

tin — 0J10BO

chrome - xpom

bullet proof — kynenenpoOuBHuUi
film — riBka

cement — IICMEHT

Vocabulary Exercises
I. Answer the questions:
1) Which materials are considered natural/synthetic? Give examples.
2) Are fabrics used in modern architecture?
3) Which types of dwelling are built from clay?
4) What’s the main disadvantage of rock?
5) What makes thatch a popular building material?
6) Which materials can be made out of wood?
7) Why does wooden architecture remain popular?
8) What factors influence wood quality?
9) What’s concrete used for?

10) Why has concrete been wide spread for so long?
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11) What’s reinforced concrete?

12) What material 1s used for skyscrapers? Why?

13) Which metals and alloys popular in design do you know?
14) Which are the possible ingredients of glass?

15) What’s the history of the term ‘plastic’?

I1. True or false:

1) Yurts are made from wood.

2) Soil isn’t used for building.

3) Thatch is no longer used to build houses.
4) Strengthened concrete is called reinforced.
5) Titanium is as expensive as steel.

6) Glass cannot be bullet proof.

III. Fill in the gaps:

1) I tend to buy clothes made from natural ..., like cotton, wool, silk.

2) This is a high quality furniture, only [ don’t remember what ... it’s made from,
maybe oak.

3) Most block of flats are built from ... or brick.

4) Jane has a cow and two goats, so she has to prepare lots of ... for the winter.

5) Pots are normally made from ... .

Lexical Exercises
I. Say which materials are used to build:
a castle, a hut, a yurt, a skyscraper, a cottage, a tower, a shack, a block of flats,
a palace.

I1. Find out words synonymous to:
textile, timber, gasoline, mud, stone, thatch, hardness, kiln, hue.

II1. Find out words antonymous to:
synthetic, rigid, better, advantage, weakness, internal.

IV. Translate the following expressions and use them in your own
situations:
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rigid framework, deciding factor, main ingredients, large amount, thatched roof,
modern age, reinforced concrete, metal alloy, natural fibres, organic compound.

Grammar Exercises
I. Identify the following verb forms:
occurring, are made, has been revived, can be made, used, leads, using, is
considered, have lived, fell out of favour, improved, is undergoing, made from, has,

was, can be used, to make, have been used, before using.

I1. Make the following sentences negative:

1) The amount of each material used leads to different styles of buildings.

2) The other main ingredients include more or less sand/gravel and straw/grasses.

3) Titanium can be used for structural purposes, but it is much more expensive
than steel.

4) They provided humans with the ability to both let light into rooms while at the
same time keeping inclement weather outside.

5) Clear windows have been used since the invention of glass to cover small
openings in a building.

6) Plastics vary immensely in heat tolerance, hardness and resiliency.

7) Concrete has been the predominant building material in this modern age due
to its longevity, formability, and ease of transport.

III. Translate this story into English. Which words denoting building
materials are used here?

[ro xkBapTupy B 1eHTpl Kuea mu 3 yonoBikoM kynuian 1998 poky. Kaptupa
Oyja HEBEIMKOI, JBOKIMHATHOI Ta B MOTOPOIIHOMY cTaHi. Ham noBernocs
nepepoOJIATH aOCOJIFOTHO BCe. Y MEHE He Oyso YSIBJICHHS PO Te, SKUM OyJie Iu3aiiH.
S Tinbku X0Tina, mo0 1 037007eHHs, 1 MeOJTl OyJu CBITIUX HATYpaJIbHUX TOHIB, a BECh
iHTep'ep MOOyAOBaHMU Ha Trpl cBiTia. ByauMHOK 3 MiCKy 3 e€leMEeHTaMu Xal-TeKy,
3aTULIOK Ta MeTal, Terao Ta xonoA. lliamory mu 3pobunu 3 ay6a. Ilotim BuOpamu
dbapOy s cTiH — KBap1oBy. BoHa CKJ1alaeTbCcsi B OCHOBHOMY 3 MICKY, 1 11, 3a3BUYaM,
BUKOPHUCTOBYIOTH JiJ1s1 opopMiieHHs acaaiB OyaiBens. [licisa My Kynuinu JiKKo Gipmu
Ligne Roset. Ockinbku IOBruii yac IHIMIMX MEOJIIB Y KBapTUpl HE OyJio, BOHO
BUKOHYBAJIO POJIb 1 00ITHBOTO CTOJY, 1 pOOOYOTr0 — Ha HBOMY CTOSIB KOMI'IOTEp, a
TaKOX POJIb JJABOYKHU, OCKIJIBKU CUITH OlIbiie Oyso Hije. BmacHe, micis mosiBA JTiKKa

y Hac BIIEpIIIe BUHUKJIIA 17Iesl PO JIEKOp y AmoHcbkomy ctuii. [lITopu Ha BikHax Mu
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3poOuM 3 TKAaHWHM, 10 Haragye HaTypanbHUH JIboH. Kynmumu mocys 13 sSIMOHCHKUM
MaFOHKOM. Ha mijiiory B Kopuop Ta BaHHY MU MOKJIAIN TJICTCHI KUITUMKH 3 JUKYTY.
PemoHnT Oysno 3po6JieHO B PEKOpPJHI TEPMIHM — BChOTO 3a MIBTOpa MICSIN, AYyXKE
XOTIJIOCS SIKHAWIITBU/IIE B'iXaTH B HOBHM Oy uHOK. TyT 0COOIMBO KpacHBO HABECHI Ta
BJIITKY B COHSIUHUMN JIEHb — CBITJIO TPA€ Ha CKISTHUX JBEPISITaX KyXHi, HAIIBIPO30PUX

JBEPIISATAX Y BAHHY.

IV. Fill in the gaps using the Present Continuous Tense:

1) Jack ... (to build) a new brick house now.

2) Wood ... (to get) popular again.

3) Rock ... (to lose) its popularity.

4) Manufacturers ... (to produce) different types of glass nowadays.

5) What fabric ... (you / to sew) this dress from?

6) How ... (you/ to get on) with your house? — I ... (still / to buy) brick and other
necessary materials.

7) I do love marble. Right now I ... (to think) of making marble columns in the
hall.

8) Have you ever lived in a mud hut? — Luckily not! We ... (to live) in a three-
storied brick mansion now.

Discussion

In pairs, make up lists of:

a) Materials Used in Building.

b) Materials Used in Interior Decoration.

c¢) Materials Used in Industrial Design.
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UNIT 7. INDUSTRIAL DESIGN

1. Read and translate the following text.

Unveiling Industrial Design: From Concept to Creation in Our
Everyday World

What Is Industrial Design?

Industrial Design (ID) is the professional
practice of planning and developing products,
devices, objects and services used by millions of
people around the world every day.

Industrial designers create products to perform
specific functions. They typically focus on the

3 < . physical appearance, functionality and
manﬁfactlira‘bility of a product, though they are often involved in far more during a
development cycle. Final products must be attractive as well as safe, reliable and easy
to maintain. Moreover, they must be easy and inexpensive to manufacture. Industrial
designers must combine artistic ability with some knowledge of engineering, costs,
materials, manufacturing process and marketing conditions.

Every object that you interact with on a daily basis in your home, office, school
or public setting is the result of a design process. During this process, myriad decisions
are made by an industrial designer (and their team) that are aimed at improving your
life through well-executed design.

A Brief History

Emerging as a professional practice in the early 19th century, though there are
examples well before this, industrial design can be directly linked to the industrial
revolution and transition from small volume craft to mass-produced products for a
consumer class population. Often straddling the line between artist and engineer, early
industrial designers frequently found themselves in a position dealing purely with
aesthetics and styling. Soon enough, design consultancies began to emerge. They
offered design services to companies who didn‘t have the resources to build their own
in-house teams. Walter Darwin Teague, for example, founded TEAGUE in 1926 and is
responsible for the Polaroid Camera, Pringles canister and Boeing commercial airline
interiors of the time. Sundberg-Ferar is another early design consultancy founded by

Carl Sundberg and Montgomery Ferar in 1934. Both TEAGUE and Sundberg-Ferar are
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still in operation today and are credited with the creation of countless well-known
products over many decades.

Since that time industrial design has become a proven practice and many large
corporations such as IBM, General Motors and Electrolux have in-house design teams
working on new products for worldwide markets.

As time passed, a designer‘s influence and role shifted from purely focusing on
how a product looked or functioned to including human ergonomics, end-user benefit,
material innovations and corporate branding. All of these considerations have become
central to the industrial design profession, which has left an enduring impact on
business and society.

Why Industrial Design is Important

Industrial design is all about innovation. It‘s about creating — The Next Big
Thing| with skill, thought and understanding about what consumers need. Industrial
designers are constantly pushing the envelope and driving trends with their design.

The importance of industrial design stretches across several disciplines.
Industrial designers have influenced artists, architects, manufacturers, scientists and
programmers. Because industrial designers work so closely with other disciplines, it‘s
only natural that an exchange of skills and knowledge has taken place. Industrial
designers don‘t just build, they create.

Modern Professional Practice

Today, industrial designers are commonly part of multidisciplinary teams made
up of strategists, engineers, user interface designers, user experience designers, project
managers, branding experts, graphic designers, customers and manufacturers, all
working together towards a common goal. The collaboration of so many different
perspectives allows the design team to understand a problem to the fullest extent, then
craft a solution that skillfully responds to the unique needs of a user.

In the ideation, or concept, phase of a project, designers will sketch, render, 3D
model, create prototypes and test ideas to find the best possible solutions to a user‘s
needs. This phase of the design process is messy, fast-paced and often exciting! By
testing, breaking and rebuilding prototypes, designers can begin to understand how a
product will work, look and be manufactured. In the final stages of the design process,
industrial designers will work with mechanical engineers, material scientists,
manufacturers and branding strategists to bring their ideas to life through production,
fulfillment and marketing. After months, and sometimes years, of development, a
product will find its way to store shelves around the world where people can purchase
it and bring it into their homes.
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The industrial design profession is constantly shifting and evolving to keep pace
with rapid advancements in technology, cultural trends and socio-economic forces.
Designers must now face new challenges that were inconceivable when the profession

originated. It is indeed a fascinating time to work in the design industry.

Vocabulary
public setting — rpomasncbke miciie
straddle the line — mpoBOUTH MEXKY, PO3MEKOBYBATH
design consultancy — nu3aiinepcbke 610po
in-house team — BHyTpimHbOPIpMOBA KOMaHAA
end-user benefit — BUrozga /s KiHIIEBOro KOpUCTyBaya
corporate branding — kopriopaTUBHUN OpEHIUHT
enduring impact — ctiiika, TpuBana ais
push the envelope — HamMaraTucsi BUATH 3a MEX1 MOXKJIMBOTO
stretch across — mpocrsratucs
multidisciplinary team — 6araTonpodinrHa KOMaHa
craft a solution — maiicrepHo po3poOUTH pillIeHHS
ideation — nmopoxeHHs 171€i, ysBa
fast-paced — 110 li1e WIBUAKMMH KPOKAaMH; IIBUIKO PO3BUBAETHCS
keep pace with — iiTu HapiBHI 3, HE BICTaBaTH BiJ]
put oneself in someone else's shoes — mocraBuTu cede Ha MicIle 1HIITOTO
out-of-the-box thinking — HecTaHnapTHE MUCIIEHHS
tend to — MaTH TEHACHIIIIO; XWJIIMTHUCS, CXUJISITUCS; IPArHyTH J10
career track — kap'epHe 3pocTaHH
background — niaroroBka, kBam@ikaris
major in — cneniagizyBaTucs 3 SIKOroch MpeaMeTa

pursue a degree — nNpoOBKYBaTH OCBITY

Vocabulary Exercises
I. Match the words from the text with their a) synonyms b) antonyms.
a) words from the text: store, purchase, track, collaboration, incorporate,
maintain, major.
Synonyms: buy, specialize, include, look after, path, shop, teamwork.
b) words from the text: leave off, emerge, improve, safe, fast-paced, messy;

Antonyms: worsen, disappear, easy, dangerous, include, slow.
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I1. Match the words with their definitions.

Consultancy, engineering, decade, ergonomics, ideation, background, degree.

a) the study of how equipment and furniture can be arranged in order that people
can do work or other activities more efficiently and comfortably;

b) the branch of science and technology concerned with the design, building, and
use of engines, machines, and structures;

c) a company that gives expert advice on a particular subject;

d) a course of study that you take there, or the qualification that you get when
you have passed the course;

¢) the formation of ideas or concepts;

f) the kind of family you come from, the kind of education and the type of work
experience you have;

g) a period of ten years.

II1. Supply the missing prepositions.

1. Many designers major (in, on, to, at) engineering or architecture.

2. The economic crisis has left an enduring impact (in, on, to, at) business.

3. Industrial designers focus (in, on, to, at) how a product looks and functions.

4. Industrial designers try to find the possible solutions (in, on, to, at) a user‘s
needs.

5. Industrial design is directly linked (in, on, to, at) the industrial revolution.

6. Many of his inventions are still (in, on, to, at) operation today.

7. A lot of different specialists are involved (in, on, to, at) the development cycle.

8. Industrial designers* decisions are aimed (in, on, to, at) improving our life.

IV. Look through the text and give the English equivalents of the following.
[InanyBanHst Ta po3poOka BUPOOIB, (PYHKIIOHAIBHICTh Ta TEXHOJIOTIYHICTD,
JETKUA B OOCIYrOBYBaHHI, HEIOPOTUH y BUPOOHUIITBI, Y TPOMAJCHKOMY MICIIL,
HE3JIIUYeHHAa KIJTBKICTh PIIIeHb, PEMICHUYHMI BHUPIO, TOBApU CEPIHHOTO BUPOOHUIITBA,

MIpKyBaHHSI.

VI. Look through the text, give the Ukrainian equivalents of the following
words and use them in sentences of your own.

Multidisciplinary teams, to craft a solution, to respond to the needs, a messy
process, to keep pace with, an inconceivable challenge, to put oneself in someone else‘s
shoes, to major in, to change a career track.
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Grammar Exercises

I. Choose the correct form of the word.

1. Myriad decisions (is made, are made, makes, make) by an industrial designer.

2. Every day industrial designers (is made, made, makes, make) a lot of decisions
to improve different products.

3. Industrial designers ... constantly ... (are improving, are improved, have
improved, will improve) different products.

4. Early industrial designers (dealt, were dealt, deal, have dealt) with mainly with
aesthetics and style.

5. Since that time industrial design (has become, have become, becomes,
became) a proven practice.

6. In the 20th century industrial design (has become, have become, becomes,
became) a proven practice.

I1. Put questions to the following sentences / to the words in bold.

1. Walter Darwin Teague founded TEAGUE in 1926.

2. Walter Darwin Teague is responsible for the Polaroid Camera, Pringles
canister and Boeing commercial airline interiors of the time.

3. This solution skillfully responds to the unique needs of a user.

4. After months of development a product will find its way to store shelves
around the world.

5. In the final stages of the design process, industrial designers will work with
mechanical engineers, material scientists, manufacturers and branding strategists.

6. Industrial designers will also need a portfolio before applying for work.

7. Industrial designers will also need a portfolio before applying for work.

Reading Comprehension
I. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text
discusses the issues of ..., etc.

II. Answer the following questions:

1. What design can be called industrial?

2. What aspects of products do industrial designers focus on?

3. How should final products look?

4. How has the role of industrial design changed since the 19th century?
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5. When and why did design consultancies start to emerge?

6. What other disciplines and areas does industrial design interact with?

7. What is the aim of organizing multidisciplinary teams?

8. What stages does the ideation phase include?

9. How do you understand the idea that industrial design is about creating — the
Next Big Thingl?

10. Who can become an industrial designer?

11. Would you consider industrial design as a career? Why?

II1. Say whether the following sentences are true or false. If the statement
is false, change it to make it true.

1. Industrial design emerged in the 20th century.

2. Modern industrial designers deal purely with aesthetics and styling.

3. Companies, who don‘t have resources to build their own in-house teams, apply
to consultancies, who offer design services.

4. Industrial designers should have good knowledge of human ergonomics, end-
user benefit, material innovations and corporate branding.

5. Industrial designers do not participate in multidisciplinary teams.

6. Developing a product and bringing it to the store shelves is a lengthy process.

7. Industrial design is a very conservative area, slowly shifting and developing.

IV. Work in pairs and discuss the following issues focusing on the
industrial design:

1. Aspects of a good product.

2. How industrial design appeared and developed.

3. Industrial design and other disciplines and areas.

4. The ideation phase of the design process.

5. Careers in industrial design.
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UNIT 8. PRIVATE AND PUBLIC INTERIOR

1. Read and translate the following text.

Private and Public Interior Spaces

Interior design is a
multi-faceted profession in
which creative and technical
solutions are applied within a
structure to achieve an interior
environment. These solutions
are functional, enhance the

quality of life of the occupants,

and are aesthetically attractive.
Designs are created in response to and coordinated with the code and regulatory
requirements, and encourage the principles of environmental sustainability. The interior
design process follows a systematic methodology, including research, analysis and
integration of knowledge into the creative process, whereby the needs and resources of
the client are satisfied to produce an interior space that fulfils the project goals. Interior
designers plan the spaces of almost every type of building including: hotels, corporate
spaces, schools, hospitals, private residences, shopping malls, restaurants, theatres, and
airport terminals.

Today, interior designers must be attuned to architectural detailing including
floor plans, home renovations, and construction codes. Some interior designers are
architects as well. The specialty areas that involve interior designers are limited only
by the imagination and are continually growing and changing. Two areas of design that
are becoming increasingly popular are ergonomic design and environmental — or green
— design. Ergonomic design involves designing work spaces and furniture that
emphasize good posture and minimize muscle strain on the body. Green design involves
selecting furniture and carpets that are free of chemicals and hypoallergetic and
selecting construction materials that are energy-efficient or are made from renewable
resources.

Although most interior designers do many kinds of projects, some specialize in
one particular area of interior design. Some specialize in the type of building space,
usually residential or commercial, while others specialize in a certain design element

or type of client, such as healthcare facilities. The most common specialties of this kind
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are lighting, kitchen and bath, and closet designs. However, designers can specialize in
almost any area of design, including acoustics and noise absorption, security,
electronics, home theatres and home spas, and indoor gardens. Interior designers also

deal with technical engineering issues and aesthetic design issues.

Vocabulary
interior design — nu3aiin iHTEp'EPY
multi-faceted — GaraTorpanauit
to achieve — nfocsratu
to enhance — nocuiroBatu
in response to — y Bi/InoBiib Ha
regulatory requirements — HOpMaTHBHI BUMOTH
environmental sustainability — exonoriuna cTiifikicTh
to fulfil one’s goals — 31iicHIOBaTH 111711
to attune to — HaJTaIITOBYBATHCS HA
ergonomic design — eproHOMIYHUHN AU3aliH
environmental design — ekoJoTiYHMIN AU3alH
to emphasize — nigkpecioBaTu
energy-efficient — eneproeexTrBHUIA, eHEpro30epirarounii
renewable resources — BiJIHOBIIIOBaH1 pecypcH
healthcare facilities — menuune o0agHaHHSA
lighting — ocBiTieHHs
noise absorption — nryMonorjavuHaHHS

to deal with — matu cripaBy, npamBaTi 3 YAMOCh

Vocabulary Exercises

I. Match the word and its definition:

Environment, enhance, response, design, renewable, creative.

a) capable of being replaced by natural ecological cycles or sound management
procedures;

b) a sketch or plan showing the main features of something to be done;

c) to increase the attractiveness of other qualities;

d) the natural surroundings or social conditions in which people live;

e) an answer or reply;

f) having or showing the power to produce original work.
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Grammar Exercises

I. Make up the tag-questions:

1. Green design involves selecting furniture and carpets, ...?

2. Interior designers deal with technical engineering issues and aesthetic design
issues, ...?

3. Today interior designers must be attuned to architectural detailing, ...?

4. The most common specialties of this kind are lighting, kitchen and bath, and
closet designs,...?

5. Designs are created in response to and coordinated with code and regulatory
requirements,...?

6. The interior design process follows a systematic and coordinated methodology,
including research, analysis and integration of knowledge into the creative process, ...?

II. Complete the sentences with the correct form of the verb: Active or
Passive:

1. Designs (create) in response to and coordinated with the code and regulatory
requirements.

2. Creative and technical solutions (apply) within a structure to achieve an
interior environment.

3. Most interior designers (do) many kinds of projects.

4. The interior design process (follow) a systematic and coordinated
methodology, including research, analysis and integration of knowledge into the
creative process.

5. Ergonomic design (involve) designing work spaces and furniture that
emphasize good posture and minimize muscle strain on the body.

6. Many designers (become) interior decorators, graphic designers, and computer
graphics consultants.

Reading Comprehension Exercises
I. Read the text again and give the main idea.
The text is about ..., the text covers the problems of ..., the text discusses the
1ssues of ..., etc.

I1. Answer the following questions:
1. What kind of profession is interior design?
2. What does interior design process involve?
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3. What areas of design are becoming increasingly popular?
4. What does ergonomic design include?
5. What is green design?

6. What areas can designers specialize in?

III. Work in pairs and discuss the following issues focusing on the interior
design:
1. The advantages of interior design profession.

2. How can interior designers create positive changes in people‘s lives?

2. Read and translate the following text.

Interior Designers

An interior designer is responsible for the interior design, decoration, and
functionality of a client‘s space, whether the space is commercial, industrial, or
residential. Interior designers work closely with architects and clients to determine the
structure of a space, the needs of the occupants, and the style that best suits both. Interior
designers have to be good with colours, fabrics and furniture; they must know building
materials, have budgeting skills, communicate well, and oversee the ordering,
installation, and maintenance of all objects that define a space. They also have to know
something about electrical capacity, safety, and construction. This broader range of
required knowledge distinguishes them from interior decorators. Interior designers have
to be able to work with contractors and clients, planning and implementing all aesthetic
and functional decisions, and all this usually must be done within a fixed budget. They
have to be able to balance their own tastes and their clients® tastes and be willing to put
their clients* tastes first.

Interior designers draw upon many disciplines to enhance the function, safety,
and aesthetics of interior spaces. Their main concerns are how different colours,
textures, furniture items, lighting, and space work together to meet the needs of a
building occupants. Designers plan interior spaces of almost every type of building,
including offices, airport terminals, theatres, shopping malls, restaurants, hotels,
schools, hospitals, and private residences.

Whatever space they are working on, almost all designers follow the same
process. The first step, known as programming, is to determine the client's needs and
wishes. The designer usually meets face-to-face with the client to find out how the space
will be used and to get the idea of the client's preferences and budget. The designer also
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will visit the space to take inventory of the existing furniture and equipment and identify
positive attributes of the space and potential problems.

After collecting this information, the designer develops a design plan and
estimates costs. Today, designs are often created with the use of computer-aided design
(CAD) software, which provides more details and easier corrections than sketches made
by hand. Upon completing the design plan, the designer will present it to the client and
make revisions based on the client's input.

When the design concept is finalized, the designer will begin specifying the
materials, finishes and furnishings required, such as furniture, lighting, flooring, wall
covering, and artwork. Finally, the designer develops the deadline for the project,
coordinates contractor work schedules, and makes sure the work is completed on time.
The designer oversees the installation of the design elements, and after the project is
completed, the designer, together with the client, pay follow-up visits to the building
site to ensure that the client is satisfied. If the client is not satisfied, the designer makes

corrections.

Vocabulary

budgeting skills — HaBuuku GpopMyBaHHs OIOKETY

computer-aided design software — nporpamue 3a0e3ne4eHHs 11
aBTOMATU30BAHOIO MPOECKTYBaHHS

concern(s) — cTypOOBaHICTb

contractor — miapsSIHAK

to determine — BU3Ha4aTH

to distinguish — po3pi3HsTH, BiIPIZHATH

to draw upon smth — cnimparucs Ha mock

to ensure — 3a0e3ne4uyBaTH

to estimate costs — OLIIHUTH BUTPATH

to follow the same process — cirifyBaTy TAKOMY K TPOIIECY

to hire for expertise — HaiimaTH yepe3 eKCIIepTHI 3HAHHS

to implement decisions — BUKOHYBaTH pillIEHHS

installation and maintenance — BCTaHOBJICHHSI Ta 0OCIIyTOBYBaHHS

to make revisions — BHOCUTU 3MiHU

to meet the needs — 3a10BOJILHATH TOTPEOH

to oversee — KOHTPOJIIOBATU

to pay follow-up visits — 311iliCHIOBaTH HACTYTHI BIJIBIIUHU

to provide — HanaBaTu, 3a0e3neuyBaTH
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responsible for — BianoBiganbHMi 3a
to specify smth — BkazyBaTu 1ochb

to take inventory of — nmpoBecTH iHBEeHTapU3allil0

Vocabulary Exercises

I. Match the word with its definition:

Supervise, renovation, license, aesthetic, collaborate, accessible, approach.

a) to give official permission to do smth;

b) artistic, pleasing to the eye;

¢) to direct, control, or be in charge of;

d) to work together with someone else;

e) the process of putting smth back into good condition, esp. after extensive
repairs;

f) a method of doing smth or way of thinking;

g) easily reached or entered.

I1I. Translate the following word-combinations into Ukrainian:

the installation of the design elements; personal vision; to determine the client's
needs; to estimate costs; to implement decisions; to enhance the functionality; to take
the inventory of; to identify positive attributes.

III. Complete the sentences:

1. An interior designer is responsible for ... .

2. Interior designers work closely with ... .

3. They also have to know about ... .

4. Interior designers draw upon... .

5. The designer usually meets face-to-face with the client... .
6. Today designs are often created with...

7. When the design concept is finalized, the designer... .

Grammar Exercises
I. Make the following sentences negative:
1. Interior designers work closely with architects and clients to determine the
structure of a space.
2. Designers plan interior spaces of almost every type of building, including
offices, airport terminals, theatres etc.
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3. Designers can specialize in almost any area of design.

4. Interior designers are often asked to begin their planning before construction
of a space is finished.

5. Interior designers have to be able to read blueprints, understand building and
fire codes.

6. The designer also might submit drawings for approval by a construction
inspector to ensure that the design meets building codes.

I1. Open the brackets using the correct form of the verb:

1. The designer (develop) the deadline for the project, (coordinate) contractor
work schedules, and (make) sure the work (to be completed) on time.

2. Today, designs often (create) with the use of computer-aided design (CAD)
software.

3. Designers frequently (collaborate) with architects, electricians, and building
contractors.

4. Upon completing the design plan, the designer (present) it to the client.

5. The designer also (visit) the space to take inventory of existing furniture and
equipment.

6. Interior designers sometimes (supervise) assistants who carry out their plans
and perform administrative tasks.

7. Designers (plan) interior spaces of almost every type of building.

8. Designers usually meet their clients to find out how the space (use).

Reading Comprehension
I. Read the text again and give the main idea.
The text is about ..., the text covers the problems of ..., the text discusses the
issues of ... etc.

I1. Answer the following questions:

1. What is an interior designer responsible for?

2. What are the main concerns of interior designers?
3. What types of building do interior designers plan?
4. What process do almost all designers follow?

5. How are designs often created today?

6. What do designers usually oversee?
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I1I1. Decide whether the following statements are true or false. If the
statement is false, change it to make it true.

1. Designers can specialize in almost any area of design, including acoustics

and noise absorption, security, electronics and home theatres, home spas, and
indoor gardens.

2. This knowledge of building materials distinguishes interior designers from
interior decorators.

3. If the client is not satisfied, the designer gives him a bonus.

4. A designer, together with the client, pays follow-up visits to the building site
to ensure that the client is satisfied.

5. After collecting this information, the designer goes to the shop and buys all the
necessary materials.

6. Interior designers draw upon many disciplines to enhance the function, safety
and aesthetics of interior spaces.
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UNIT 9. DEVELOPING A PLAN
1. Read and translate the following text.

Planning Your Perfect Spase: From Purpose to Furniture
Arrangement

Before developing a plan for an interior, a
designer, whether a professional or nonprofessional,
must consider a number of things. He must determine
the purpose of the area, the life style (the way of life)
of those who will use it, and the budget available.

Many designers begin by listing all the
activities an area might be used for so that the final
plan will provide the right atmosphere and the
necessary facilities for each activity. The main
purpose of such rooms as a bedroom or a kitchen is

, _ ' .. obvious. But the room may also have several less
obvious uses. The master bedroom, for example, might also serve as a family office, in
which case it needs a desk, a desk chair and some shelves.

Like the purpose of the interior, the life style of those who use it helps determine
both the atmosphere and the specific items to be included in the design plan. For
example, active children need a play area with furnishings that withstand rough
treatment. Individual preferences for colours and materials as well as personal interests
in a sport or hobby may also help in creating the design plan.

A budget can also help a designer make the best use of the money available for
an interior design project. Some people reuse old furniture, floor and wall coverings or
other items in their new design so they can spend more of the design budget on other
things. A budget may also be important in making a predesign analysis of the interior
architecture. If a large budget is available, the designer may wish to change the size or
shape of an area by removing walls or by adding such features as partitions or built-in
cabinets.

All the predesign considerations help establish what professional designers refer
to as the design concept. The design concept may be the general atmosphere desired for

an interior or a specific item, such as a favourite piece of furniture or a painting. By
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selecting each item for the interior to harmonize with the design concept, the designer
can create a unified final plan.

A floor plan drawn to scale helps both professional and nonprofessional
designers decide on the best way to arrange the furniture in a room. The plan should
show the location and width of the walls, windows, doors, closets and other built-in
features. It should also show the location of heating and cooling units and of electric
outlets.

A careful study of the floor plan helps a designer see what areas can be used for
furniture arrangements and what areas must be left open. For example, the areas next
to heating or cooling vents are not suitable places for heavy furniture, which would
block the circulation of air into the room, and doorways should be left clear so people
can easily move into and out of the room.

Most designers develop two or more furniture arrangement plans so they can
compare the effectiveness of each. A person who intends to purchase new furniture can
experiment with arranging a great variety of different furniture items. A person who
plans to reuse old furniture is more limited in items but may also experiment with
various arrangements.

A furniture arrangement may help traffic patterns — the paths people follow into,
through and out of a room. If furniture is placed around the edges of a room, for
example, people walk through the centre. If furniture is grouped in the centre, they walk
around the edges.

The room that is used for more than one activity may have two or more furniture
groupings. For example, a family room might have groupings for television viewing,
game playing and reading. A child's bedroom may include separate groupings for
sleeping, studying and playing.

Vocabulary
to develop a plan — po3poOuTH, CTBOPUTH TUTAH
to determine — BU3Ha4YaTH
purpose of the area — npru3HaYeHHS POCTOPY
available budget — HasiBHUI1 y po3MOpsII>KEHH1 OIOJIKET
to list the activities — mepepaxyBaTu, CKJIaCTH MepesiK BUIIB IsUTbHOCTI
to provide the necessary facilities — 3a0e3neuyBaTu, HagaBaTH HEOOX1THI

3pYYHOCTI
to include — BKiIIOYaTH
individual preferences — inauBiAyanbHi ynogo0aHHs
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to withstand rough treatment — BuTpumyBaTu rpy0e OBOIKEHHS
to reuse old furniture — MOBTOPHO BUKOPUCTOBYBATH cTapi MeOI1
predesign analysis — aHasi3 Ha eTarli €CKI3HOTO ITPOCKTYBaHHS
partition — nepe6ipka, po3moAil, Mapo3ai, BT

built-in cabinet — BOynoBana mada

floor plan — apxiTexTypHUil m1aH

to draw to scale — kpecnuTH y Macutabi

location — miciie3HaXOKEHHS

heating and cooling units — eJleMEHTH ONaJICHHS Ta OXOJOIKEHHS
electric outlets — mremnenbH1 PO3ETKH

vent — BiIylMHA (BEHTHIIALIIIHA)

furniture arrangement/grouping — po3cTaHoBKa, yrpynoBaHHs MeOJIiB

traffic patterns — nusIXu nepeMimieHHs, TPOXOLY

2. Read and translate the following text.

The Art of Color and Texture: Transforming Your Space with
Visual Appeal

Using Color. Color offers one of the easiest and least expensive ways to add
interest to an interior. Simply painting the walls a different color may completely alter
the atmosphere of a room. The variety of colours available in paints, fabrics, floor and
wall coverings, and furnishings is almost unlimited. Many modern paints, fabrics and
other decorating materials can be washed easily and so almost any color can be practical
for any room. Personal preferences, the kind and amount of light in the room, the
interior architecture and the activities a room will be used for all play a part in choosing
colors.

Any color scheme can be created to suit the taste of those using the room. Some
people decorate most part of a room with neutral shades and then use bright colours in
small areas to add interest. Others skillfully combine a number of bright colors. Some
people repeat one or more colours throughout their home to provide unity among the
rooms.

Color Distribution. The distribution of various colours throughout an interior is
just as important to the design plan as the colours themselves. Some colours that seem
appealing in small amounts may lose their appeal on a large expanse of the wall or on

large furnishings such as a sofa. Colours do not appear the same in the daylight as they
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do in artificial light and so color samples should be tested in the type of light the room
has. Color distribution can emphasize or de-emphasize the interior architecture, the
furniture or other features of an interior. A person who wishes to place more emphasis
on the furniture than on the architecture of a room may paint the walls a neutral shade.
Such walls reflect and emphasize the colours used in the furnishings. For example,
painting the ceiling of a room a lighter color than that of the walls can make the ceiling
higher than it is. Painting one wall a lighter tint of a color than that used on the other
three walls can add depth to a room.

Choosing Patterns and Textures. Like colors, patterns and textures can
emphasize or de-emphasize the architecture, furnishings or other features of a room. A
wide variety of fabrics, floor and wall coverings offer many possibilities for
emphasizing or deemphasizing various features of an interior. The natural textures of
some building materials, such as brick, may be used to emphasize architectural features,
such as a wall. Wood, slate and marble floors can provide interesting patterns and
textures that draw attention to floors.

The amount and kind of use an area or furnishings receives can help a person in
selecting patterns and textures. In general, patterned materials show dirt and wear less
readily than do solid colors, and slightly textured materials appear clean longer than do
smooth, glossy surfaces. But the composition of various materials also affects
wearability and maintenance.

Fabrics. Major fabrics used in an interior design include those made from such
natural fibers as wool, cotton, linen and those made from such synthetic fibers as
acrylic, polyester and fiberglass. Wool can be woven into an extremely strong fabric
with either a rough or a smooth texture. Fabrics made of cotton and linen make long
wearing curtains, tablecloths and bedspreads. Acrylics and polyesters, like wool, make
long-wearing fabrics. In addition, they cost less than wool. Polyester fibers give
materials a durable press finish. They are often combined with other fibers, such as
cotton, to make material for curtains and bedspreads. Fiberglass fabrics are produced in
a wide range of patterns and in textures that resemble cotton, linen and silk. Fabrics

made from fiberglass are easy to care for, are fire-resistant and inexpensive.

Vocabulary
to alter — Bugo3MiHIOBaTH
to appeal — npuBabmtoBaTH, MPUBAOIUBICTH
architectural feature — apxiTexTypHa 0COOIMBICTh
bright colours — sickpasi koabopu
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building material — OyniBenbHui MaTepian

color distribution — po3moii KoIK0piB

color scheme — xoMOiHaIlis1 KOJBLOPIB, K1 JOTOBHIOIOTH OAWH OJTHOTO
decorative materials — nekopaTuBHi1 MaTepiaau

to deemphasize — 3MeHIIIyBaTH 3HAYEHHS, POJIb

to emphasize — miaKpecIOBaTH, HATOJIONTYBaTH

fabrics — TkaHuHM

fire (flame)-resistant — BoruecTiiikuii, BOTHETPUBKHIA

floor and wall covering — TOKpHUTTS MiJIOTH Ta CTIH

large expanse — BeJIUKUI TTPOCTIP

long wearing — 1oBruii TepMiH HOCIHHS (CITY>KOM)

maintenance — yTpuMaHHs Ta TEXHIYHE 0OCIIyTOBYBaHHsI, €KCILUTyaTallis
natural fibers — HaTypanbHI BOJOKHA

natural texture — mpupogHa TeKCTypa

neutral colours — HeliTpanbH1, HETIOMITHI KOJIbOPH

patterned materials — BizepyHuacTi MaTepiaiu

slate — cnanens, mudep

synthetic fibers — cunteTnuHi (XimMi4H1) BOJIOKHA

textured materials — TekcTypH1 MaTepiain

wearability — 3HOCOCTIKICTh

3. Read and translate the following text.

The Finishing Touches: Selecting Accessories to Personalize Your
Space

Floor Coverings. If floor coverings are to be used, a person must choose between
carpeting, area rugs or hard coverings, known as resilient floors. Carpeting helps unify
the entire room. Area rugs may be used to unify separate furniture groupings. Both
carpeting and rugs help create a warm, cozy atmosphere. Carpets and rugs come in a
variety of colors, patterns and textures. They are made of such natural fibers as wool
and such artificial fibers as nylon and polyester. Nylon is used most often, since it is
economical, durable and stain-resistant. Wool, the traditional carpet and rug fiber, is
still used today for the newest carpet fashions. Because they are stain-resistant and
resilient, wool carpets tend to look good during their whole wear life. Resilient floors

offer the advantages of easy cleaning and simple, inexpensive installation in tile or sheet
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form. The most common resilient floors, in order of decreasing cost, are vinyl, cork and
linoleum.

Wall Coverings are also available in a great variety of patterns and textures.
Wallpapers made of China grass cloth, linen or burlap provide good sound absorption.
Some of these wallpapers are coated with plastic, which makes them even easier to
clean than painted plaster walls. Plastic-coated or vinyl wallpapers are especially suited
for kitchens and bathrooms because they withstand stream better than painted surfaces.
These types of wallpaper also resist grease.

Selecting Accessories. Accessories are all small, movable objects and
decorations that complete an interior design. Some accessories, such as paintings,
sculptures or other works of art are wholly decorative. Others, such as table and stand
lamps and clocks, are useful as well as decorative. Accessories may provide accents of
color and add interest to a room, but they should harmonize with the rest of the room
in scale, form and overall mood. In addition, accessories may add personal touches that
tell something about the people who live there. Many people display their collections
of antiques, glassware, rocks and shells or other objects. In some cases, the entire design

of a room may be built around accessories that have special meaning to the owner.

Vocabulary
antiques — aHTUKBapHI peyi
carpeting — KMJINIMOBE TOKPUTTS
to complete — 3aBepuryBaTu
to display a collection — BHUCTaBIATH KOJICKITIFO
durable — noBroBiuHuUM
glasswear — CKJISTHUM TTOCY 1
hard covering — TBepaEe NOKPUTTA
inexpensive installation — Hetopore ckiilaaHHsA, BCTAHOBJICHHS
movable objects — mepenocHi npenmeru
plaster walls — omTykatypeHi cTiHu
plastic-coated wallpaper — mmanepu 3 NJIaCTUKOBUM MMOBEPXHEBUM IIapOM
protective covering — 3aXyMCHE IOKPUTTS
resilient floor — mijyora 3 Npy>KHUM MOKPUTTAM
rocks and shells — xameHi Ta yepenamku
rug — KiinM, KHJIMMOK
sound absorption — 3ByKONOIIMHAHHS
stain-resistant — ctiiikuii 10 3a0pyTHEHHS
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to unify separate areas — 00'elHyBaTH OKpeMi 30HU
wallpaper — mmnanepu

wear life — TepmiH CiTy0H 10 TOBHOTO 3HOIIIYBaHHS

Vocabulary Exercises

I. Match the words from the text with their synonyms, antonyms:

a) words from the text: determine, purpose, arrangement, alter, carpet, complete,
display, develop, select, desire, reduce, various, affect.

Synonyms: choose, influence, show, create, grouping, decrease, wish, change,
define, aim, finish, different, rug.

b) words from the text:

hard, unify, expensive, heating, neutral, emphasize, natural, long wearing,
general, heavy, limited, the same, smooth.

Antonyms: light, deemphasize, unlimited, short wearing, different, separate,
specific, cooling, rough, soft, inexpensive, bright, synthetic.

I1. Match the words from A and B so as to make collocations:

a) necessary, individual, predesign, architectural, furniture, traffic, color,
building, wear, sound, resilient;

b) scheme, floors, patterns, life, absorption, facilities, preferences, feature,

analysis, arrangements, materials.

II1. Find in the texts the English for:

BusHaunTu npu3HAuY€HHS MPUMIIIEHHS (IIPOCTOpY); BKJIKOYATH JO0 IUIaHY
1HTEp'epy; BUAAQIATH CTIHW; AOJABATH NEPETHHKHU; PO3CTABIATH MeOJl; peTeiabHe
BUBUYCHHS; IMOPIBHIOBAaTH €(EKTUBHICTh, BMIUJIO MOEAHYBATH Pi3HI KOJbOPH;
3a0e3MeuyBaTh €JHICTh; PO3MOJAUI PI3HUX KOJIbOPIB; apXITEKTYpHI OCOOJMBOCTI;
MpUBEPTATH yBary; BIUIMBATH HA 3HOCOCTIMKICTH (JIOBTOBIYHICTH) Ta €KCIUTyaTallilo;
rJIajika 9 rpy0a TEKCTypa; BeJIMKa PI3HOMaHITHICTh BI3€PYHKIB; CTBOPIOBATH 3aTHIIHY
atMocdepy; BeCh TEPMIH CIIY>)KOM O TOBHOTO 3HOIIYBaHHsSI; 3a0e3MedyBaTu TapHE
3BYKOMOTJIMHAHHS (3BYKOI130JI511110); MOKPUBATH IJIACTUKOM; BHUOMpATH aKcecyapw;
rapMOHYBAaTH 332 MacIITabOM Ta (POPMOIO; MATH OCOOIMBE 3HAYCHHS.

Grammar Exercises
I. Open the brackets choosing the correct form of the verb.
1. Wool, the traditional carpet and rug fiber (is used; has been used) since ancient

times.
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2. Wallpapers (provide; provides) good sound absorption.

3. Accessories should (harmonize; be harmonized) with the rest of the room.

4. A lot of modern paints, fabrics (wash; are washed) easily.

5. Most designers (develop; developed) two or more furniture arrangements
plans.

6. If furniture (is placed; will be placed) around the edges of a room, people walk
through the centre.

7. Before developing a plan for an interior, a number of things must (consider;
be considered).

8. Some people (reuse; reused) old furniture and other items in their new design.

9. Such natural fibers as wool, cotton and linen (were used; have been used) long
in interior design.

10. A wide variety of colors, patterns and textures (use; are used) in floor
coverings.

I1. Put questions to the following sentences. Use the question word or the
type of question indicated.

1. Many designers begin by listing all the activities an area must be used for.
(What?)

2. All the predesign considerations help establish the design concept.
(disjunctive)

3. The room that is used for more than one activity may have two or more
furniture groupings. (How many?)

4. A person who intends to purchase new furniture can experiment with a great
variety of furniture arrangements. (Who?)

5. The variety of colours available in paints is almost unlimited. (alternative)

6. The composition of various materials affects their wearability and
maintenance. (general)

7. In some cases, the design of a room may be built around the accessories that

have a special meaning to the owner. (I wonder if...)

Reading Comprehension Tasks
I. Read the texts again and give its main idea.
The text 1s about ..., the text deals with..., the text covers the issues of ..., the
text discusses the problems of ..., etc.
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I1. Answer the following questions.

1. What must every designer consider before developing a plan?

2. What other factors may help in creating a design plan?

3. What areas in a room are not suitable for furniture arrangements?

4. What factors play a part in choosing colours for the area?

5. Is the distribution of various colours throughout an interior as important to the
design plan as the colours themselves?

6. Can patterns and textures emphasize or deemphasize the architecture,
furnishings and other features of a room?

7. What are major fabrics used in an interior design made from?

8. What are the main types of floor and wall coverings?

9. What are the two main functions of accessories?

II1. State whether the following sentences are true or false. If the sentence
is false, change it to make it true.

1. A budget is not important in making a predesign analysis of the interior
architecture.

2. A floor plan shows the location and width of the walls, windows, doors, closets
and other built-in features.

3. A person who plans to reuse old furniture cannot experiment with its various
arrangements.

4. Colours do not appear the same in the daylight as they do in artificial light.

5. A person who wishes to place more emphasis on the furniture than on the
architecture of a room paints the walls a neutral shade.

6. Patterned materials wear more rapidly than solid ones do.

7. Resilient floors don‘t offer the advantages of easy cleaning and simple,
inexpensive installation.

8. Plastic-coated or vinyl wallpapers withstand steam worse than painted
surfaces.

9. The natural textures of some building materials, such as brick, wood and
marble, can be used to emphasize architectural features, such as walls and floors.

10. Accessories are wholly decorative objects.
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UNIT 10. FURNITURE DESIGN
1. Read and translate the following text.

The Furnishings of the Buildings

PART 1
A well-designed house
integrates all exterior and interior

features; this integration includes its

*/; y furnishings. Many designers see the
"
“n

aa

of an overall design. In a

7 r‘ furnishings of their buildings as part
T g
o

‘:F:‘Y the geometry, the simplicity and the
— modular forms have a distinct

contemporary building, for example,

relationship to contemporary design
in furniture. The consumer today is faced with a wide variety of choices in the area of
furnishings. The many styles and types available make it possible to create any
atmosphere that one desires. Nowadays there is a great desire for relaxation and calm.
That’s why bedrooms are slowly being transformed. The dominant idea is to create a
room completely cut off from busy everyday life. Designers create new types of
furniture and new furnishing concepts. Those who prefer a more moveable way of life
want to have single items of furniture and light containers that can be fitted into any flat
or room. The beauty of a home will depend on how well the principles of design are
applied. Each object and each element contributes to the whole but the result must be a
unit that has a charm and a personality of its own. The beauty of any room depends
upon the interrelationship of all the components. The furnishings must look as though
they belong to the room in the company of one another. The size of the room and the
available wall space will determine the types of furniture and the amount of it can be
used. Furniture should be in scale with the room. A small room will usually appear to
best advantage if it has small-scaled pieces and a minimum number of them; a large
room can take more massive ones. Pictures or other accessories that are hung on the
wall should accord with both the furniture and the wall area. A large room may have
more than one dominant center, but in a small room one or perhaps two centers will

usually be sufficient. Often colour can be employed to bring areas into balance.
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Colours, lines and textures in the furnishings will cause the eye to move in certain
direction. Continuity of line helps the eye to travel smoothly. Repetition is an excellent
means of providing a feeling of rhythm, but it must be employed with discretion. Too
much may become dull and monotonous; some contrast is necessary for interest.
Variety and versatility are the key factors. Every year tables and chairs, sofas and
armchairs appear in countless novel forms on the market in large mass productions or
in the limited edition. They must comply with the taste of the average individual and
obviously fulfil the practical function.

Every year new possibilities and ideas are discovered, even using traditional
materials: recycled cardboard, aluminium, transparent net, wicker and cane, natural
wood with new transparent plastic. The textile industry has developed marvelous new
hi-tech fabrics that are also high-touch.

PART II

When thinking of designing or decorating your home, furniture really makes a
big statement. It is like a core of your room that can drive attention and functionality.
Many homeowners want their house to be unique and at the same time, have a great
interior that defines their personal style. Furniture has been long used for centuries and
elevates the aesthetics of homes.

Choosing the right furniture would be a lot tricky as you may put things into
consideration on what will feel more cozy and comfortable in our living space. Here
are the basic types of furniture materials to choose from when you are planning to
decorate and improve your home:

Wood Furniture

Wood furniture is the most common and versatile type of material. It is dated
back in the ancient times when people used a variety of trees and created it as a helpful
resource. Wood furniture ranges from simple to a more luxurious touch depending on
the quality of the wood. Some are even crafted and created as a masterpiece. Woods
like oak, mahogany, chestnut, cherry, cedar, maple, pine, redwood and others are used
because of their durability, water-resistance and texture. They are ideal for making
cabinets, closets, desks, chairs, and tables as they are both strong, beautiful and reliable
to use.

Plastic Furniture

Plastic furniture as compared to wood or metal furniture is not costly and yet it
is stylish and comfortable too. This type of furniture is gaining popularity in the market

because it is lightweight and convenient to use as you can move it from place to place
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with ease. Plastic furniture is molded and manufactured with a variety of options and
colours and you can choose from the variety of designs available to enhance the mood
of your room. It is also water-resistant and eco-friendly and requires only a low
maintenance.

Metal Furniture

Metal furniture is also a good choice because it is lightweight and resilient. With
its flexibility, it can be formed on any shape without breaking. Usually, metal furniture
1s made from steel, aluminum, or wrought iron. It is long lasting and does not need
much maintenance as it can be treated easily for rust and heat resistance. Metal furniture
1s very appropriate for tables and chairs as they can be good for sitting and leaning.

Leather Furniture

If you can afford high-budget furniture, you can take leather furniture. It is
expensive yet has a classic look that will elevate itself from other materials. With its
comfortable and luxurious touch, it is often used for chairs, sofas, and couches. Leather
is more durable than fabric and provides you a warm sitting. Leather can be costly, but
its strengths is undeniable as it gets better with age and still remains attractive.

Glass Furniture

Glass furniture pieces are finding their way into the mainstream of contemporary
furniture. It‘s a unique material because it can be bent and curved into shapes that other
materials may not be able to make. Depending on the process, it can be made
structurally durable. Glass furniture is often admired for its beauty and minimalism.

When choosing a material for your furniture, it‘s important to think about the
long-term benefits. If you buy cheap, fragile furniture, you may find yourself having to
buy new furniture sooner rather than later. But if you invest in high-quality, durable
furniture, you can enjoy it for years to come.
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Vocabulary

furnishings — npeameru Me0iB, MpeaMEeTH 0OCTaHOBKHU
furniture — me011, 00OCTaHOBKA

to cut off — BigpyOaTH, BIACIKTH, IPUIUHUTH MOJAUY
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in scale — mponopiriitHO

to best advantage — Halikpaium /HaMBUT1AHIIITAM/ YUHOM, Y HAWBUT1IHIIIIOMY
CBITJII

to accord with — y3rokyBaTucs (3 YMMOCH); BIAMOBIAATH (OMYCB)

to bring into balance — 30aylancyBatu

continuity of line — 6e3nepepBHiICTH MiHIT

discretion — obepexHicTh, 00a4HICTH; CBOOOA JiHi, CBOOOa BUOOPY

variety — pi3HOMaHITHICTh, PI3HOMAHITTS, psi, 0e3114

versatility — yHiBepcaabHICTh, 6araTOCTOPOHHICTH

to comply with — BUkoHyBaTH, JOTPUMYBATHUCH; MIIKOPSATUCS

to make a big statement — 3poOuTH CMUIUBY/TYy4YHY 3asBY

hi-tech — BUCOKOTEXHOJOTTUHU I

high-touch — BucOKOUyTIMBHIL; IEpCOHATBHUMN, OCOOUCTHIA

range from ... to ... — konuBatucs (y NIEBHUX MeXkKax)

maintenance — TexXHiYHE 00CITyrOBYBaHHS; €KCIUTyaTallliiHI BUTPATH

resilient — npy>xH#Hi1, €TaCTUYHUI

wrought iron — koBaHe 3a11130

Vocabulary Exercises
I. Match the words from the text with their a) synonyms b) antonyms.
a) words from the text: integrate, smooth, core, common, enhance, bend.
Synonyms: center, curve, combine, conventional (everyday, frequent), increase
(intensify), even.
b) words from the text: smooth, movable, monotonous, luxurious, durable;
Antonyms: short-lived, simple, changing, rough, stable.

I1. Match the words with their definitions.

Furnishings, in scale, variety, versatility, resilient, fragile, high-tech.

a) a number of different kinds or examples of the same thing;

b) adaptability, flexibility;

c) using styles and materials, such as steel, glass, and plastic, that are associated
with industrial use;

d) able to recoil or spring back into shape after bending, stretching, or being
compressed;

e) in proportion to the surroundings;

f) items of furniture;
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g) easily broken or damaged.

III1. In pairs, make up lists of:

a) items of furniture

b) materials used in furniture production
¢) characteristics of furniture

IV. Supply the missing prepositions.
1. Modular forms have a distinct relationship (to, with, in, from) contemporary
design in furniture.
. This room is completely cut off (to, with, in, from) busy everyday life.
. Each item of furniture contributes (to, with, in, from) the general impression.
. Furniture should be (to, with, in, from) scale with the room.
. Colour is employed to bring areas (into, onto, with, from) balance.
. He promised to comply fully (to, with, in, from) the client‘s requests.
. Plastic furniture can‘t be compared (to, with, in, from) metal furniture.

c BN e Y B NS I S

. Metal furniture is very appropriate (to, with, in, for) tables and chairs.
9. The beauty of any room depends (to, with, on, from) the interrelationship of
all the components.

V. Look through the text and give the English equivalents of the following.
30BHINIHI Ta BHYTPIIIHI PHUCH, CydyacHa OyaiBis, IMUPOKUN BUOIp, BLIbHA
MOBEPXHS CTIHU, BUKOPUCTOBYBATH 3 OOCPEKHICTIO, OYTH MPOMOPLIMHUM KIMHATI,

KapTUHU Ta MPUKPACH, PI3HOMAHITHICTh Ta YHIBEPCAIBHICTh, MPO30PHM IIACTHK.

VI. Look through the text, give the Ukrainian equivalents of the following
words and use them in sentences of your own.

To make a big statement, a core of the room, to elevate the aesthetics, to craft as
a masterpiece, to gain popularity, to enhance the mood, to require a low maintenance,
comfortable and luxurious touch, to find the way into the mainstream, long-term
benefits.

Grammar Exercises

I. Choose the correct form of the word.

1. Every year new materials (discover, discovers, are discovered, is discovered).

2. Every year designers (invent, invents, are invented, is invented) new

possibilities and ideas.
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3. Wood furniture (used, was used, has been used, have been used) for centuries.

4. People (use, used, have been using, have been used) wood furniture for
hundreds of years.

5. Plastic furniture (manufactures, is manufactured, has manufactured, was
manufactured) with a great variety of colours and forms.

6. They (produced, produce, are produced, have been produced) plastic furniture,
which is water-resistant and eco-friendly.

I1. Put questions to the following sentences / to the words in bold.

1. The modular forms have a distinct relationship to contemporary design in
furniture.

2. The modular forms have a distinct relationship to contemporary design in
furniture.

3. A large room can take more massive items of furniture.

4. A small room should have small-scaled pieces of furniture.

5. Furniture elevates the aesthetics of homes.

6. Furniture elevates the aesthetics of homes.

II1. Make up the tag-questions:

1. Designers create new types of furniture and new furnishing concepts, ...?

2. The beauty of a home will depend on how well the principles of design are
applied, ...?

3. The beauty of any room depends upon the interrelationship of all the
components, ...?

4. Often colour can be employed to bring areas into balance, ...?

5. Nowadays there is a great desire for relaxation and calm, ...?

Reading Comprehension
I. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text
discusses the issues of ..., etc.

II. Answer the following questions:

1. What does a well-designed house integrate?

2. Why are modern bedrooms slowly being transformed?

3. What do people who prefer a more movable way of life want to have?
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4. What factors does the beauty of any room depend on?

5. How many dominant centers can a large room have?

6. What traditional materials used in furniture production do you know?

7. Why is plastic furniture gaining popularity nowadays?

8. What are the main characteristics of metal furniture?

9. Why does leather furniture elevate itself from other materials?

10. Why is glass unique as a material?

11. What will you personally think about when choosing a material for your
furniture?

II1. Say whether the following sentences are true or false. If the statement
is false, change it to make it true.

1. A small room appears to the best advantage when it has a lot of small-scaled
pieces of furniture.

2. Only colour can bring areas into balance.

3. Every year new possibilities of traditional materials are discovered.

4. Wood furniture can be a masterpiece.

5. Fabric 1s more durable than leather.

6. Glass 1s not a durable material.

7. High-quality furniture is worth investing.

IV. Work in pairs and discuss the following issues focusing on the furniture
design:

1. The role of furniture in designing your living space.

3. Materials used in furniture design, their advantages.
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UNIT 11. CONTEMPORARY STYLE OF DECORATION

1. Read and translate the following text.

Mastering the Modern Art
You might like a
contemporary style of decorating if

you like to keep current with styles,
» enjoy things that are modern, of
today, right now. While it's been
+a thought that modern interiors are
cold and minimalistic, today's
aaid contemporary interiors are
comfortable and welcoming without being cluttered and dark. It's a style that is equally
appropriate for offices and stores, lofts and homes. A contemporary style home can be
a quiet and comfortable retreat. To achieve the look of a contemporary home, it's
important to stick to some basic rules. Fundamentally, simplicity, subtle sophistication,
texture and clean lines help to define contemporary style decorating. Interiors show
case space rather than things. By focusing on colour, space, and shape, contemporary
interiors are sleek and fresh.

Colour

Neutrals, black, and white are the main colours in contemporary style interiors.
The palette is often punched up and accented with bright and bold colour. With walls
painted in a basic neutral, you have a wonderful backdrop for bold coloured accessories.
If the walls and windows are painted in pastels, the trims should be neutral. If a wall is
a bright, bold colour, neutrals should be used everywhere else.

Line and space

The most obvious and distinctive element of a contemporary style interior design
is line. It's found in architectural details, use of bold colour blocks, high ceilings, bare
windows, and geometric shapes in wall art and sculpture. The bare space, on walls,
between pieces of furniture, and above in upper areas, becomes as important as the areas
filled with objects. In contemporary interiors, less is more. Each piece stands out as
individual and unique. Take advantage of structural elements. Air ducts may hang from
a ceiling, broken bricks provide texture and stability, and exposed plumbing pipes are
perfectly acceptable in a contemporary style interior. To draw the eye, paint these
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structural details in bold contrasting colours, or to diminish their importance, blend
them with the walls.

Contemporary Style Furniture

Smooth, clean, geometric shapes are essential for contemporary style furniture
pieces. Upholstered furniture often wears black, white, or other neutral tones in textured
natural fibres. Cover it in a neutral, black, or bold fabric. Fabrics often have a natural
look found in wool, cotton, linen, silk, jute, and add textural appeal. Furniture pieces
should be simple and uncluttered, without curves or decoration. Sofas, chairs, and
ottomans have exposed legs. Beds and chairs usually have no skirt, trim, fringe, or
tassels.

Keep in Mind

 Use furniture and accessories to make a bold statement in contemporary style
interior. Use a basic background and shout out with your favourite colour on a piece
that will stand out.

* Less is more! In a contemporary style interior, don't use ruffles, excessive
carved details, fringe, or floral prints. Abolish cute and small. Go basic, bare, bold, and
structural.

* Floors in a contemporary style home should be bare and smooth in wood, tile,
or vinyl. If you must use carpet for sound control or warmth, choose commercial grades.

Add colour and texture with plain or geometric-patterned area rugs.

Vocabulary
sleek — rmagxuit
palette — mamitpa
backdrop — pon
air ducts — moBiTpoBOIU
upholstered — 060uTHit
uncluttered — He 3axapanieHuit
to trim — oOpi3aTu
fringe — 6axpoma
tassels — kutui

Lexical Exercises
I. Make up expressions with the given new words.

Model: contemporary style, upholstered furniture etc.
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I1. Match the word and its definition:

1 palette A a sofa without arms or back; a cushioned footstool or a low seat

2 ottoman B heavy, woven material for covering floors, made of woollen,
cotton, or synthetic fibres

3 jute C a thin board with a hole for the thumb at one end, used by an
artist for mixing his paints

4 carpet D having refined tastes

5 sophisticated E a strong fibre used for making coarse sacks, burlap, rope

III. Give the right pairs of synonyms:
contemporary, enjoy, comfortable, cluttered, quiet, appropriate, important, focus
on, main, wonderful, to draw, modern, like, welcoming, messy, peaceful, suitable,

essential, concentrate on, major, marvellous, to attract.

Grammar Exercises
I. Identify the following verb forms:
enjoy, has been thought, can be, help, is punched up, is accented, is used, are
painted, should be used, is found, becomes, stands out, may hang, have exposed, add.

I1. Make the following sentences negative:

1. Upholstered furniture often wears black, white, or other neutral tones in
textured natural fibres.

2. The palette is often punched up and accented with bright and bold colour.

3. A contemporary style home can be a quiet and comfortable retreat.

4. Pillows add a shot of colour and texture in clean geometric shapes.

5. Today's contemporary interiors are comfortable and welcoming without being
cluttered and dark.

6. Fundamentally, simplicity, subtle sophistication, texture and clean lines help
to define contemporary style decorating.

7. By focusing on colour, space, and shape, contemporary interiors are sleek and
fresh.

I1I1. Insert necessary prepositions:

1. You might like a contemporary style of decorating if you like to keep current
... styles.
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2. Today's contemporary interiors are comfortable and welcoming ... being
cluttered and dark.

3. The bare space becomes as important as the areas filled ... objects.

4. Each piece stands ... as individual and unique.

5. Take advantage ... structural elements.

6. Use a basic background and shout ... with your favourite colour on a piece
that will stand out.

IV. Give the forms of irregular verbs:

keep, think, stick, find, become, stand, hang, break, draw, wear, have, make, go.

Reading Comprehension
I. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text discusses the
issues of ... etc.

II. Answer the questions:

1. Do you think that modern interiors are cold and minimalistic?

2. How can you characterize today’s contemporary interiors?

3. What is necessary to achieve the look of a contemporary home?

4. What are the main colours in contemporary style interiors?

5. What is black colour used for?

6. What is the most obvious and distinctive element of a contemporary style
interior?

7. What shapes are essential for contemporary style furniture pieces?
II1. Work in pairs and discuss the following topics:

1. Colour in interior design.

2. Contemporary style furniture.
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UNIT 12. DECORATING IN TROPICAL STYLE
1. Read and translate the following text.

Escape to Paradise

Tropical chic is one of the most popular
looks today. It includes comfort, warmth, and a
touch of the exotic, using jungle themes, restful
colours, and natural textural elements. It's a style
that has fresh appeal with touches of traditional.
This i1s not the multi-coloured jungle look you
might choose for a child's room. Instead, it might
| be defined as «lush minimalism» since it mixes

lots of texture and intricate pattern with simple

: | details and a few large accessories. Common
motifs include stylized palm trees, large leafed banana plants, monkeys, animal prints,
rattan, leather, and grass cloth. This look is most often used in living rooms and family
rooms, but can be adapted for master suites and bathrooms as well. Here are some of
the underlying elements and themes of a tropical look room.

» Comfortable upholstered furniture is a must in a tropical room.

* Long horizontal lines underscore a casual look and add to a restful mood, while
taller elements such as plants, screens, or artwork add a grand scale.

* Neutral tones including ivory, beige, camel, tan, deep brown, soft gold, and pale
yellows are the foundation of a tropical themed room. Greens are also a major element
in shades that range from light sage to avocado and from yellowgreens to a green that
is nearly black. Accents might be in dark brown, black, or even muted reds.

* Furniture in a tropical room is often large in scale and selected for comfort and
utility. Accent pieces in wicker, bamboo, iron, and rattan will also fit well with the look.

» Fabrics should be soft and lush. Neutral solid chenilles are perfect for the major
upholstered pieces. Pillows, ottomans, and chairs might be done in jungle prints and
leaf designs.

* Wood furniture pieces and wood flooring fit well into this look. Light woods
can be used but add more weight to the room by mixing in some dark tables, lamps, or
furniture feet.

» The main motifs used would be the tropical jungle look and animal designs

(monkeys, elephants, etc.) used in fabrics, accent items, and accessories.
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« Animal designs figure prominently in a tropical room. Consider using both
animal hide designs such as leopard spots and zebra stripes as well as animal images
such as monkeys, lions, and elephants.

 Large plants, especially palm trees, are a perfect addition to a tropical themed
room. Add them in corners and uplight from underneath using inexpensive can lights.

 Because island prints, leaves, and animal prints are a feast for the eye, avoid
overdoing the room's accessories. A few large plants, lamps, books, and some carefully
selected largescale accessories will usually be enough. Avoid lots of tiny little things
and keep it simple and spare.

* Window coverings should exhibit a natural quality. Bamboo or matchstick
blinds, breezy linen panels, or plantation shutters are all choices that will fit into this
look.

* Grass cloth, baskets, rattan, and wicker in natural tones add another layer of
texture to the room. Consider these materials for wall coverings, cornice boards, folding
screens, ottomans, and more.

* Flooring might be hardwood, though tile or stone is another possibility. Accent
the hard floor with area rugs of natural sisal.

 Artwork will look best if it sticks to the colour palette of the room — pale golds,
ivory, browns, and greens. Hang prints with stylized leaf designs, exotic looking palm
trees, and jungle animals.

* Light fixtures can add some whimsy with decorations in monkey, leaf, or jungle
accents. Dark lamp shades will add more weight to the room.

 Tableware looks might include natural coloured stoneware, textured placemats,
loosely woven fabric napkins, and sturdy glassware. Accessorize with wooden bowls,
baskets, and bamboo.

Vocabulary
lush minimalism — mumHMIE MiHIMaTI3M
rattan — poranr
muted reds — mpurayIieHi 4epBOHi KOJIbOPH
underscore — miKpecaoBaTH
underneath — yHusy, HIOKHIH, T
matchstick blinds — xaito3i 13 CipHUKIB
breezy linen panels — nerki naneni 3 JTb0HY
shutters — »xanro3i
wicker — Bep06oJ1i3, IIIETUBO, THH
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cornice boards — kapHU3H1 JOIIKU

folding screens — mupmu, 110 CKJIaAal0THCA
ottoman — taxTa, mypuk

whimsy — npuMxJuBiCTh, IpUMXa, ysiBa
tableware — cronoBuii nocyn

stoneware — kepamika

Lexical Exercises
I. Make up expressions with the given new words.

Model: avoid accessories, folding screen, etc.

I1. Match the word and its definition:

1 jungle A the long tough flexible stem of various tropical
palm trees, used in making wickerwork

2 rattan B a movable wooden or metal cover that can be
closed in front of a window to keep out light

3 texture C a window covering made of long, thin, flat
strips of metal, plastic, or wood fastened
with heavy string in such a way that the strips
can be raised and lowered

4 shutter D an area of tropical land, covered with trees,
bushes too thick to walk through easily
S blind E the structure, composition, or appearance of
smth

II1. Give the right pairs of antonyms:
include, comfort, fresh, horizontal, spoilt, diagonal, neutral, discomfort, lush,
light, exclude, dark, soft, perfect, hard , imperfect.

Grammar Exercises
I. Identify the following verb forms:
includes, has, might choose, might be defined, mixes, include, is used, can be

adapted, underscore, add, are, range from, might be, is selected, will fit, might be done,
fit, can be used, avoid, should exhibit, can add.
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I1. Make the following sentences negative:

1. It includes comfort, warmth, and a touch of the exotic.

2. Common motifs include stylized palm trees, large leafed banana plants.

3. This look is most often used in living rooms and family rooms.

4. Comfortable upholstered furniture is a must in a tropical room.

5. Fabrics should be soft and lush.

6. Light fixtures can add some whimsy with decorations in monkey, leaf, or
jungle accents.

7. Dark lamp shades will add more weight to the room.

I11. Insert necessary prepositions:

1. It's a style that has fresh appeal ... touches of traditional.

2. This look can be adapted ... master suites and bathrooms as well.

3. Greens range ... light sage to avocado and from yellowgreens to a green that
is nearly black.

4. Furniture in a tropical room is often large ... scale and selected for comfort
and utility.

5. Artwork will look best if it sticks ... the colour palette of the room — pale golds,
ivory, browns, and greens.

6. Dark lamp shades will add more weight ... the room.

IV. Do a grammar test on Degrees of comparison:

1. Tropical chic is one of the (popular) looks today.

2. Long horizontal lines underscore a casual look and add to a

restful mood, while (tall) elements such as plants, screens, or artwork add a grand
scale.

3. Fabrics should be (soft) in tropical room than in a classical one.

4. Long horizontal lines add a (restful) mood to the room.

5. The (common) motifs include stylized palm trees, large leafed banana plants,
monkeys, animal prints, rattan, leather, and grass cloth.

Reading Comprehension
I. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text discusses the
issues of ... etc.
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I1. Answer the questions:

1. Why is tropical chic one of the most popular looks today?
2. What is a must in a tropical room?

3. What do long horizontal lines underscore?

4. What kind of furniture is suitable for a tropical room?

5. What are the main motifs used in tropical style?

6. What can light fixtures add to the room?

7. What tones are the foundation of a tropical themed room?
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UNIT 13. FASHION DESIGN
1. Read and translate the following text.

Decoding Fashion Design: From Haute Couture to Mass Market

Trends

Fashion design is
the art of the application
of design and aesthetics
or natural beauty to
clothing and accessories.
Fashion  design is
influenced by cultural
and social latitudes, and
has varied over time and
place. Fashion designers
work in a number of
ways in  designing
clothing and accessories.
Some work alone or as part of a team. They attempt to satisfy consumer desire for
aesthetically designed clothing; and, because of the time required to bring a garment
onto the market, must at times anticipate changing consumer tastes.

Fashion designers attempt to design clothes which are functional as well as
aesthetically pleasing. They must consider who is likely to wear a garment and the
situations in which it will be worn. They have a wide range and combinations of
materials to work with and a wide range of colors, patterns and styles to choose from.
Though most clothing worn for everyday wear falls within a narrow range of
conventional styles, unusual garments are usually sought for special occasions, such as
evening wear or party dresses.

Some clothes are made specifically for an individual, as in the case of haute
couture or bespoke tailoring. Today, most clothing is designed for the mass market,
especially casual and every-day wear. Fashion designers can work in a number of many
ways. Fashion designers may work full-time for one fashion as 'in-house designers'
which owns the designs. They may work alone or as part of a team. Freelance designers
work for themselves, selling their designs to fashion houses, directly to shops, or to
clothing manufacturers. The garments bear the buyer's label. Some fashion designers
set up their own labels, under which their designs are marketed. Some fashion designers
are self-employed and design for individual clients. Other high-fashion designers cater
to specialty stores or high-fashion department stores. These designers create original
garments, as well as those that follow established fashion trends. Most fashion
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designers, however, work for apparel manufacturers, creating designs of men’s,
women’s, and children’s fashions for the mass market. Large designer brands which
have a 'name' as their brand such as Abercrombie & Fitch, Justice, or Juicy are likely to
be designed by a team of individual designers under the direction of a designer director.

Designing a garment

Fashion designers work in different ways. Some sketch their ideas on paper, while
others drape fabric on a dress form. When a designer is completely satisfied with the fit
of the toile (or muslin), he or she will consult a professional pattern maker who then
makes the finished, working version of the pattern out of card or via a computerized
system. The pattern maker's job is very precise and painstaking. The fit of the finished
garment depends on their accuracy. Finally, a sample garment is made up and tested on
a model to make sure it is an operational outfit. Myriam Chalek, owner and founder of
Creative Business House explains that most of the time fashion designers only have a
fashion concept; the technicality and construction is not thought through during the
visual conception and sketching process. Hence, the fashion designer needs to meet
with a pattern maker and sample maker to figure out if the sketch on paper can be
brought to life according its vision.

Types of Fashion

There are three main categories of fashion design, although these may be split up
into additional, more specific categories:

Haute couture

The type of fashion design which predominated until the 1950s was —made-to-
measurel or haute couture (French for high needle work). The term made-to-measure
may be used for any garment that is created for a specific client. Haute couture,
however, is a protected term which can only be officially used by companies that meet
certain well-defined standards set by the Chambre Syndicale de la Couture.
Nonetheless, many ready-to-wear, and even mass-market labels, claim to produce
haute-couture, when in fact, according to established standards, they do not. A couture
garment 1s made to order for an individual customer, and is usually made from high-
quality, expensive fabric, sewn with extreme attention to detail and finish, often using
time-consuming, hand-executed techniques. Look and fit take priority over the cost of
materials and the time it takes to make.

Ready-to-wear (pret-a-porter)

Ready-to-wear clothes are a cross between haute-couture and mass-market. They
are not made for individual customers, but great care is taken in the choice and cut of
the fabric. Clothes are made in small quantities to guarantee exclusivity, so they are
rather expensive. Ready-to-wear collections are usually presented by fashion houses
each season during a period known as Fashion Week. This takes place on a city-wide
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basis and occurs twice per year. The main seasons of Fashion Week include,
spring/summer, fall/winter, resort, swim and bridal.

Mass market

These days the fashion industry relies more on mass market sales. The mass
market caters for a wide range of customers, producing ready-to-wear clothes in large
quantities and standard sizes. Cheap materials, creatively used, produce affordable
fashion. Mass market designers generally adapt the trends set by the famous names in
fashion. They often wait around a season to make sure a style is going to catch on before
producing their own versions of the original look. In order to save money and time, they
use cheaper fabrics and simpler production techniques which can easily be done by
machine. The end product can therefore be sold much more cheaply. Increasingly, many
modern high-end designers are now beginning to turn to mass market retailers to
produce lower-priced merchandise, and to broaden their customer base.

There is a type of design called «kutch» design originated from the German word
«kitschig» meaning «ugly» or «not aesthetically pleasing». Kitsch can also refer to
«wearing or displaying something that is therefore no longer in fashion». Often, high-
waisted trousers, associated with the 1980s, are considered a "kitsch" fashion statement.

Vocabulary
latitude — mpora norasaiB, MKUPOTA
aesthetically — ecretnuno
bespoke tailoring — nomumTTs Ha 3aMOBJICHHS
to cater — oOciyroByBatu
painstaking — komiTkuii, CyMIIIHHHM, CTapaHHUHI

time-consuming — Tpy10MICTKUI

Vocabulary Exercises
I. Complete the sentences using the following words: fashion, haute couture,
mass market, season, garment.
1. Casual and every-day wear is designed for ...
2. A ... garment is made specifically for the wearer’s measurements and
body stance.
3. They must consider who is likely to wear a ... and the situations in which
it will be worn.
4. Some ... designers are self-employed and design for individual clients.
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5. Ready-to-wear collections are usually presented by fashion houses each
... during a period known as Fashion Week.

I1. Read, translate and write the title of the text.

London has long been the capital of the UK fashion industry and has a wide range
of foreign designs which have integrated with modern British styles. Typical British
design is smart but innovative yet recently has become more and more unconventional,
fusing traditional styles with modern techniques. Vintage styles play an important role
in the British fashion and styling industry. Stylists regularly 'mix and match' the old
with the new, which gives British style that unique, bohemian aesthetic that many of
the other fashion capitals try to imitate. Irish fashion (both design and styling) is also
heavily influenced by fashion trends from Britain. Famous British brands and designers
include Burberry, Alexander McQueen, Mulberry, Stella McCartney and Vivienne
Westwood.

I1. Translate the following sentences.

1. Ilepmum B icTOpii KyTIOpbE TPAAMIIIHHO BBAXKAETHCA MOJEIbEP, 3aCHOBHUK
Cunnukaty Bucokoi mogu Yapnb3 @penepik Yopr.

2. 3 TOYKHM 30py MHCTEITBa MoOjJa OJM3bKa JO KOHIENTYaJlbHOTO MHUCTEITBA,
OCKIJIbKM BOHA TIOJISITA€ y TMOEAHAHHI PI3HUX €JIEMEHTIB (3adicka, Marepian OJisry,
dacoHn, KoJip, akcecyapH), 0 CTBOPIOIOTH 00pa3.

3. Moga — e ¢popmMa Henog00CTBa, HACTUTLKH HECTEPITHOTO, 10 MU 3MYIIEH]
3MIHIOBATH 1i KOkHI mBpoKYy. (O. Yaiinpn).

4. Opsar BuUpPOONSETbCS B HEBEIMKUX KUIBKOCTAX, W00 TapaHTyBaTu
€KCKJIFO3UBHICTh, TOMY BOHU JIOCUTb JOPOT1.

5. Ha choroaHimHiil 1eHb HalOIbIlA YaCTUHA OATY PO3paxOBaHa HA MAaCOBUU

PUHOK, OCOOJIMBO JIJIsl 3PYYHOTO Ta MOBCSIKIEHHOTO HOCIHHS.

III. Answer the following questions.
1. What is the function of fashion designers?
2. What kind of garments can you name ‘haute couture’?
3. What type of collections are presented each season during a period known
as Fashion Week?
4. How does Myriam Chalek explain the designing process?
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2. Read and translate the following text.

Designing a Collection

Planning a collection.
Every collection is very carefully
researched and planned so that all
the items in it complement each
other, and have the particular
fashion look which the company
1s known for.

Predicting trends. One of
the hardest skills a fashion
designer has to master is predicting future trends. To do this, they look at what the

fashion directions have been in previous seasons, keep an eye on what others in the
fashion business are doing, and read fashion forecasting magazines. They also rely on
knowledge of their own customers to see which styles succeeded and which were less
popular in past seasons. Perhaps most importantly, designers use their imaginations to
come up with new ideas. They often choose a theme to provide inspiration.

Choosing a theme. The theme of a collection can be a period in history, a foreign
place, a range of colours, a type of fabric — anything which has a strong visual impact.

Designing a garment

The design. Different designers work in different ways. Some sketch their ideas
on paper, others drape fabric on a dress stand, pinning, folding and tucking it until the
idea for a garment emerges. A third method is to adapt their own patterns from previous
seasons (this method can give continuity to a fashion studio‘s output).

Making a toile or muslin. After making a rough paper pattern, or life-size 2-D
plan, of the garment, a sample machinist (or skilled sewing machine operator) then
makes a trial version of the garment from plain-coloured calico. The toile (called muslin
in the USA) 1s put on to a dress stand (or a model) to see how it fits and whether it
hangs properly.

Making a card pattern. When the designer is completely satisfied with the fit of
the toile, they show it to a professional pattern maker who then makes the finished,
working version of the pattern out of card. The pattern maker‘s job is very precise and
painstaking. The fit of the finished garment depends on their accuracy.

The finished dress. Finally, a sample garment is made up in the proper fabric.
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Areas of fashion design

Many professional fashion designers start off by specializing in a particular area
of fashion. The smaller and the more specific the market, the more likely is a company
to get the right look and feel to their clothes. It is also easier to establish oneself in the
fashion industry if a company is known for one type of product, rather than several
products. Once a fashion company becomes established (that is, has regular buyers and
1s well-known by both trade and the public), it may decide to expand into a new area.
If the firm has made a name for the clothes it already produces, this helps to sell the
new line. It is usually safest for a company to expand into an area similar to the one it
already knows. For example, a designer of women‘s sportswear might expand into
men‘s sportswear. The areas where fashion designers can specialize in are: women‘s
day wear, women‘s evening wear, women‘s lingerie, men‘s day wear, men‘s evening
wear, boys® wear, girls‘ wear, teenage wear, sportswear, knitwear, outwear, bridal wear

and accessories.

Vocabulary

built-in obsolescence — oOMexxeHUI TEPMIH KUTTS

haute couture — Bucoka Mmoja

made-to-measure — 3po0JICHHI 32 MIpKOIO, 33 1HAUBIyaJIbHUM 3aMOBJICHHSIM

ready-to-wear (= ready-made) — roToBuii Bupio

to sew (sewed, sewn) — [LIUTH, TPUIIIKBATH

garment — IpeIMeT oIAry

to catch on — ctaTu MOJITHUM; 3aBOIOBATH MOIYJISIPHICTD; MPUIIETUTH

high-end — BuCOKOKIaCHUI; TOPOTU

merchandise — ToBapu

to keep an eye on — CTEXXUTH; OIS AATH

to come up with - 3HaX0UTH pillIeHHS; MPOTIOHYBaTH (17€10, TUIaH);
BUTAyBaTH

continuity — HaCTyIHICTh; O€3MEePEPBHICTH

toile — Byasib

calico - 6aBOBHsIHA TKAaHMHA; CUTELIb

pattern maker — 3akpiiiHUK

painstaking — ctapanHuii, KOMTKUHN, peTETbHUAN
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Vocabulary Exercises
I. Match the words from the text with their synonyms.
Words from the text: store, painstaking, clothes, toile, high-end, client, predict,
fabric, ready-made, pattern, come up, expand, established.
Synonyms: diligent, develop, shop, customer, the most expensive, muslin,
design, forecast, cloth, off-the-peg, garments, well-known, invent.

II. Match the words with their definitions.

Continuity, haute couture, season, mass market, fashion week, collection,
pattern, fashion.

a) new clothes designed for the next season;

b) a repeated decorative design;

c) the period during each year when a particular activity or event takes place;

d) a connection or line of development with no sharp breaks;

e) the event, where fashion designers, brands or —housesl display their latest
collections;

f) the large numbers of people who want to buy a particular product;

g) a style of clothing or a way of behaving that is popular at a particular time;

h) expensive, fashionable clothes produced by leading fashion houses.

3. Read and translate the following text.

European Style

Clothing throughout the thirteenth century was very simple and varied very little
between men and women. A loose-fitting fulllength gown with fitted sleeves worn with
a narrow belt and a sleeveless coat called the cyclas was the norm. Until this point, very
little diverted from Roman influence.

The fourteenth century inaugurated the Renaissance and brought the first major
from simple draped shapes to fitted garments. Contoured seams and the start transition
of tailoring techniques now enabled clothing to become more of a sheath around the
body. Buttons and lacing allowed for an even closer fit. Women of the time wore an
ankle- or floor-length chemise called a cotte, or kittle. The fitted version of the gown
worn on top, called a cotehardie, often featured long hanging sleeves. In Europe
throughout this period, fashion began to change at an unprecedented pace.

During the fifteenth century Europe experienced an abundant prosperity, the
growth of the middle classes, and the development of a skilled workforce. This created
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an appetite for extravagances. Voluminous gowns called houppelandes featured floor-
length sleeves and were worn with doublets, high collars, and hose. Headwear became
more important and was trimmed with all manner of feathers and jewels. Everything
became more complex and varied by region.

The sixteenth century was characterized by an increased opulence in fashion, most
especially in England under Elizabeth 1. Some of the atypical fashion details included
the lace Tudor ruff, a hoop skirt called a farthingale, and rich surface ornamentation. In
sharp contrast to the sloping narrow shoulders of the early 1500s, the Elizabethan court
adopted shoulders that were high and wide with narrow sleeves reflecting French and
Spanish styles. The shoulders were further enhanced by padded and jeweled shoulder
rolls and accentuated by deep V-shaped waistlines. The V shape was mirrored by skirts
that opened at the front to display petticoats or heavily decorated foreparts.

Vocabulary
cyclas — nukia
chemise — copouxa
unprecedented pace — HeOyBaJlUMH TEMIIAMH
voluminous gowns — 00'eMHI CyKHi
opulence — 6araTcTBO, 10CTaTOK, YUCIECHHICTD

Vocabulary Exercises
I. Read the following words and translate them:
cyclas, sleeves, transition, kittle, floor-length, ankle-length, abundant, doublets,
hose, collars, opulence, farthingale, ornamentation, shoulders, waistlines, reveals,
petticoats, foreparts, somber, stomachers, breeches, ensembles.
II.  Choose an equivalent translation of the phrases from Column A to

Column B.
1) narrow belt 9) linen collars
2) sleeveless coat 10) modest desiun
3) draped shapes a) MIUPOKa TachMa (MEPEKUBO)
4) fitted garments b) mimkak 0e3 pykaBiB
5) tailoring techniques C) IpUTAJICHUIN OMISIT
6) abundant prosperity d) By3bKuii mmosic
7) somber colors €) CKPOMHHUIA TU3aifH
8) broad lace f) TexHiKa MOMIHATTS
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g) TOXMYp1 KOJIbOPH 1) KoMipIIi
h) 3pocTanus 106po0yTy ) 3aaparipoBadi hopmMu

4. Read and translate the following text.

Ukrainian National Costume as a Witness of the Past

In the Ukrainian town of Pereyaslav-Khmel’nytsky there
' 1s a museum of Ukrainian traditional national dress. It is housed
in an eighteenth-century building and has in its collection about
1500 shirts, blouses and other embroidered items, about 200
woman’s adornments, over 200 belts, aprons, head-dresses and
other pieces of traditional Ukrainian costume plus a lot more.
| The layman comes to the museum to gaze at the exhibits in
"_‘ wonder and admiration, and the historian comes to study the
changing styles, types of dress, and through them better

understand Ukrainian culture and everyday life of the past.

Nostalgia for Things Traditional

In the whirl of changes Ukraine finds itself in now, one feels a sort of nostalgia
for things that seem to have gone forever never to come back, and yet it turns out they
linger on in dress, customs, songs and dances.

There are still a lot of people living who remember the way the traditional
religious holidays and festivals were celebrated in the rural Ukraine. Some of these
people even would say: “Oh, I’ve seen the real celebration of Christmas, the real
wedding reception” and so on, meaning that these occasions were celebrated differently
from the way they are celebrated now.

“Real” in this sense is tantamount to traditional, time-honoured. One of the
integral parts of “traditional” life is dress, woman’s dress in particular. A great care was
taken to have every item of the dress in full correspondence with requirements of
custom and tradition. The occasion and the season determined what kind of dress was
to be worn. The wedding dress epitomized the beauty and expectation of the youth; it
was resplendent with decorations and adorned lavishly with embroidery. In winter,
when the quiet of Christmas Eve was gaily broken by Ukrainian merry kolyadkas (sort
of Christmas carols), young women and girls, who were singing them, were supposed
to be wearing white sheepskin coats and multicoloured bright headkerchiefs.
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One can’t help feeling nostalgic but one dons her grandmother’s dress and as if
in a time machine one is teaken back to the time which seems to be so distant and yet
poignantly recent. This dress from the grandma’s trunk helps one find the link between
now and then. Cinema and theatre occasionally remind us — not so frequently though
as one wishes they would — of the splendour of the Ukrainian traditional national

costume.

Dress Reflects Climate and Mentality

National dress of any nation, of a big one in particular,
the one with a history and culture that span more than a
thousand years, reflects the geographical situation of the
country this nation occupies, the climate, mentality, levels of
economic and social development and a lot more. The
Ukrainian national costume is not an exception in this respect.
A historian of costume remarked that the traditional woman’s
dress alone — in all of its varieties of course — would be

sufficient to give one a comprehensive picture of historical and
cultural features of life in the Ukrainian village of the past.

National Dress of Classical Type

If one can apply the word “classic” to the national dress one can say that the
Ukrainian Midland in the basin of the Dnipro river is the area where the Ukrainian
national dress acquired features which can be regarded as “classical”, that is very typical
of Ukrainian traditional costume in general.

It is there that the ancient Rus-Ukraine dress had gradually become specifically
Ukrainian as it is known now. The national dress throughout Ukraine shows the same
“classical” features, though each distinguishable geographical and cultural part of
Ukraine has some differences in dress, particularly in embroidery patterns. In some
cases slight variations can be observed even in the dress worn by people living in the
neighbouring villages.

Shirt — an Ancient Slavic Garment

In addition to being just an article of clothing the shirt (or, probably, more
properly “blouse” if applied to a woman’s garment) had a special, sometimes
symbolical meaning for those who wore it. It was not too long ago that some village
girls wanted to put an amorous spell on a lad they fancied, would wear a “magic” shirt
when they went through an “enchanting ceremony”, and this shirt had to be the one
they had started making on the Ivan Kupala’s night — an ancient heathen holiday
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celebrated in summer which in Christian times was incorporated into the calendar of
Christian holidays.

The woman’s shirt — or a blouse — worn in the area of Poltava was a long one,
with embroidered sleeves; the one from Chernigiv land was the longest among others.
The shirt to be worn on weekdays differed, naturally, from the one that was worn on
Sunday. Every woman was supposed to know how to make a shirt, and the teenage girls
at the age of about 12 were taught how to do the needlework and whatever else that was
required for being a good housewife. A woman of some means had about 15-29 shirts,
and a bride from a well-to-do family was expected to have no fewer than 50-60 shirts
in her dowry. The number of shirts, their quality, type of embroidery were good
indicators of what the girl was as a potential housewife.

Needlework
The thread used in adorning shirts with needlework was dyed with natural dyes
and the actual technique of needlework varied from place to place, and from century to
century. The stitches used also varied — from very intricate to rather simplified. In the
early twentieth century cross-stitch gained predominance over other types of stitches.
Even if the colour scheme was limited to two contrasting colours, the patterns
themselves in combination with the colours never failed to produce a powerful visual
effect.
Patterns of Adornment
Girls and women, bent over their needlework during the long winter nights in the
snowbound houses, lit inside only by a small oil-lamp or a candle, adorned their shirts
with all kinds of embroidery patterns: stylized floral, animal and purely ornamental
designs. By far the most popular one was that of a broken tree which happens to be one
of the modifications of the universal symbol the tree of life, a symbol found virtually
all around the world in art and on household items. Solar symbols and purely
geometrical patterns are also widely used in embroidery.
Skirts, Belts, Vests, Headkerchiefs
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Each article of clothing had a special name and as there were quite a few of these
articles in woman’s costume it would be unreasonable to list all of them here. A couple
will suffice. Plakhta and zapaska were two kinds of skirts; the usually chequered plakhta
was the more cheerful looking of the two and consequently was worn on festive
occasions, and zapaska of subdued colours, made of durable cloth, was an everyday
garment.

Belts had to keep the skirts in place but besides this purely technical function
they had a role to play in the general arrangement of the dress. Some of the belts were
long strips of fabric, wound several times around the waist (thus they served also as a
support of the spine and protection against injury). Belts, usually red in colour, were,
like the rest of the costume, adorned with floral and geometrical embroidered patterns.

All kinds of vests were of varying length, modestly or lavishly adorned with
needlework and other decorations; elder women, naturally, preferred quieter ones in
tone and decoration, and young women and girls chose to wear the brighter ones and
more richly adorned.

In summer girls and unmarried women did not wear hats or bonnets and walked
about bareheaded, with their hair usually braided. The hair was taken good care of, as
it was a matter of pride for every girl to display long braids, adorned with bright ribbons
or wreaths made of dry or freshly-picked flowers. Married women did not braid their
hair and never displayed it on public. They tucked their hair under an ochipok, a sort of
close-fitting scull-cap made of silk, brocade or chintz. It was considered indecent for a
married woman to be seen bare-headed. The ochipok was to be worn all life long with
the hair hidden under it, and there was hardly a greater shame for a woman to have her
ochipok pulled off her hair by someone in public (probably it had something to do with
the belief in magic qualities of hair).

Headkerchiefs and shawls came to be used widely only at the end of the
nineteenth century, and the occasion and means available determined what kind of
headkerchiefs or shawl was to be worn.

Earrings, Necklaces, Rings
It’s hard to imagine a woman indifferent to earrings, necklaces and other
decorations and to be sure Ukrainian women wore all kinds of ornaments. Coral
necklace was an especially highly prized item but they cost a lot and only relatively few
could afford them. As recently as about 70-80 years ago for a price of a coral necklace
one could buy a cow. The poorer had to be content with glass beads, the richer sported
necklaces made of gold and silver coins.
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The costume would not be completed without a good pair of boots which were
red, black, yellow and green in colour and worn mostly to church or on some special
occasions as the footwear was expensive. Boots were put on bare feet; girls could have
high heels and married women had to do with low heels. As soon as the weather was
warm enough, heavy winter boots were stowed away and the female folk walked about
mostly barefoot.

Winter coats for the most part were made from sheepskin and were of various
length and degrees of adornemt. Some of the ornamental patterns definitely had
symbolic meaning.

A dress can be not only beautiful — it can tell an exciting story.

Vocabulary
item — npenmer oxmsry
adornemt — npukpaca
layman — MupsiHuH, HedaxiBelb
to gaze — MUJIBHO TUBUTHUCS
to linger — 3atpumyBatucs, OapuTHCS
tantamount — piBHOIIIHHUH, CKBIBAJICHTHUI
to epitomize — BTUTIOBATH,
resplendent — Onuckyunii
carol — cniB

poignantly — roctpo, 10pe4HO

amorous — JI000BHUMN

to fancy — ysBasaTu

to enchant — 3agapoByBatu

to incorporate — BKIIOYaTH, IPUETHATUCS
stitch — cTibok

intricate — ckiagHii, 3amyTaHui, BUMYpPHUH, 3aMUCTyBaTHI
solar — coHsiuHMM

to subdue — nomsKIIYBAaTH, NPUTITYILIATH
durable — 10BrocTpokoBHii, MIITHHA
bonnet — xiHOUMH Karmemox

braid — xoca

to tuck — xoBatu

chintz — curenp
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Vocabulary Exercises
I. Give Ukrainian equivalents of:

item, headkerchief, needlework, adornment, earrings, necklace, ornamental patterns,

high heels, stitch, bare-headed, embroidered sleeves.
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II. Complete the following sentences.
Traditional dress of any nation reflects ... .
The woman’s shirt worn in the area of Poltava was ... .
NatiTeenage girls at the age of about 12 were taught ... .
The thread used in adorning shirts with needlework was dyed with ... .
The belts were ... .
Belts adorned with ... .
Married women tucked their hair under ... .
The costume would not be completed without ... .
Winter coats were made of ... .

III. Use the following words and word combinations in sentences of your own.

Types of dress, skirts, belt, vest, headkerchief, plakhta, zapaska, everyday garment,

ochipok, rings, lavishly, adorned, braid, contrasting colours, shirt, bride.
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IV. Answer the key questions fully.

. Where 1s the museum of Ukrainian traditional, national dress?

. What does its collection consist of?

. What does national dress of any nation reflect?

. What shirt was the longest one in Ukraine?

. How many shirts had a bride from a well-to-do family in her dowry?
. What were plakhta and zapaska?

. How did belts adorn?

. How did every girl adorn her braids?

. When did headkerchiefs and shawls come to be used widely?

10. How were boots put on?
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UNIT 14. GRAPHIC DESIGN
1. Read and translate the following text.

Unveiling the World of Graphic Design: from Ancient Times to
the Digital Age

What is Graphic Design?

Graphic design is the art, profession and
academic discipline whose activity consists in
projecting visual communications intended to
transmit specific messages to social groups,
with specific objectives. Graphic design uses

& visual and textual elements such as
9 typography, photography, iconography, and
| illustration to communicate ideas or messages,

which therefore influence our perceptions. It
aims to help the producer connect with the target consumer through these visual and
textual cues. Graphic design relies on principles gleaned from decades of psychological
and social research. The various techniques that designers employ, such as using
specific colour palettes to elicit predictable emotional responses, are part of the science
of design. Graphic design serves two important functions: creating aesthetics that
maximize usability and creating visuals that shape users‘ emotions.

History of Graphic Design.

Graphic design is not just a beautiful visual representation, but a science in its
own right, with its own philosophy and history.

The history of graphic design can serve as an excellent source of inspiration,
especially if you study how art and technological developments influenced certain
designers.

Advertising existed in ancient times. Egyptians wrote sales messages and
designed wall posters on papyrus, while politicians in Pompeii and ancient Arabia
created campaign displays. The lines between graphic design, advertising, and fine art
often blurred together until the mid-1800s. At that time, Henry Cole explained the
importance of graphic design to his government (in Great Britain) in the Journal of
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Design and Manufactures. Cole went on to become influential in the growth of design
education.

Frank Mason Robinson created the classic Coca Cola logotype, which is the
example of a quite successful logo, in 1885. But, still the actual term —graphic designl
appeared only in 1922 and was coined by the type designer, illustrator, and book
designer William Addison Dwiggins.

During the 20th century, graphic design was influenced by new styles and
technologies, which rapidly emerged at that time. For instance, the Bauhaus movement
embraced mass production and the new machine culture after World War I; after World
War II photography began replacing illustrations in most graphic design, and post-
modernism brought new materials, bright colours, and humour to design. And then
came the digital revolution brought by computers.

With the dramatic expansion of the World Wide Web and the increasing
popularity of CD-ROM technology, the computer has also become an exciting new
place for design. Such traditional models as posters, magazine layout, and advertising
got the potential for motion and interactivity — reactions to choices made by a visitor to
the site.

An influential voice in the forefront of graphic design by and for the computer is
John Maeda, a head of the Media Laboratory at the Massachusetts Institute of
Technology. As the director of the Aesthetics and Computation Group there, Maeda
works to bridge the gap between engineers and artists. According to his beliefs, artists
interested in using the computer must master the language of the computer itself, which
is programming. When you rely on off-the-shelf design software, as Maeda points out,
you accept the limits of someone else's imagination. To solve this issue and help artists
understand the basics of computer design, Maeda published —Design by Numbersl.
This is a book that introduces a simple programming language that he developed. The

book, Maeda says, is —an attempt to demystify the technology behind computer
art, to show how simple it is, and that people can do itl.

One of the examples of Maeda's own work is an interactive online calendar
created for Shiseido, a Japanese cosmetics company.

Graphic designers work with drawn, painted, photographed, or computer-
generated images (pictures), but they also design the letterforms that make up various
typefaces found in movie credits and TV ads; in books, magazines, and menus; and
even on computer screens. Designers create, choose, and organize these elements —
typography, images, and the so-called “white space” around them — to communicate
a message. Graphic design is a part of your daily life. From humble things like gum
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wrappers to huge things like billboards to the T-shirt you’re wearing, graphic design
informs, persuades, organizes, stimulates, locates, identifies, attracts attention and
provides pleasure.

Graphic design 1s a creative process that combines art and technology to
communicate ideas. The designer works with a variety of communication tools in order
to convey a message from a client to a particular audience. The main tools are image
and typography.

Image-based design.

Designers develop images to represent the ideas their clients want to
communicate. Images can be incredibly powerful and compelling tools of
communication, conveying not only information but also moods and emotions. People
respond to images instinctively based on their personalities, associations, and previous
experience. For example, you know that a chili pepper is hot, and this knowledge in
combination with the image creates a visual pun.

In the case of image-based design, the images must carry the entire message;
there are few if any words to help. These images may be photographic, painted, drawn,
or graphically rendered in many different ways. Image-based design is employed when
the designer determines that, in a particular case, a picture is indeed worth a thousand
words.

Type-based design.

In some cases, designers rely on words to convey a message, but they use words
differently from the ways writers do. To designers, what the words look like is as
important as their meaning. The visual forms, whether typography (communication
designed by means of the printed word) or handmade lettering, perform many
communication functions. They can arrest your attention on a poster, identify the
product name on a package or a truck, and present running text as the typography in a
book does. Designers are experts at presenting information in a visual form in print or
on film, packaging, or signs.

When you look at an “ordinary” printed page of running text, what is involved in
designing such a seemingly simple page? Think about what you would do if you were
asked to redesign the page. Would you change the typeface or type size? Would you
divide the text into two narrower columns? What about the margins and the spacing
between the paragraphs and lines? Would you indent the paragraphs or begin them with
decorative lettering? What other kinds of treatment might you give the page number?
Would you change the boldface terms, perhaps using italic or underlining? What other
changes might you consider, and how would they affect the way the reader reacts to the
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content? Designers evaluate the message and the audience for type-based design in
order to make these kinds of decisions.

Image and type.

Designers often combine images and typography to communicate a client’s
message to an audience. They explore the creative possibilities presented by words
(typography) and images (photography, illustration, and fine art). It is up to the designer
not only to find or create appropriate letterforms and images but also to establish the
best balance between them.

Designers are the link between the client and the audience. On the one hand, a
client is often too close to the message to understand various ways in which it can be
presented. The audience, on the other hand, is often too broad to have any direct impact
on how a communication is presented. What’s more, it is usually difficult to make the
audience a part of the creative process. Unlike client and audience, graphic designers
learn how to construct a message and how to present it successfully. They work with
the client to understand the content and the purpose of the message. They often
collaborate with market researchers and other specialists to understand the nature of the
audience. Once a design concept is chosen, the designers work with illustrators and
photographers as well as with typesetters and printers or other production specialists to
create the final design product.

Symbols, logos and logotypes.

Symbols and logos are special, highly condensed information forms or
identifiers. Symbols are abstract representation of a particular idea or identity. The CBS
“eye” and the active “television” are symbolic forms, which we learn to recognize as
representing a particular concept or company. Logotypes are corporate identifications
based on a special typographical word treatment. Some identifiers are hybrid, or
combinations of symbol and logotype. In order to create these identifiers, the designer
must have a clear vision of the corporation or idea to be represented and of the audience
to which the message is directed.

Vocabulary Exercises
I. Find in Text words or phrases which mean the same as

to show to unite to carry out
placard insuperable to hold up
to utilize to impart public
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II. Look at the way the following terms are used in the text and try to
explain them according to the model:
Model
Cover is a binding or enclosure for a book or magazine.
Template is a pre-developed page layout in electronic or paper media used to
make new pages with a similar design, pattern, or style.

“process” colors, “spot” colors, copywriting, margin, typeface, letterhead.

II1. Match the words from the text with their a) synonyms b) antonyms.

a) words from the text: serve, consult, devote, suit, deadline, software.

Synonyms: dedicate, perform, target date or time, computer program, be
acceptable to, ask advice

b) words from the text: excellent, emerge, bright, relevant, considerable,
pressure, employ.

Antonyms: dark, unimportant, little, relaxation, dismiss, common, disappear.

IV. Match the words with their definitions.

Coin, advertising, various, data, adjust, degree, generally.

a) several and different;

b) to change (something) so that it fits, corresponds, or conforms;

¢) the activity of making products or services known about and persuading
people to buy them,;

d) a course of study at a college or university, or the qualification given to a
student after he or she has completed his or her studies;

e) usually, or in most situations;

f) to invent a new word or expression, or to use one in a particular way for the
first time;

g) information, especially facts or numbers, collected to be examined and
considered and used to help with making decisions.

3. Match the words from columns A and B so as to make collocations.

a) new, digital, cognitive, distinctive, congested, changing;

b) environments, trends, revolution, logos, styles, factors.

V. Supply the missing prepositions.
1. Graphic design relies (at, in, to, on) principles gleaned from decades of
psychological and social research.
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2. The history of graphic design can serve as an excellent source (in, on, of,
from) inspiration.

3. Egyptians wrote sales messages and designed wall posters (on, in, at, of)
papyrus.

4. The term 'virtual reality' was coined (from, by, with, of) Jaron Lanier.

5. John Maeda is the head (from, of, to, at) the Media Laboratory at the
Massachusetts Institute of Technology.

6. He works to bridge the gap (in, between, with, of) engineers and artists.

7. Developing a new design consists (with, of, on, from) several steps.

8. It‘s believed that the demand (from, with, of, for) graphic designers also will

increase.

VI. Look through the text and give the English equivalents of the following.
HapuanbHa (akamemiuHa) AWCIUIUIIHA, [E€pelaBaTH TIEBHI TOBIJIOMJICHHS,
MOJUTMTUCS 11€SIMH, IIJTLOBUHN CIIOKMBAY, MOYEPIHYTH, BUKIMKATH TependadyBaHi
EMOIIIHI peakIlii, JKEpe0 HATXHEHHS, MIBUAKO 3'SIBUTHUCA (BUHUKHYTH), pI3Ke

3pocTaHHs (PO3BUTOK), BIIBIAyBau CauTy.

VII. Look through the text, give the Ukrainian equivalents of the following
words and use them in sentences of your own.

An influential voice, a head of, to be interested in, to master smth, to solve an
issue, off-the-shelf design software, design-related industries, to get messages across,
promotional displays, to identify the needs of consumers, to consult with smb.

Grammar Exercises

I. Choose the correct form of the word.

1. Art and technological developments (influence, influenced, influences, will
influence) certain designers.

2. Politicians in Pompeii and ancient Arabia (create, created, have created, are
creating) campaign displays.

3. The entire history of graphic design (are, is, am, be) way too long.

4. — Sorry, but we (has found, will find, have found, found) already a perfect
graphic designer for our project.

5. Soft skills (are becoming, become, has become, became) more and more
important for a person to get a good job.
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6. Demand for graphic designers (will increase, increased, have increased,
increase) in the nearest future.
7. Growth in Internet advertising (expected, is expected, are expected, has been

expected) to increase the number of designers.

I1. Put questions to the following sentences / to the words in bold.

1. The various techniques that designers employ are part of the science of design.

2. Advertising existed in ancient times.

3. Henry Cole explained the importance of graphic design to his government (in
Great Britain).

4. Graphic designers also may assist the printers by selecting the type of paper
and ink for the publication.

5. The actual term —graphic designl appeared only in 1922.

6. The Bauhaus movement embraced mass production and the new machine
culture after World War 1.

7. Graphic designers may work evenings or weekends to meet production
schedules.

8. Beginning graphic designers usually need 1 to 3 years of working experience
to advance to higher positions.

II1. Make the following sentences negative:

1. New styles and technologies emerged rapidly.

2. Post-modernism brought new materials, bright colours and humour to design.

3. Graphic designers use specialized computer software packages.

4. Graphic designers may create graphs and charts from data for use in
publications.

5. Identifying the needs of consumers is becoming increasingly important for
graphic designers.

6. Graphic designers must be familiar with computer graphics and design
software.

7. Frank Mason Robinson created the classic Coca Cola logotype.

8. Working conditions and places of employment differ.

Reading Comprehension
I. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text discusses the
1ssues of ..., etc.
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I1I. Answer the following questions:

. When did the term —graphic designl appear?

. When did Frank Mason Robinson create the classic Coca Cola logotype?
. When did new styles and technologies emerge rapidly?

. Did advertising exist in ancient times?

. What is the first step in developing a new design?

. What do graphic designers produce?

. What factors do graphic designers consider?

. How do designers gather relevant information?
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. Who do they present the completed design to?

10. Why do graphic designers use specialized computer software packages?
11. Who can graphic designers be employed by?

12. What skills are important for designers?

I11. Say whether the following sentences are true or false. If the statement is
false, change it to make it true.

1. Doctor Pemberton created the classic Coca Cola logotype.

2. Advertising existed in ancient times.

3. The term — graphic designl was coined by the type designer, illustrator, and
book designer William Addison Dwiggins.

4. Graphic designers prepare sketches by hand only to illustrate their vision for
the design.

5. Designers present the completed design to the constructor for approval.

6. Beginning graphic designers usually need 3 to 5 years of working experience
before they can advance to higher positions.

7. Most graphic designers work in shopping malls and supermarkets.

8. Graphic designers may work evenings or weekends to meet production
schedules.

9. All designers sometimes face frustration when their designs are too good.

10. For graphic designers creativity, communication, and problem-solving skills
are as important as a familiarity with computer graphics and design software.

IV. Work in pairs and discuss the following issues focusing on the graphic
design:

1. Advertising in ancient times.
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2. Specialized computer software packages that help designers to develop their
designs.

3. The most effective ways to solve communications problems by graphic
designers.

4. Skills that are important for designers.
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UNIT 15. COMPUTER GRAPHICS AND DESIGN
1. Read and translate the following text.

Types of Graphics Software

Computer  graphics
are  pictures  created,
changed or processed by
computers. There are two
categories.

1. Bitmapped graphics represent images as bitmaps; they are stored as pixels
and can become a bit distorted when they are manipulated. The density of dots, known
as the resolution and expressed in dots per inch, determines how sharp the image is.

2. Vector graphics represent images as mathematical formulae, so they can be
changed or scaled without losing quality. They are ideal for high-resolution output.

There are different types of graphics software.

e Image manipulation programs let you edit your favourite images. For
example, you can scan a picture into your PC or transfer a photo from your camera and
then add different effects, or filters.

e Painting and drawing programs, also called illustration packages, offer
facilities for freehand drawing, with a wide choice of pens and brushes, colours and
patterns. One example is Windows Paint.

e Business graphics programs, also called presentation software, let you
create pie charts, bar charts and line graphs of all kinds for slide shows and reports. You
can import data from a database or spreadsheet to generate the graphs.

e Computer-aided design (CAD) is used by engineers and architects to design
everything from cars and planes to buildings and furniture. First they make a
wireframe, a drawing with edges and contour lines. Then if they want to colour the
objects and add texture, they create a surface for the object; this is called “filling the
surface”. Finally, the design is rendered to make the object look realistic. Rendering
is a process that adds realism to graphics by using shading, light sources and reflections.

e Desktop publishing (DTP) is based around a page layout program, which lets
you import text from a word processor, clip-art (ready-made pictures) from graphics
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packages, and images from scanners or cameras, and arrange them all on a page. It is
used to design and publish books, newspapers, posters, advertisements, etc.

e Digital art, or computer art, is done with applets that use mathematical
formulae to create beautiful bright shapes called fractals. A fractal is a geometrical
figure with special properties, e.g. the Koch snowflake or the Mandelbrot set. Fractals
can also be used to model real objects like clouds, coastlines or landscapes.

e Computer animation uses graphics programs (e.g. digital cartooning
systems) to create or edit moving pictures. Each image in a sequence of images is called
a “frame”.

e Geographic information systems (GIS) allow cartographers to create
detailed maps.

Vocabulary Exercises
I. Reread the text and decide which type of graphics software is best for
these users.

1) a person who wants to edit photos at home;

2) an economist who wants to present statistics in a form that can be easily
understood;

3) engineers who need to design the interior and exterior of a new aeroplane;

4) a company which needs to design and publish a magazine;

5) an artist who wants to produce illustrations and freehand drawings for a book;

6) an organization that needs to make maps and 3D virtual models of the surface
of the Earth;

7) computer animators who make movies like Toy Story and Shrek;

8) a mathematician who wants to make fractal shapes of natural phenomena.

II. Complete the sentences with words from the box.

wireframe rendering bitmap filters fractals clip-art

1. Painting programs work by giving a colour to each pixel in an image, creating
a ... Unlike vector graphics, the image is a single layer, so once something is painted,
it becomes part of the whole picture.

2. In painting programs and image editors, ... are special effects that can be
applied to a picture, including drop shadows, textures, distortions, etc.
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3. The ... model is the simplest interpretation of a true three-dimensional object.
Here the object is represented by its edges and contours and is therefore similar in form
to a normal engineering drawing or sketch.

4. ... adds textures to each surface, and generates realistic reflections, shadows
and highlights.

5. Most illustration packages come with a bundle of resources that include ready-
made ... images and a selection of fonts.

6. ... are geometrical patterns that are repeated at a small scale to generate

irregular shapes, some of which are similar to objects in nature.

III. Look at the Windows Paint toolbox and find the tools that match these
definitions.
1. This 1s like a magnifying glass which

changes your view of a drawing. f =y | o~
ﬁi i election
2. This brush lets you paint in different ¥
shapes and patterns. Eraser —=¢# ﬁ-—Fm bucket

3. This is used to draw curves in different  Colour picker—= 2% Q +—2oom

thicknesses. Pencil — é +—Paintbrush
4. Thi h f the pi ;
is rubs out the part of the picture you Airbrush — I A Text

drag it over.

5. This tool lets you pick a colour from an Line tool — NG| '@ §—Curve

area of an image, instead of choosing the colour —| A o
from the colour palette. O | O i i
6. This tool is used to fill a shape with a

colour of your choice.

7. This makes straight lines.

8. This basic tool is used to draw freehand, i.e. to draw free-form shapes.

9. This group of tools is used for drawing shapes: rectangles, ellipses and
polygons.

10. This produces individual pixels of colour in a spray pattern.

11. These tools let you make rectangular or freehand selections around the things

you want to select. This is used to type text.
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UNIT 16. PRINT DESIGN VS. WEB DESIGN

1. Read and translate the following text.

From Paper to Pixels

Designing for print media
versus designing for the web can be
a completely different experience.
To understand better these
differences, the two can be
compared in major topic areas:
types of media, audience, layout,
color, technology and careers.

Types of Media: before
looking at the actual differences in

design, it is important to know what type of work you may find yourself doing in each
field.

As a print designer, you may As a web designer, you may
work on: work on:

Magazine advertisements. Standard HTML websites.

Product design and packaging. Flash websites™.

Business cards. Email newsletters.

Logos. Banner advertising.

Of course the list can go on for both, but the basic difference is that when
designing for print you will end up with a finished product that someone can hold in
their hand, and when designing for the web you will generally work on an ever-evolving
piece viewed on a computer display.

Audience: when beginning a project, it is important to think about the experience
of your audience, which differs greatly between print and web design. At the most basic
level, the web is interactive and print pieces are usually not.

In print, you are trying to get your audience to stay on a page long enough to get
a marketing message across. You are often faced with a limited area in which to achieve
this, such as a one-page magazine ad. In some cases, you are trying to catch their

115


http://graphicdesign.about.com/od/howto/a/business_cards.htm
http://graphicdesign.about.com/od/howto/ss/newsletter.htm

attention and have them dive deeper into your product, as with a book cover or the first
page of a brochure. One of the benefits of print design is that you are dealing with a
physical product, so physical properties such as texture and shape can help you achieve
your design goals. As an example, paper companies will take out magazine ads printed
on their own paper, allowing the audience to feel the weight and texture of their product.

On the web, you are generally trying to keep your audience on a specific website
for as long as possible. The amount of pages to work with can be unlimited, so you
‘tease’ the audience with snippets of content to entice them into clicking further into
your site. Clear navigation (buttons that users click to get to the sections of your site),
animation, sound and interactivity all come into play.

Layout: both print and web design require clear and effective layout. In both, the
overall goal is the same - using elements of design (shapes, lines, colors, type, etc) to
present content to your audience.

The differences start in the available space to create your design:

In print:

On the web:

Your space is generally measured
in inches.

You can be dealing with anything
from a business card to a highway
billboard.

You know the space allowed from
the start and that your finished product
will look the same to everyone who sees

You are measuring your space in
pixels.

You are faced with a challenge -
designing your sites to look the best on
all size monitors and at all monitor
resolutions.
with

consistent navigation (always in the same

A consistent  design,

it. place) is a key to keeping people on your
You must have bleed and safety | site.

areas to guarantee print results.

Another major difference is how you actually achieve your layout. As a print
designer, you know the final piece will be delivered as-is to the printer, though you
must make the final print job appears as intended. As a web designer, you must keep
in mind that you will deliver your design to a programmer (if not doing it yourself) who
will prepare it for the web.

Color: dealing with color can be very tricky in both print and web design. It is
important to understand each of the color models and spaces, such as RGB, CMYK and
HSV. Below are some of the choices, issues and concerns when dealing with color in

print versus web design.
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In Print Design:

In Web Design:

Consider the difference between
your colors on screen and on paper.

Again, a “proof” can help ensure
you are getting the desired results.

You often choose ‘“spot” or
“process” colors for your printer to use.
These are colors you choose from a

palette and identify with a code that you

provide to your printer.

Consider the difference in colors
from monitor to monitor.

How color will be affected by
brightness and contrast changes.

Colors are represented by
“hexadecimal values” (6 digit numbers).
Again, this responsibility may fall on a
programmer, but you may be providing

these values to them.

Technology: keeping up with the latest technology is necessary in both print and
web design. For both, it is important to work in graphic programs such as Adobe
Photoshop, Illustrator, and InDesign. For print designers, knowing the latest advances
in the printing process will help you to achieve the best results in your work. For web
designers, knowing what your programmer (if not yourself!) can and cannot do will
help you to provide the most effective designs.

Careers: a career in graphic design can mean many things. Below are just a few

examples of specific jobs in print and web design.

Print: Web:
Art Director at a magazine. Web designer for a social
Ad designer at an ad firm. networking site.
Package designer for a cosmetics Flash  designer for movie
company. websites.
Designer for a t-shirt company. Banner ad designer for a
marketing firm.

Vocabulary Exercises
I. Choose the correct word or word combination to complete the sentences:
1.  Asaprint designer you may work on...
a) business cards and logos;
b) flash websites;
c) banner advertising.
As a web designer you may work on...
a) magazine advertisements;
b) business cards and logos;
c¢) standard HTML websites and flash websites.
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3. In print design physical properties such as ... can help you achieve your
design goals.
a) clear navigation;
b) texture and shape;
¢) animation and sound.
4.  In web design such properties as ... can help you achieve your design
goals.
a) colors and lines;
b) texture and shape;
¢) animation and sound.
5. The differences in layout start in the available ... to create your design.
a) material;
b) software;
c) space.
6.  Dealing with color it is important to understand each of the color model
and spaces, such as ...
a) HTML and CSS;
b) RGB, CMYK and HSV;
c) CAD, GIS and DTP.

2. Read and translate the following text.

Logo and Website Design

N | Logos: to create a
L Mcheliss §. ' “brand” for a company
is to create their image,
and to promote that

image with campaigns

DESIGN [% ” : _ aigr
WEBSITES v¥ and visuals. Working in

branding allows a
graphic  designer or
. design firm to get

involved with many
aspects of the industry, from logo design to advertising to copywriting and slogans. The

goal of a brand 1s to make a company unique and recognizable, and to project a desired
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image. Over time, a brand can make a company a household name, and identifiable by
a simple shape or color. To create a brand for a company, a designer needs to fully
understand the goals of the organization, the industry as a whole, and working with
design to create the appropriate materials to represent that company.

When working in branding, a designer can expect to work in:

e [ogo design.

e Business card design.

o [etterhead design.

e Packaging.

o Copywriting.

e Writing slogans.

e Advertising design.

e Typeface design.

e Research.

e Marketing.

Examples of branding are all around us. The NBC peacock, the UPS brown truck
and Nike’s “just do it” are some of the most famous examples. They are so recognizable
that we don’t need to hear a company name to know what they are. Online brands such
as MySpace, Facebook and YouTube are more recently developed but now just as
recognizable. Logos on your favorite products, the packaging they come in, and the
slogans that represent them are all examples of branding.

Website design, while a relatively new industry, is now an essential part of a
company’s image, brand, and advertising, marketing and public relations campaigns.
The side of web design that would be considered graphic design is the creation of the
actual look and feel of a website. Many web designers are also involved in web
development, creating the functionality behind a working website. Even if someone
wants to just focus on the design side, an understanding of the technology behind
websites 1s essential to create designs that are both attractive and functional.

Work for web designers can include:

e  Designing websites to hand off to developers.
e  Designing web banner ads.

e  Creating animated flash websites.

e  Creating mockups and site wireframes.

e  Understanding web technologies.

e  Understanding browser and operating system differences.
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e  Working closely with web programmers.

For someone working on the design side of website, Photoshop is the most
popular software. Often a designer will create one or several layouts in Photoshop and
hand them off to a developer, who will create a working site based on them. For those
continuing into the development side, products such as Dreamweaver, GoLive, and
countless HTML and CSS editing programs can be used.

There are often differences between web designers and programmers, each with
their own goals in mind. Web designers are looking to create the most beautiful site
possible, while programmers want something fast and functional. Being a great web
designer means understanding both sides, and creating websites that look good and that
are designed with function in mind (therefore avoiding these differences). While the
ability to code by hand may not be necessary, it is important to know what types of
layouts are feasible, how they will appear in different browsers, and what typefaces and
color combinations work well on screen rather than on paper. These types of questions
make web design an interesting and challenging profession.

3. Read and translate the following text.

Business Cards Design

Whether you are a freelancer or you own your own

.2 L4, design firm, it is crucial to have business cards for your

graphic design business. First we are going to look at the
advantages of having a card, and then move on to the
00 AINE 8 decisions that have to be made and the actual design
process.

The most obvious reason for having a graphic
design business card is to be able to easily
provide your contact information to potential
clients and employers. You don’t want to be
left in a situation where you are promoting
your business, and then searching for a scrap
of paper to jot down your phone number,

email address and website. Having your card

on you at all times will insure that you are
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providing people with clear and accurate information. It is important to look
professional and legitimate, and a business card is the first step.

A business card serves as a mini portfolio. It is the first example of your design
work that you are showing potential clients. The design and message of the card itself
can make it stick in people’s minds and convince them to contact you for their next
big project. The card should reflect your own personal style, so people have a tiny
glimpse into your work that makes them want to see more. This is not to say a simple
card cannot do the trick, but even a basic design can have the small touches that

impress your next client.

A0 ; Before working on the actual design of the card,
. R ) decide what you want to include on it. Most commonly,
\Hw a graphic design business card will include any of the
e . following:
\ o Company Name.
\ > . Logo.
s o Slogan.
9 o Your Name (if different from company name).

e Title or Description of Work Provided (i.e. Web and Print Design).
e Phone Number.

e Fax Number.

e Email Address.

o Website Portfolio Address.

e Mailing Address.

Having all of these content items on your card would most likely be
overwhelming and crowded on the small space of a card. Only include what is essential.
Along with these items, consider including a message that will speak to your target
audience.

You don’t necessarily need to choose a printer before you design the card.
However, it may be helpful in that you can see the size, paper and other printing options
early on in the design process. Which printer you choose may be based on their costs
or options such as papers and sizes. Perhaps one of the easiest options is to go with an
online printer. Online printers often offer low-cost options for business card printing.
Most will send free samples at your request, so be sure the quality is what you are
looking for at your budget. Most will also provide templates for popular graphics
software such as Illustrator, making the design process easier.
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The standard business card is 2 inches tall by 3.5 inches wide. This is often the
best choice, as it will fit in business card holders and match up with other business
cards, and will often have the lowest printing cost. Perhaps you have a design in mind
that will work best on a square or round card. Most printers do provide a variety of
shapes and sizes, as well as custom die-cuts. Just remember that while you may want
to make a statement with a fancy shape, a card should be convenient, both for you to
carry and for others to take, and hopefully keep. Don’t make the mistake of choosing
form over function. Choosing the standard size but with rounded or angled corners can
be a nice touch and compromise. At this point, you should also decide if the card will
be one or two-sided. With the low costs of online printers, it is possible to get a full-
color, two-sided card at a good rate.

Before completing your business card project, you will also have to choose a
paper. This decision will often be limited by what your printer of choice provides.
Common choices are glossy and matte finish at different weights such as 14pt. Again,
getting samples from printers can help with this decision.

Treat this design as you would a project for your top client. Now that you’ve
collected your content and determined the document size, move on to some preliminary
sketches. Figure out where each element will appear on the card. Do you want one side
to be just your logo, with contact information on the back? Do you want a clever
marketing message on one side and all company information on the other? Sketch out
your ideas to help make these important decisions.

Once you have a concept or two that you like, it’s time to create the actual design.
Adobe Illustrator is one of the best software tools for business card design, because of
how well it handles type and other design elements. Check with your printer to see what
file formats they accept, and use their templates whenever possible to insure the process
goes smoothly. Be sure your document layout is properly prepared for printing. Once
the design is complete, the files must be delivered to your printer. While there may be
an extra cost, it may pay to get a proof of your design, which allows you to see the
layout and quality before going ahead with the full print job.

Vocabulary Exercises
I. Translate the following text into English:
3a3Buuall Bi3UTHA KapTKa BUKOHYETHCS y BUTIIAMI NMPSIMOKYTHHUKA 3 JIOCHUTh
IIUTPHOTO KapTOHY abo mamepy craHaapTHUM po3mipoM 50x90 Mm, 3a €THKETOM

K1HOYa KapTka Moxe Oyt MeHmie — 40x80 MM.
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binpiricTe mpaBWiI, MpOTe, HAIEKHUTh IO pPO3MilIeHHS Tekcry. Knacuunum
BapiaHTOM BBaXKA€THCS HACTYNMHUM: MO IEHTPY Haropi — Ha3Ba KoMMaHii, B SKii
Ipalloe BJIACHUK BI3UTKU, HWKYE 1 TEX IO LIEHTPY — HOro mpi3BuIle, IM's Ta MO
0aThKOBI, IIIe HUXKYE — MOcajaa, sKy BiH oOiiimae. TyT HUJIKOM JOpEeYHO BKa3yBaTH
3BaHHS YW BYCHHUH CTYMiHB. Y JIIBOMY HKHBOMY KYTKY APYKYETHCS ajpeca KOMITaHii,
7€ TIpaIoe TOoCmoaap KapTku. A pemTa BioMocTeidl (Ile MOXyTh OyTH HOMEpH
KOHTaKTHUX TeNeOHiB, €IEKTPOHHA TOIITa, ajpeca BeO-cailTy koMIaHii abo BIacHOT
CTOpIHKM B [HTEpHET1) MOBUHHI 3HAXOJUTUCA B HIXKHHOMY MpPaBOMY KYyTKy. Take
po3MillieHHs1 1H(QopMallii BHOpaHO BHUKIIOYHO 3 MIpKYBaHb 3pYYHOCTI. 3a3BUYai
BI3UTKY TPUMAIOTh JIBOIO PYKOI, a MpaBoOl0 — HAOUPAIOTh TelnedOHHUN HOMED,
BKa3aHUH y BI3HUTIBIII.

[Ipn po3MilieHHI BCIX 3a3HAYEHUX EJIEMEHTIB MOTPIOHO JTOTPUMYBATHUCH
TOPU30HTAJIBHOI PIBHOBAru, sl IbOTO YAaCTHHY IHQOpMalii MOXKHA MEepeMILaTH,
HaIPUKJIA, Yy JTIBUH KYT.

Ha Bi3uTHI KapTku Jep>KaBHUX CIY>KOOBIIIB OOOB'SI3KOBO Ma€ HAHOCHUTHUCS
nepxaBHUM repO Ta mpamop. 3a eTukeroM odimiiiHa aapeca mae OyTH Ha BCIX
BI3UTIBKaX, 32 BUHATKOM KapTOK JUIIOMATIB Ta BUILKX MOCAIOBUX OCI0 JAep>KaBH.

Mlomno mpudTy, TO BiH KOJHUMH TPABUIAMH €TUKETY HE PETIAMEHTYETHCA.
Opnak, 3 ypaxyBaHHSIM NMPU3HAYCHHS BI3UTHOI KapTKH, BiH TOBUHEH JIETKO YATATHUCH,
TOOTO OYTH JOCUTH BEJIMKHUM 1 HE XUMEpHUM. IM'sl Ta mpi3BUIllEC BIACHUKA BUISIOThH
HAMBXUPHUM MIPUPTOM, TPOXU OLIBIIOrTO0 po3Mipy, HIK pemTa iH(opmallii Ha
BI3UTHIN KapTIIl.

3a3Buuail peKOMEHIYIOTh 3aCTOCOBYBATH HE OUTBIIIE TBOX PI3HUX HIPUQTIB Ta HE
O1IbIIIe TPHOX KOJIBOPIB JIJIS1 OJTHIET BI3UTKH.

JI1710B1 Bi3UTHI KapTKU MalOTh BUIJISIIATH €JIETAHTHO Ta cTpuMaHo. Kinacuunuii
BapiaHT — 1€ TEMHUIN TEKCT Ha SIKOMYCh CBITJIOMY (oHi. /[u3aiiH Mae OyTU CTPOTHM,
0e3 po3depkiB 1 3aBUTKIB. Ilamip moBuHEH OyTHM SAKICHUM, UIUIBHUM, MOXE OyTH
MaToBUM a00 TIIHCOBUM, OumuM. Bin Mae OyTu xoporoi sSIKOCTi, MOke OyTH TPOXHU
TOHOBAHUM (JIONTyCKAIOThCS OJTAKUTHUMA, POKEBUM, OeKEeBU (HOH).

3aranoMm, HE3BAXKAIUM HA HAWIMIMPIIUN CHEKTP MPOMOHOBAHUX KOJIPHHUX
pileHb, Kpallle 3yMMHUTHUCS Ha YOPHO-01JI0MY BapiaHTi (IPUHAHMHI TPUKOJIIPHOMY).

[Ipu po3poOui (ipMOBOro CTUIKO BAXIUBO TNaM'siTaTd, IO Bi3UTIBKA
BUIJISIIATUME JOPOTO 1 COJIAHO 32 paxyHOK €(eKTHOI poO0TH r3aiiHepa Ta SKICHOTO
narepy, a He 3a paXyHOK KUTbKOCTI KOJIBOPIB, 1[0 BUKOPUCTOBYIOTHCS. JIaKOHIYHICTH

Ta IPOCTOTA — OCh OCHOBHI SIKOCT1 XOPOIIOi BI3UTHOT KaPTKH.
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Bupa3zHicTh HaBITh HAUMPOCTIIIIN KapTIi A0OJaAYTh METOIU CydacHoi momirpadii
— 11e penbedHEe TUCHEHHS, (DOJBIYBaHHS, TEPMOITIIMOM Ta 1HII TEXHOJIOT1I.

I ocranHe: mepeknaj TEKCTY BI3UTHOI KapTKU 1HO3eMHOIO MOBOlo. lle muranHs
Tpeba peTenbLHO OIpalfoBaTh. BiMOBIIHO 10 3aXiJHUX CTaHAAPTIB, Tpeba MUCATH JIUIIIE
iM'sT Ta Mpi3BUINE, MPUUOMY IHIIIAM HE JOMycKaloThcs. [lo-0aThkoBi mucatu He
npUuiHATO (Y KpailHbOMY BHIAAKY, HOTO MO>KHA IMO3HAYUTH BEJMKOIO JIITEPOI0). Takox
HEMPUIHATHO TMEpeKIaieHNid TEKCT APYKYBaTH 31 3BOPOTHOTO OOKy BI3UTKH. Y pasi
poOOTH 13 3aKOPJIOHHUMHU MMApTHEPaMH, 3a MPaBUJIAMH €THKETY, HEOOX1THO PO3POOUTH
JIBa KOMIUIEKTU KapTOK — P1THOIO Ta IHO3EMHOIO MOBaMH.

BizuTHa kapTka ja€ ysBJICHHs PO Bac 1 Bamry ¢ipMmy, Ipalroe Tak camo, sK 1
3BUYAiiHA pekjiamMa, a 3HAYuTh 1 CTaBUTHUCA IO 11 JM3aiiHy Ta 3MICTy Tpeda Iyxe
BIJIIOBIIAJIBLHO.

II. Try to design the business card of your own. Make use if business card
design principles and discuss your card with a partner.

The business card should look professional.

The card should reflect your personal style.

Include only essential information.

Choose the proper size, shape, paper and color.

II1. Write a short essay about spheres of applying graphic design.
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UNIT 17. ADVERTISEMENT AND BOOK DESIGN
1. Read and translate the following text.

Beyond the Pretty Picture:
Unveiling the Depths of Advertising and Book Design

Advertisements: like many graphic
design fields, working in advertising takes
you far beyond creating designs and page
layouts. While a specific job may be to create
a print ad for a campaign, this field requires
an understanding of marketing, public
relations and consumers. Along with the
business side, a design in the advertising field

will need to know a great deal about print production and preparing works for print in
various publications and formats.
When working in advertising one can expect to:
e Design magazine advertisements.
e Design newspaper advertisements.
e Perform market research.
e Perform consumer research.
e Need a thorough understanding of the brand.
e Handle projects from design to production.
e Work directly or for an ad agency.
e Understand both print and online advertising.
e Work directly with illustrators, photographers and other team members.
Working in book design can mean several things. For some, it may be creating
elaborate book covers and jacket designs from scratch. For others, it may mean hours
of detailed-oriented layout work. Designing a book cover means first understanding the
nature of the book, and then the audience, and in today’s market, creating something
that sells. This work may be done as a freelancer or in-house for a book publisher.
When working in book design one can expect to:
e Design covers.
e Design book jackets.
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e Work in page layout.
e Learn the rules of typography.
e Work with deadlines.

Depending on the project, book design and layout can call for all types of graphic
design software. Covers that incorporate photography will most likely be brought into
Photoshop at some point. Others that need original artwork and clever typography will
likely be done in a program like Illustrator. For layout of full books, InDesign and
Quark are used throughout the industry.

Book designers must pay close attention to the legal issues to protect their work.
A fair contract will enable the designer to make additional money for a second printing
or paperback printing that goes beyond the original run of a book. This allows the
designer to share in the success of the product and not give unlimited use of the design.
Designers should also look to get their credit on books they design, which will help to
promote their business.

2. Read and translate the following text.

Working as a Book Designer

Working in book design can mean several things. For some, it may be creating
elaborate book covers and jacket designs from scratch. For others, it may mean hours
of detailedoriented layout work. Designing a book cover means first understanding the
nature of the book, and then the audience, and in today’s market, creating something
that sells. This work may be done as a freelancer or in-house for a book publisher. When
working in book design one can expect to: Design covers; Design book jackets; Work
in page layout; Learn the rules of typography; Work with deadlines. Depending on the
project, book design and layout can call for all types of graphic design software. Covers
that incorporate photography will most likely be brought into Photoshop at some point.
Others that need original artwork and clever typography will likely be done in a
program like Illustrator. For layout of full books, In Design and Quark are used
throughout the industry. Book designers must pay close attention to the legal issues to
protect their work. A fair contract will enable the designer to make additional money
for a second printing or paperback printing that goes beyond the original run of a book.
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This allows the designer to share in the success of the product and not give
unlimited use of the design. Designers should also look to get their credit on books they
design, which will help to promote their business.

Designing Album Cover Art

Many designers who work on album cover art work on a freelance basis and are
hired on a per-project basis. If you want to work as a freelance designer, you may find
you have to start out designing a few album covers for free to build up a portfolio of
work. Once you get started, if people are pleased with what you're producing, then you
will likely find that most of your work comes to you through referrals. Not all designers
are freelancers, however, and some record labels have graphic designers on staff to
handle these responsibilities in-house. Education in graphic design is the usual path into
designing album cover art.

Ilustrations and photo design

Ilustration is irreplaceable to boost promotion and recognition of your business
among clients and partners. Illustration and photo will enhance your company image
and respectability.

lllustrations for books, newspapers and magazines. Illustration is wizardry, and
designers bring a touch of magic to book, newspaper and magazine pages.

Cards are the right way to congratulate colleagues, clients or partners, and to
remind of your company. A colourful bright card in an original envelope with an
exclusive design and elements of your corporate style will leave an unforgettable
impression about your company.

Comics often feature different fairy tale characters, sometimes such characters
are even represented allegorically. A graphic designer is ready to create for you
characters you need and to represent them graphically in any file format.

Caricatures. When developing a creative concept for advertising campaign, it is
often necessary to introduce a character, who will serve as a basis for all ad strategy.
Sometimes such characters are presented as pictures or interactive caricatures.

Designers can create impressive caricatures of any individuals or characters you
require.

Photo design. A high quality picture is the main way to influence your visitors
and potential clients. You can use hundreds of words to describe and list all the
advantages, but visual look of the thing, interior or architectural object is the decisive
argument that can help a customer to make the final decision — and consider your
company. Designers will help you improve the picture by means of creating a unique
presentation of your product via photo.
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Lexical Exercises
I. Find in the text word combinations beginning with:
creative ..., advertising ..., original ..., different ..., impressive..., additional

..., colourful ..., bright ..., interactive ..., architectural..., unique ..., exclusive ... .

I1. Match the word and its definition:

1 audience A to contribute to the growth or prosperity of
something

2 typography B a picture, a diagram, etc., esp. in a book

3 promote C all the people listening to or watching a

performance, speech, radio program, TV show

4 comics D the art or process of printing with type
5 illustration E a comic book, causing amusement and
laughter

I1I. Give the right pairs of antonyms:
software, original, forget, legal, success, unlimited, irreplaceable, remind,
bright, illegal, failure, limited, replaceable, hardware, dark, ordinary.

Grammar Exercises
I. Identify the following verb forms:
can mean, means, creating, may be done, incorporate, will be done, are used,
will enable, goes, allows, should look, are hired, have to start out, are producing, will
find, comes, need, envisioned, have, will be working, feature, developing, are
presented.

I1. Make the following sentences negative:

1. You need familiarity with graphic design software programs and the basics
of design.

2. Designers will help you improve the picture by means of creating a unique
presentation of your product via photo.

3. Designers can create impressive caricatures of any individuals or characters
you require.

4. The exact pay varies wildly depending on the kinds of labels and artist you
work with.

5. Designers bring a touch of magic to book, newspaper and magazine pages.
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6. A colourful bright card will leave an unforgettable impression about your
company.

III. Insert prepositions:

hours ... detailed-oriented layout work; depending ... the project; can call ... all
types of graphic design software; book designers must pay close attention ... the legal
issues; to make additional money ... a second printing; the success ... the product; to
get their credit ... books they design; work ... a freelance basis; people are pleased ...
what you're producing; have graphic designers ... staff; you should be able to listen ...
music; to boost promotion and recognition ... your business ... clients and partners; to
remind ... your company; will leave an unforgettable impression ... your company;
improve the picture ... means of creating a unique presentation ... your product via
photo.

IV. Give the forms of irregular verbs:
understand, sell, do, bring, pay, make, run, find, come, learn, get, leave.

V. Do a grammar test on Modal verbs:

1. Working in book design (can, must, could) mean several things.

2. It (may, might, could) be creating elaborate book covers and jacket designs.

3. It (may, can, have to) mean hours of detailed-oriented layout work.

4. This work (may, can, should) be done as a freelancer.

5. Book design and layout (could, can, might) call for all types of graphic
design software.

6. Book designers (must, can, may) pay close attention to the legal issues to
protect their work.

7. Designers (must, should, can) also look to get their credit on books they
design.

8. You (can, should, may) be able to listen to music.

9. That (must, might, can) be a good thing and a bad thing.

10. Designers (can, could, had to) create impressive caricatures of any
individuals or characters you require.
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Reading Comprehension
I. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text discusses the
issues of ... etc.
I1. Answer the questions:
1. What is the main way in photo design to influence visitors and potential
clients?
. What do comics feature?

. What is the main function of cards?

2
3
4. What will enhance the image of a company and its respectability?

5. What can working in book design mean?

6. What programs are used for layout of full books?

7. What is the usual path in designing album cover art?

8. What is the decisive argument that can help a customer to make the final
decision?

II1. Work in pairs and discuss the following topics:

1. Types of graphic design software.

2. Designing a book cover (nature of the book, the audience, today’s market).

3. The use of illustration and photo to enhance the company’s image and

respectability (cards, calendars, booklets).
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UNIT 18. ADVERTISING

1. Read and translate the following text.

The World of Advertising: A Look Beyond the Glitz and
Glamour

Advertising is a form of
communication that typically attempts
to persuade potential customers to
purchase or to consume more of a
particular brand of product or service.
While now  central to the
contemporary global economy and the
reproduction of global production
networks, it is only quite recently that

advertising has been more than a marginal influence on patterns of sales and production.
Mass production necessitated mass consumption, and this in turn required a certain
homogenization of consumer tastes for final products.

Many advertisements are designed to generate increased consumption of those
products and services through the creation and reinvention of the "brand image". For
these purposes, advertisements sometimes embed their persuasive message with factual
information. Every major medium is used to deliver these messages, including
television, radio, cinema, magazines, newspapers, video games, the Internet, carrier
bags and billboards. Advertising is often placed by an advertising agency on behalf of
a company or other organization.

Organizations that frequently spend large sums of money on advertising that sells
what is not, strictly speaking, a product or service include political parties, interest
groups, religious organizations, and military recruiters. Non-profit organizations are
not typical advertising clients, and may rely on free modes of persuasion, such as public
service announcements.

Types of advertising
Media
Commercial advertising media can include wall paintings, billboards, street

furniture components, printed flyers and rack cards, radio, cinema and television
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adverts, web banners, mobile telephone screens, shopping carts, web pop ups,
skywriting, bus stop benches, human billboards, magazines, newspapers, town criers,
sides of buses, banners attached to or sides of airplanes, in-flight advertisements on
seatback tray tables or overhead storage bins, taxicab doors, roof mounts and passenger
screens, musical stage shows, subway platforms and trains, elastic bands on disposable
diapers, stickers on apples in supermarkets, shopping cart handles, the opening section
of streaming audio and video, posters, and the backs of event tickets and supermarket
receipts. Any place an "identified" sponsor pays to deliver their message through a
medium is advertising.
Covert advertising

Covert advertising is when a product or brand is embedded in entertainment and
media. For example, in a film, the main character can use an item or other of a definite
brand, as in the movie Minority Report, where Tom Cruise's character John Anderton
owns a phone with the Nokia logo clearly written in the top corner, or his watch
engraved with the Bulgari logo.

Similarly, product placement for Omega Watches, Ford, VAIO, BMW and
Aston Martin cars are featured in recent James Bond films, most notably Casino
Royale.

Television commercials

The TV commercial is generally considered the most effective mass-market
advertising format, as is reflected by the high prices TV networks charge for
commercial airtime during popular TV events. The majority of television commercials
feature a song or jingle that listeners soon relate to the product.

Virtual advertisements may be inserted into regular television programming
through computer graphics. In a TV commercial the advertiser is trying to persuade you
to go out and buy something. He wants to make you feel that you really must have it.

He can use a number of different effects to do this.

The snob effect. This tells you that the product is most exclusive and of course
rather expensive. Only the very best people use.

The scientific effect. A serious-looking man with glasses and a white coat,
possibly a doctor or a professor, tells you about the advantages of the product.

The words-and-music effect. The name of the product is repeated over and over
again, put into a rhyme and sung several times in the hope that you won’t forget it. The
sung rhyme is called a “jingle”.

The ha-ha effect. The advertiser tries to make you laugh by showing people or

cartoon figures in funny situations.
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The VIP (Very important person) effect. Well-known people, like actors or
football players, are shown using the product.

The supermodern effect. The advertiser tries to persuade you that this product
1s a new, sensational breakthrough.

The go-go effect. This is suitable for teenage market. It shows young people
having a party, singing, laughing, having a wonderful time, and, of course, using the
product.

By skilfully using advertising baits, representatives of business are quite able to
exert a substantial influence on the content of TV and radio programs.

Infomercials

Infomercials are also known as direct response television (DRTV) commercials
or direct response marketing. The main objective in an infomercial is to create an
impulse purchase, so that the consumer sees the presentation and then immediately buys
the product through the advertised toll-free telephone number or website. Infomercials
describe, display, and often demonstrate products and their features, and commonly
have testimonials from consumers and industry professionals.

Celebrities

This type of advertising focuses upon using celebrity power, fame, money,
popularity to gain recognition for their products and promote specific stores or products.
Advertisers often advertise their products, for example, when celebrities share their
favourite products or wear clothes by specific brands or designers. Celebrities are often
involved in advertising campaigns such as television or print adverts to advertise
specific or general products.

Media and advertising approaches

Advertising on the World Wide Web is a recent phenomenon. Prices of Web-
based advertising space are dependent on the "relevance" of the surrounding web
content and the traffic that the website receives. E-mail advertising is another recent
phenomenon. Unsolicited bulk E-mail advertising is known as "spam". As the mobile
phone became a new mass media in 1998 when the first paid downloadable content
appeared on mobile phones in Finland, it was only a matter of time until mobile
advertising followed, also first launched in Finland in 2000.

A new form of advertising that is growing rapidly is social network advertising.
It is online advertising with a focus on social networking sites. This is a relatively
immature market, but it has shown a lot of promise as advertisers are able to take

advantage of the demographic information the user has provided to the social
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networking site. Friendertising is a more precise advertising term in which people are
able to direct advertisements toward others directly using social network service.
Mobile billboard advertising

Mobile billboards are truck- or blimp-mounted billboards or digital screens.
These can be dedicated vehicles built solely for carrying advertisements along routes
preselected by clients, or they can be specially-equipped cargo trucks. The billboards
are often lighted; some being backlit, and others employing spotlights. Some billboard
displays are static, while others change; for example, continuously or periodically
rotating among a set of advertisements. Mobile displays are used for various situations
in metropolitan areas throughout the world, including: target advertising, one-day, and
long-term campaigns, conventions, sporting events, store openings and similar
promotional events, big advertisements from smaller companies.

Public service advertising

The same advertising techniques used to promote commercial goods and services
can be used to inform, educate and motivate the public about non-commercial issues,
such as AIDS, political ideology, energy conservation, religious recruitment, and
deforestation. Advertising, in its noncommercial guise, is a powerful educational tool
capable of reaching and motivating large audiences.

Lexical Exercises

I. Make up expressions with the given new words.
Model: to deliver factual information, to generate original ideas etc.

I1. Match the word and its definition:

1 billboard A a well-known person

2 advertisement B a large strip of cloth, hung between two poles,
bearing a slogan

3 celebrity C to convince smb to do smth by reasoning,
arguing, begging

4 persuade D a large, high, flat surface on which
advertisements are placed

5 banner E a notice of something for sale, for rent, etc.,
given in a newspaper, on TV, or pasted on a

wall
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Grammar Exercises

I. Make the following sentences negative:

1. Advertising attempts to persuade potential customers to purchase

or to consume more of a particular brand of product or service.

2. Advertising focuses upon using celebrity power, fame, money, popularity to
gain recognition for their products and promote specific stores or products.

3. The billboards are often lighted.

4. Social network advertising is growing rapidly.

5. The mobile phone became a new mass media in 1998.

6. Unsolicited bulk E-mail advertising is known as "spam".

7. Virtual advertisements may be inserted into regular television programming
through computer graphics.

8. John Anderton owns a phone with the Nokia logo clearly written in the top
corner.

9. Advertising has been more than a marginal influence on patterns of sales and
production.

10. Many advertisements are designed to generate increased consumption of
those products and services through the creation and reinvention of the "brand image".

I1. Insert necessary prepositions:

1. It is only quite recently that advertising has been more than a marginal
influence ... patterns of sales and production.

2. Many advertisements are designed to generate increased consumption of
products and services ... the creation and reinvention of the "brand image".

3. Advertisements sometimes embed their persuasive message ... factual
information.

4. Advertising is often placed ... an advertising agency ... behalf of a company
or other organization.

5. Virtual advertisements may be inserted ... regular television programming ...
computer graphics.

6. This type of advertising focuses ... using celebrity power, fame, money,
popularity to gain recognition for their products and promote specific stores or products.

7. In a TV commercial the advertiser is trying to persuade you to go ... and buy
something.

8. The name of the product is put into a rhyme and sung several times ... the
hope that you won’t forget it.
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III. Give the forms of irregular verbs:
be, spend, pay, write, buy, make, feel, tell, put, sing, forget, show, have, have,
know, see, become, grow, build.
Reading Comprehension
I. Read the text once again and give the main idea.
The text is about ..., the text covers the problems of ..., the text discusses the
issues of ... etc.

II. Answer the questions:

1. Why aren’t non-profit organizations typical advertising clients?

2. What is the main purpose of designing advertisements?

3. What are the major types of advertising?

4. What is the most effective mass-market advertising format?

5. What effects can an advertiser use to persuade you go out and buy
something?

6. What is a new format of adverting that is growing rapidly?

7. Can we confirm that advertising is a powerful educational tool capable of
reaching and motivating large audiences?

8. What is public service advertising?

II1. Work in pairs and discuss the following topics:
1. Advertising — a powerful educational tool capable of motivating large
audiences.
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